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PAG the Philadel- 

Pr | phia Record 

== building stands 

> that **B. Frank- 

lin, Printer,”’ 

flew his kite and 

key that drew 


the lightning. 
His hand- 
z : press has 
~ grown into the Record’s 
gigantic sextuples, which 
print Philadelphia's great- 


est circulation of 


190,000 Daily; 
160,000 Sunday. 
These are monuments to Freaklin, presses 
named for him and Franklin type. But 
his greatest memorial is the greatness of the papers of Phila- 
delphia, and of these 


THE RECORD 


STANDS FIRST. 


You are not advertising intelligently in Philadelphia if you are 
not using The Record. 
25, cents a line daily; 20 cents a line Sunday. 
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Harvest- 
Time. 


The harvest-time for 
advertisers must be 
preceded by a sowing 
time. 

We plan, write, il- 
lustrate, print and 
place publicity for ad- 
vertisers, who realize 
the relative impor- 
tance of the sowing- 
time to the harvest- 
time. If interested, 
call on or write to 


P. ROWELL @® CO., 


ADVERTISING AGENTS, 


New York. 
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A JOURNAL FOR 


ENTERED AS SECUND-CLASS MATTER AT THE 


VoL. XXXIV. NEW YORK, 
BOOMING THE “WANT AD” 
BUSINESS. 


By Sam E, Whitmire. 


To-day the section of the news- 


paper that contains the “want 
ads,” or, as they are called in 
some cities, the “classified ads, 


is profitable to the publisher and 
most interesting to the public. The 
man in charge of the classified ads 
on a paper like the New York 
World, Chicago Record, etc., must 
be a hard worker and a man of 
original ideas. He must be able to 
invent One scheme after another to 
keep his paper before those people 
who use “liners,” as the little ads 
are usually called. 

During the last three years the 
New York Journal has worked 
night and day to get hold of the 
“want business.” This paper has 
spent thousands of dollars, tried 
all of schemes, employed 
high-priced “want help,” but it 
seems a matter of impossibility to 
take the ‘“‘want"’ business from the 


sorts 


World and Herald. These two 
are the result-bringing classified 
mediums of the metropolis. 


Neither the [Vorld nor the Herald 
working schemes to get this 
business, but they get it, neverthe- 


1S 


less, page after page. 
The Journal is printing “want 
ads” free, and has adopted a plan 


by which advertisers can telephone 
their ads to the publication office, 
thus saving the advertiser time and 
inconvenienc e. A telephone known 
as “No. 2,coo John” has been put 
into the Journal's “want depart- 
ment” for the exclusive use of ad- 
vertisers. For a long time this 
Paper paid cash prizes to people 
who would read all of “want 
ads” and pick out words that were 
scattered through them, and make 
Popular sentences. This scheme 
has been abandoned, and now the 


its 


ADVERTISERS. 
NEw YORK, N. Y JUNE 29, 1893. 


No. 


, Post-OFFICE, 


MARCH 27, Igol. 13 
Journal offers $100 in cash prizes 
to its want advertisement readers 
and advertisers for the best 20th 
century “want ad” ideas, sugges- 
tions and opinions, such as will 
help to increase the value of the 
Journal ““want ads” to readers and 
advertisers. The communications 
are not to exceed 200 words. 
When I called on the Journal 
“want ad” cditor in Reom 76, 
Tribune Building, he told me the 
opinions were coming in by the 
thousand. He showed me bushels 
of letters he had not had time to 
read. He said he was asked in 
hundreds of the letters to start a 
crusade against employment agen- 


cies and others who abuse the 
“want” columns with misleading 
ads, and extort money under false 


pretenses. The “want” editor 
wrote this notice and has had it 


inserted under each classification 
heading in the Journal: 
The Journal will not print in its Help 


Rd columns nieentien ments that are 
misleading or of a doubtful nature; also 


those that do not offer legitimate em- 
ployment. 
He says since he made this rule 


the fake advertisers have dropped 
out and are not nearly so persist- 
ent in the other newspapers. These 
advertisers, who have been unmo- 
lested for years, will find that their 
bait will not catch the gold fish 
any longer, the editor says. 

The editor said many of the 
criticisms called for a new style of 
“want ad”—it should be newsy. 
and not dull and uninteresting as 





the “ads” now are. It should be 
written in conversational 

in any style that would give life 
and interest. Some of the Jour- 
nal’s prize contestants suggest that 
the ‘‘want ads” have catchy side 
heads, others want them humor- 
ous, and others serious. One opin- 
ion is that the ‘want’ editor 


should go over all ads each day 
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and treac those that are newsy as 
news, writing “‘display’’ heads, etc. 

The person who gave the editor 
the best idea got $25, the second 
prize was $15, and the third prize 
was $10, and ten prizes of $5 each, 
The editor says all of the good 
ideas will be put in practice as fast 
as possible, and if other “want” 
men will watch the Journal they'll 
learn something worth knowing. 
The editor feels good over the 
fact that the Journal printed but 
92,897 “want” ads in 1896 and 
771,409 in 1900. He hopes to pass 
the million mark this year. 

In Chicago, the Record is after 
the “want” business with a lot of 
energy. Itkeepssome good schemes 
at work in connection with its 
“want” pages right along. One of 
the most interesting was the Rec- 
ord’s “Reward for Information” 
contest, open to all users of Record 
“wants” during a certain seven 
weeks. Here is the proposition: 

“Want” advertising in The Record 
pays, but there may be people who do 
not know it. Information is wanted 
from first hands, and therefore a request 
is made of those best qualified to give 
facts—those who do know it. 

SEVEN OFFERS IN SEVEN WEEKS. 

Offer No. 1.—$49.00 to the person who 
supplies through (tecord ‘Want’ adver- 
tising the most unique, real and genuine 
want. 

Offer io. 2.—$49.00 to the person 
who through Record ‘“‘Want” advertising 
effects the most unusual and peculiar ex- 
change. 

Offer No. 3.—$49.00 to the person who 
secures the most phenomenal financial 
returns from a single Record ‘Want 
Ad,”” computed in proportion to the cost 
of the advertisement. 

Offer No. 4.—$49.00 to the person ef- 
fecting the largest real estate sale 
through Record “Want” advertising, com- 
puted with rererence to the cost of the 
advertisement and the purchase price. 

Offer No. 5.—$49.00 to the person who 
secures through Record ‘Want’ adver- 
tising the most lucrative position. esti- 
mating the monthly compensation in its 
relation to the cost of the advertising. 

Offer No. 6.—$49.00 to the person who 
receives the largest number of replies to 
a single advertisement in the “Want” 
columns of The Record, estimating the 
size and term of the advertisement ia 
relation to the result. 

Offer No. 7.— $49.00 to the person who 
receives the most widely disseminated 
results from Record ‘‘Want”’ advertising, 
considered geographically as to territory 
represented and numerically as to re- 
phes 

THE CONDITIONS OF TITE OFFERS. 

Every advertiser is eligible who uses 
The Record “Want” columns prior to 
the 1st day of November, 1900, Each 


of the seven offers is open for competi- 
tion throughout the entire period of 
seven weeks. All evidence must be fur- 
nished in writing. Satisfactory pr 
must be furnished of the truthfulness 
the statements made, and when possible 
days, dates and names of persons wit 
addresses should be given. Other th 


al am 


s> 
being equal, preference will be given to 
the clearest, most concise and interesting 
statement of facts and experiences. Al] 
letters must be in the office of the Chi- 
cago Record by November 15, 1900. All 
letters submitted become the property of 
the paper, with the privilege of using 
them for publication in the columns of 
the paper or otherwise. In case of a tie 


the reward will be divided. 

All prizes will be awarded as soon 
after November 15 as the result of the 
competition can be determined. 

The publisher of The Record will be 
the sole and final arbiter in determining 
the awards, but will call to his aid such 
competent assistance as may be neces- 
sary to a fair and just determination. 

In this way the Record distrib- 
uted $343 in cash prizes, and got 
in return during the seven weeks 
an increase in business of twenty- 
four per cent. There were reccived 
more than 14.000 entries to the 
contest, which shows that it worked 
up general interest, and from this 
great pile of letters the Record has 
testimonials as to its value as a 
want medium that are worth sev- 
cral times the $343 expended. 


- a 





TAKE care of your ads and results 
will take care of themselves. 


ILLUSTRATED WANT AD 





“GIRL WANTED.” 
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IN dealing with newspapers and periodicals and paying them large sums for 
advertising it often appears essential to the advertiser to know about the 
stability, character, standing and present circulation of a particular publi- 
cation under consideration. The information conveyed by a newspaper 

directory is necessarily brief and touches only upon well-defined lines. A timely 
knowledge of some important detail of the past, present and the probable future 
of a paper may occasionally prevent an unwarranted expenditure. What seems 


gold on the surface is sometimes only gilding. 


The American Newspaper Directory 
Confidential Information Bureau ... 


with the more than thirty years’ experience of its founders, and with the facilities at 
their command, is willing to convey to its subscribers such confidential informa- 
tion as it may possess. It is often in a position to tell about a specified publication 
just what an advertiser would very much like to know. It will deal only with 
papers credited with a circulation of a thousand copies or more. With smaller 


circulations the general advertiser cannot profitably concern himself. 


PRICE OF SERVICE, $25 A YEAR, STRICTLY 
IN ADVANCE. A SUBSCRIBER RECEIVES REPORTS 
AS ASKED FOR; ALSO PRINTERS’ INK (A JOURNAL 
FOR ADVERTISERS), ISSUED WEEKLY AT $5 A 
YEAR, AND THE AMERICAN NEWSPAPER DIREC- 
TORY (ISSUED QUARTERLY AT $§ A QUARTER), 
$20 A YEAR. ApprREss Geo. P. Rowett & Co., 
PROPRIETORS, No. 10 Spruce St., NEw York. 
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CLASS PAPERS IN THE DI- 
RECTORY AND AGENTS’ 
COMMISSIONS 


Macpesurc, Ger., Jan. 14, 1901. 
Messrs. Geo. P. Rowell & Co.: 

We are possessors of your American 
Newspaper Directory, and as there is 
not a rubric for fertilizer newspapers, 
we should be much obliged to you if 
you would kindly name us the most 
important and best known newspapers 
of that trade. 

With our best thanks beforehand, we 
are, dear sirs, Yours truly, 

R. Wercuser & Co 


Macpeturc, Ger., Feb. 11, 1901. 

Dear Sirs—In our postal card we 
asked you to give us the names of some 
fertilizer trade journals. We note your 
reply that you do not know of any such 
pepers. Please note that other friends 
in America have given us the name of 
the American Fertilizer. 

Yours truly, R. Wercuser & Co 

Considering the enormous num- 
ber of periodicals published, the 
American Newspaper Directory 
does not attempt to classify those 
that cannot be ascertained by its 
compilers to issue editions aver- 
aging so much as a thousand cop- 
ies. Following this rule, which 
may not be a good one, it comes 
about that in the Index of Class 
Publications, where are enumerat- 
ed no less than two hundred and 
fifty sorts and kinds, there is no 
classification for papers devoted to 
the subject of fertilizers, although 
in the catalogue for Philadelphia 
monthlies one may read: 
AMERICAN FERTILIZER, 
monthly; fertilizer trade; seventy-two 
poges 7x10; subscription $2; e-tablished 
1894; S. Peacock, editor; Nolan Publishing 


Company, publishers. Office, 718724 Drexel 
building. Circulation “1.” 


J K L rating indicates that the aver- 
age issue of the paper is not supposed 
to exceed a thousand copies, which is 
the advertiser’s unit of value. 

Sending for a copy, it is found 
a well printed magazine of forty- 
eight pages, apparently well edit 
ed, with eighteen pages of adver 
tising bearing earmarks that show 
to the initiated that each is paid 
for at a price in pretty close con- 
formity to a rate card. Its adver- 
tising. rates do not appear but are 
furnished on application, and it is 
stated that: “Under no circum- 
stances do we allow commissions 
to advertising agents.’ To state 
more fully all that appears it mav 
be said that the American Fertil- 
izer is a monthly magazine devot- 


ed to phosphate mining, fertilizer 
manufacturing, tankage, nitrate 
and auxiliary branches, and is 
published on the 20th of each 
month, in Philadelphia, and is en 
tered at the postoffice at Philad 
phia as second class matter. It is 
the official organ of the Associa 
tion of Fertilizer Manufacturers 
in the West, the Fertilizer Ma 
facturers’ Association of ~ 8 
land, the Southern Fertilizer As 
sociation and the Florida (Phi 
phate) Miners’ Association Its 
subscription rates are: United 
States or Canada, $2.00; foreign 
countries, $2.50; single copy, 25c 

It is possible that the editor of 
the Newspaper Directory makes a 
mistake in not classifying and in- 
dexing a paper of the apparent 
merit possessed by the one now 
under consideration, even though 
it may be unable or unwilling to 
establish for it a circulation rating 
indicating an average edition of so 
many as a thousand copies. 

It is a pity that so many excel- 
lent class papers decline to all 
commissions to advertising agents. 
Their reasons for doing so are 
plain enough. Advertising agents 
can do little for them and seem to 
devote their main attention to ef- 
forts to break rates or inter 
cepting business that would be 
sure to reach the paper without 
their interference, and not only 
scaledown the price by the amount 
of the commission allowed, even 
if they do not succeed in dividing 
it by two or four. Still advertis 
ing agents are a part of the mach 
inerv of the advertising business, 
and it will pay good class papers 
to allow them a ten per cent com 
mission if they will pay the rates 
and pay in advance, if their com 
mercial rating does not warrant 
opening an account. 

- ‘> 
GOOD! 

First, get your facts. 

Then state them clearly. 

Then set them up in a clean, clear, 
readable tyne, with a picture or a head- 
line to attract attention. 

Put a border around it if you want 
to, but use a border just as you would 
a frame for a picture—to cut it out of 
surrounding space and make it distinct. 
And remember that most pictures are 
all the better for a mat and leave a lit- 
tle white space between your border and 
your type.—New England Grocer. 
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: The Pitsburg Press 








Only Two Months 
Under its present management, and here’s the result:— 
ist.—The most popular paper in Pittsburg. 
2nd.—The handsomest paper in Pittsburg. 


3rd.—The largest paper in Pittsburg (14 to 20 
pages every day. ) 

Ath.---Fifty per cent greater press facilities 
than any other paper in Pittsburg, 
including a color press. 


* 
& 
. 
. 
3 
Sth.---Carries more advertising than 
3 any other evening paper in 
’ Pittsburg. 
, 
‘ 
> 
a 
r 
’ 
. 
‘ 


6th.---Carries more adver- 
tising than any morn- 
ing paper in Pittsburg. 
7th.--Largest circula- 
tion of any paper 


in Pittsburg. 


These are strong statements made by business men who for 
years have been in the publishing business and enjoyed the confi- 
dence of advertisers both in the local and foreign field. They are 
worth investigating. 








Cc. J. BILLSON, 
Manager Foreign Advertising Department. 
Tribune Bidg., New York. Stock Exchange Blidg., Chicago. 
TF Don't forget the Sunday Press with its colored supplement. 
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PROPOSITIONS MADE TO 
WEEKLIES 


Mr. Howard Russell, of the 
Fort Collins Express, in a paper 
read before the Colorado Editorial 
Association, brings out some in- 
teresting facts. He says: 

As my experience in_ business 
management has been _ largely 
along the lines of the country 
weekly, I shall take up the ques- 
tion from that standpoint, and 
will say most emphatically that 
foreign advertising does not pay, 
as it is taken by the average pub 
lisher in this class. This I will 
demonstrate to you by the follow- 
ing examples, taken from firms 
whose ads are running in many 
of my exchanges: 

Scott & Bowne, July 6, ‘98— 
Offer $12 net five inch single, one 
year, editorial or local page, im- 
mediately following pure reading 
in broken columns and adjoining 
pure reading, full length, chang- 
ing each issue; electros furnished. 
As a six-column folio is about the 
average size of the country week- 
ly, and as its columns are approx- 
imately 20 inches in length, and 
the space therefore easy to figure, 
I take that as the basis for com 
putation, a paper of this size con- 
tains 480 inches of space, making 
no deduction for the heading, and 
if the entire space was filled with 
advertising at the rate offered in 
this proposition, it would bring 20 
cents an inch per month, or $96. 
At least one-half of the publisher's 
space should be put into reading 
matter, in order that he should do 
justice to his subscribers, and on 
this basis the publisher would re 
ceive $48 per month, out of which 
to meet all his expenses. 

Scott & Bowne, March 10, ‘99 
Offer $13 net for 287 inches, to be 
used at their pleasure, during one 
year. This would average five and 
a half inches in each issue, and 
rate is .0453 cents per inch per is 
sue. If you had a six column fol 
id, 480 inches, at this rate you 
would get in a month of four is- 
sues $86.976; position same as ‘08. 

G. H. Haulenbeck Advertising 
Agency, July 11, ’98.—Offer for 
American Tobacco Company $25 


PRINTERS’ 








INK. 


net for eight inches double column 
or sixteen inches single, fifty-two 
lines, top of column alongside 
reading matter, privilege of dis- 
continuing after three months: 
electros. Sixteen inches for $2.08 
equals 13 cents per inchper month; 
480 inches would bring $62.40 pr 
month 


N. W. Ayer & Son, October 8 


’98.—Offer $20 net for twenty-one 
inches twenty-six times, electros, 
top of page, right-hand rner 
alongside full column of reading 
on one side, with adjoining brok 
en column underneath. entirely 
filled by reading as per diagrams 
Twenty-one inches for $20, twen- 
ty-six times, equals IO cents per 
inch per month; 480 equals $76.80 
per month. This require ng 
of make-up every issue 

Scott & Bowne say that th 
4.500 weeklies, which are now car- 
rying our advertisements, “have 
recognized the strength of our ar 
guments and accepted our propo- 
sition.” In other words, they 
have found 4.500 publishers of 


weekly papers who do not know 


what it costs them to get their 
papers, or how much tl must 
get ont of their space in order to 
make a profit on it. 

If the question was “Can For- 
eign Advertising Be Made to 
Pay?" I should unhesitatingly say 
that it can. I am at present car- 
rying Cheney's Catarrh Cure, Cas- 
carets, Prickley Ash Bitters, E 
C. De Witt & Co.. W. H. Hooker 


& Co.. Bucklin & Co., Royal Bak- 


ing Powder Co., at from 32 to 40 


cents per inch per mont t, ac 
cording to whether they require 
equal position or not ’ress and 
Printer, Boston, Mass. 
a ~_ 
THE MAGAZINES 
It is not at all surprising that the 


irculations 
magazines 


magazines have such 
Take any one of the lea 
and glance at its content 
antee that the man w 
this will read until he fin 
to attend to something el 
down with the intention 
at his next leisure m« 
member of his family d 
and that magazine is take: 
many times before it is consigned to the 
bookcase or to the hospital—the waste 
paper basket and the magazine do not 
seem to be even on speaking terms 

Our Wedge. 
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Montreal. 
—An Opportunity— 


300,000 consumers to talk to 
every day. A great multitude of 
factory employees; a great army 
of clerks; a large population § of 
business men; a large class of 
wealthy people; the active market 
of a metropolitan city, 1s an op- 
portunity the general advertiser will 
appreciate. 

This opportunity for heart-to- 
heart talks with the people of 
\ontreal, as they ride in the well 
Equipped Street Cars, is for sale— 
exclusively through us. May we 


come to you with particulars ? 


—E 
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An Advertising 
Expert Tells Where 
He Learned 
It All. 


In 1889 I began reading and studying PRINTERS’ INK. My first 
ad in PRINTERS’ INK appeared in the issue of September 28, 182, 
It cost $1. It brought me $4. This was the beginning of my suc- 
cess as a professional advertisement writer. In December, 1892, 
A. W. Peterson, of the Indianapolis News, recommended me to the 
Pettis Dry Goods Co., of Indianapolis, as manager, and a favorable 
comment on my work, published a short time before in PRINTERs’ 
INK, clinched the recommendation. In September, 1893, I came to 
New York and took desk room in the Vanderbilt Building. Before 
coming I took the precaution to advertise in PRINTERS’ INK. When 
I reached New York I found orders waiting for me. In the month 
of October, 1893, I received and executed $205 worth of orders, 
every dollar of which came directly from advertising in PRINTERS’ 
Ink. Each succeeding month’s business amounted to more than 
the last, until in September, 1895, the total for the month was 
$2,081. At the present time my average business with advertisers 
(including my ‘‘Syndicate” work for over 4,000 retailers) is over 

$12,009 a month. I consider my whole business the quick but 
natural growth from my first $1 ad in PRINTERS’ INK. My real 
knowledge of advertising began with PRINTERS’ INK, and | know 
that I would not to-day be capable of handling my business were it 
not for my eight years of faithful, earnest, persistent study of the 
teachings of the ‘‘ Little Schoolmaster in the Art of Advertising.” 
“CHARLES AUSTIN BATES. 
o- . 
Editor Printers’ Ink, New Yori C.ty. New York, March 15, 1%! 
DEAR SiR: I note on page 35 of your issue of March 13th the testimonial whic h I wrote 
sare ein las whee th wns nations tere toe eighs tatessies to tne tm guciiehing. Hof toe 
time without arevis.on ft reads: “ At the prescnt time my average business is 


over $:2,000 a month.” This was true in 97 and "98; at present my business is running along 
atsuch a rat: as t» make it quite sure that tis year s total will be over $1,000,000 


1 ican still say that the weekly arrival of Pristers’ INK is of great benefit to me. and 
your other publication, The American Newspaper Directory, is one of the absolute 1 ecers 
“es of the business. The larger the business grows, the more necessary (loes the Directory 


become for [he jieve itis the only publication of the kind that makes any re 11 effort to 
ascertain and state the rea! circulavion of newsnapers. 
Yours very truly, CHARLES AUSTIN DATES. } 


eo—— - - _ ——E 
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Unless his paper is a very 
poor one a newspaper man 
wanting a copy of the June 
issue of the American News- 
paper Directory can get it 
by signing the order printed 
below and sending it in 


before April 25th. 


Order For Copy American Newspaper Directory. 


190 
Messrs. Geo. P. RoweLt & Co., 10 Spruce 
Street, New York, are hereby authorized to 
send us copy latest edition of the 


American Newspaper Directory, and charge 
to the undersigned, the amount to be Bat- 
\NCED BY CITARGES FOR ADVERTISING in this 
paper at cash rates, less the usual agent’s 
commission. 

Signed 

Publisher of 
‘Town and State 
Che American Newspaper Directory 


March 1, June 1, September 1 an ecember 1. Each volume ts compiete in itselt 
Price $5 for a single copy, carriage charge prepaid to destination, 


is revised and issued every quarter, viz., 











ee 










































PRINTERS’ INK. 


THE SPECIAL ISSUES OF 


APRIL 3d. 
THE SCHOOL EDITION 


will be sent to the schools and institutions of learning in the United Stat: 
The directory which will be used in addressing the schools is the most 
complete of its kind. 

Newspapers and magazines are invited to use this issue of PRINTERS’ 
INK for advertising the merits of their publications to all the schools in the 
country. The time will be right to influence this class of business and if 
they advertise their merits strongly, school advertising can be made to come 
to them. 

Advertising rates: A page S1co half page $50, quarter page $2-, ly 
the line s5oc., or if classified, without display, 25c. a line. 

Order and copy for advertising in the School Edition of PRIN1rERs’ [NK 
will be in time if received by Wednesday, April 3 


APRIL 17th. 
THE HOTELS AND SUMMER RESORTS EDITION 


will be sent to every hotel and summer resort in the United States and 
Canada about 19,200 in all. 

Every newspaper and magazine that desires Hotel and Summer Resort 
advertising those that maintain information bureaus, and those that make 
special rates for such advertising will do weli to make their announcements 
in this issue. 

It wil! be a special opportunity to re ch all the Hotels and Summer 
Resorts in the country. PRINTERS’ INK wili reach the manager or proprietor 
just before the advertising campaign is decided upon and before advertising 
orders are given. 

Advertising rates for this issue :—Page $109, half page $50, quarter page 
$25, lines 50 cents, or if classified, without display, 25 cents a line. 

Order and copy must be in our office by Wednesday, April 17th. 


Three Special Issues addressed to advertisers only-—as follows : 
No. 1. Advertisers of Greater New York —May 1. 


No. 2. Advertisers of Chicago, Philadelphia, Boston, 
Baltimore, Newark, Jersey City- May 8. 
No. 3. General Advertisers~ May 15. 


The May Sth issue of PxinTeRs’ INK will go to press May Ist and a copy 
will be sent to the advertising manager personally of every concern which is 
an advertiser in Greater New York. ‘Ihe list consists of woward of 3,c00 
names, compiled after a personal visit to every firm, and has the cream of all 
the advertisers in the whole United States. 

Advertising rates for this issue :— Page $100, half page $50, quarter page 
$25, lines 50 cents, or if classified, without display, 25 cents a line 

Order and copy must be in our office by W ednescay, May 1. 

The issue of May 15th, which goes to press May 8th, will be addressed 
in the same way as the edition of May 8th, to those general ‘advertisers out- 
side of Greater New York—more than 2,000 names in all. 

Advertising rates:—Page $100, half page $50, quarter page $25, by 
the line 50 cents, or if classified, without display, 25 cents a line. 

The issue of May 22nd, which will go to press May I+tk, will be sent 
to a list of about 12,000 general advertisers all over the country. 

this list was made by the Geo. P. Rowell Advertising Agency by clipping 
from the papers the advertisements of those concerns that used the various 
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‘PRINTERS’ INK.” 


papers which came to the office. The names make an unusual list somewhat 
out of the rut of directory names. 

Advertising rates for this issue :—Page $100, half page $50, quarter page 
$25, lines 50 cents, or if classified, without display, 25 cents a line. 

Order and copy must be in our office by Wednesday, May 15. 

PRINTERS’ INK, as the best exponent of good advertising, has, no doubt, 
many of the firms on its mail ng list now, 

‘The Little Schoo!master, ’ however, is not satisfied. He believes that 
every concern, every advertising manager, should be a subscriber ; a member 
of his class) The weekly issues of PRINTERS’ INK are so brimful of 
valuable suggestions t> an adverti er that he really cannot afford to miss one 
of them. If he doesn’t need any more teaching he neecis PRINTERS’ INK to 
keep him abreast of the best thoughts and tne latest ideas on advertising. 

Inasmuch as these special issues of PRINTERS’ INK will be sent to a large 
number, and every kind or sort of an advertiser, every newspa: er, 
whether it be a class paper, a trade paper, or a daily paper, and every 
magazine of any importance will do well to take advantage of the oppor unity 
the special issues will afford them for telling in the advertising pages of 
PRINTERS’ INK their own story in their own way of their value anid 
merits as advertising mediums. 


If you want an advertisement in any or all of PRINTERS’ 
INK’S special editions advertised above you should prepare your 
copy, sign the blank order shown below, and send the order 
with the copy by retu n mail to GEO. P. ROWELL & CO., 
Publishers of PRINTERS’ INK, No. 10 Spruce Street, New York. 


MESSRS. CEO. P. ROWELL & CO., 10 Spruce Street, New 
York, are hereby authorized to insert the inclosed advertise- 
ment, *space Of.........0...-8O RPPOBP. ...00000- times in Printers’ Ink, 
in issues designated hereon, and are authorized to charge the 
price upon their books, the cmount to be BALANCED BY 
CHARGES FOR ADVERTISING ordered by them at cash rates, 


less the usual agent*’s commission. 
Ss. <dncncraesweebes ceuan $66b0¥-bececauoeeeceeaseens 


I CE i kincasscctecscomeneeesikes Beeeesesemiens 


Town and State............. Maumee speennenaeee 





The advertising rates of Printers’ INK are 3) cents a line each issue, pearl measure, 
15 lines to the inch cr 200 lines to the page. If specially ordered to appear under a class- 
ified heading, without display, the price is 25 cents a line. 25 per cent extra is charged for 
specified positions—if granted. 





* If this order is returned unaccompanied by copy for the advertisement, Mesars. Geo. 
P. Rowell & Co. are authorized to prepare and insert such copy as they believe likely to 
benefit the paper advertised. If no special edition is specified on the order, then the 
advertising is to be done in the first edition available. 



































































THE BIG DAILIES. 


During the latter part of Jan- 
uary there appeared in fifty-six 
leading American daily papers full- 
page advertisements of the R. & 
G. Corset. In Pittsburg this ad- 
vertisement appeared in three 
newspapers, of which the Com- 
mercial Gasette was one. C, A. 
Bates, who handles this business, 
in a recent letter to the publisher 
of the Commercial Gazette Says 
these interesting things of newspa- 
per advertising: 

The thing that appeals to the 
imagination is the picture of the 

imanufzcturer sitting in his office 

in New York and reaching with 
the long arm of advertising clear 
to San Fran isco to drag women 
nto the stores to purchase his 
corsets. From sunrise in Boston 
dll sunset in San Francisco he 
may count with almost absolute 
iccuracy the time that women will 
begin purchas ng his goods in the 
different cities. From Portland, 
laine, to Portland, Oregon, and 
from Minneapolis to New Orleans, 
he story of his goods is told si- 
multaneously to probably thirty 
inillions of people. 

Such a th'ng is impossible in 
sny other country on earth, and 
twenty years ago it was not 
possible in ths country. It is 
made feasible by the tremendous 
crowth in enterprise, and conse- 
quently in the circulations, of the 
great daily papers. This growth 
has been madespossible by growths 
in other I’nes, particularly in the 
methods of communication and 
transp°rtation. 

A great daly paper to-day de- 
pends for its existence on the 
decide al transmission of mes- 

ages. and the efficiency and 
ubiquity of the railroads. Were it 
not for these great publicity ma- 
chines by which the corset maker 
may distribute knowledge about 
his product, his business would of 
necessity be confi ed to his own 
immediate neighborhcod, and _ be- 
cause of the shrinkage in his out- 
put kis price would necessarily 
and correspondingly expand. 

As it is, he may extend the field 
of his operations and multiply the 
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number of his customers just as 
inuch as he chooses. ‘There is no 
limit to the pos i-ilities of d 

vilopment. All he needs is th 
imagination or insp ration that will 
permit him to s.e the wonderful 
possibilities—and the practical, 
though from one standpoint spec- 
tacular, methods by which they 
may be rea ized. 

With the newspapers of the 
country at his command the adver- 
tiser is like the leader of an or- 
chestra, who by the motion of his 
baton brings into us> any one, 
or any group, or all of his players. 
He can play loud or soft, fast or 
slow, as his theme demands. He 
can turn on a piccolo solo or a 
bass drum obligato, just as he 
chooses, and if he wants the con- 
cer‘ed action of the whole or- 
chestra a wave of tht hand pro- 
duces it. I should call the fifty- 
six R. & G. full pages a pretty fair 
imitation of a  concert.—/itts- 
burg (Pa.) Commercial Gazette. 

. ait ‘ 

A BusINEss will not prosper without 
advertising any more than the old-fash 
ioned mill wheel will run without water 


Bates. 





Why a Clerk 
Should Subscribe 


for Printers’ Ink. 











A young clerk will rise to a better 7 
tion in proporiion to his usefulne 





empiover. As a rule employers like to 
promote able employees—the motive may 
be purely business—but the transaction 1s 


mutually agreeable. 

Nine clerks out of every ten are cm- 
ployed with concerns that have mor 
less direct relation to publicity in s 
form. Some wholly depend on adve 
ing. An early study of the vital questions 
of advertising and kindred trades, print- 
ing, engraving, electroty] ing, the writing 





of advertisements will prove a fasci ating 
as well as an instructive and fruit bearin 
occupation for young men. A few hours 


devoted every week to reading PRtnTE! 
Ink may go a long way towards early and 
substantial recognition. It’s worth try- 
ing. $5 per year for 52 weekly helpers. 
Sample copies to cents. 
Address 
GEO. P. ROWELL & CO., Pubs., 
1o Spruce Street, New York. 
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ADS AS CIRCULATION 
BUILDERS. 


By Sam E. Whitmire, 


It is easier for a newspaper that 
carries all of the ads of the big 
dry goods stores to get subscribers 
than it is for a paper that only 
contains a dry goods ad once ina 
while. It is a well-known fact 
that the New York Evening IV orld 
is a most popular newspaper 
among women. It is no better 
newspaper than the Evening Jour- 
nal or Sun, but it carries all of the 
ads. During the last ten years the 
Evening World has missed but 
very few ads of the big stores. I 
have heard many women say they 
bought the Evening World regu- 
larly solely on account of the ads 
it carries. 

Just as soon as a newspaper gets 
a reputation for carrying all of the 
ads of the stores, then will the 
problem of building up a great 
circulation solve itself. A woman 
does not wish to buy a half dozen 
papers in order to find what is 
being advertised on any particular 
day. But she will gladly invest in 
a newspaper that contains all the 
advertisements, 

Mr. I’. James Gibson, advertis- 
ing manager of the Evening Tele- 
gram, knows that the thing to do 
is get the women interested in his 
paper. He is trying to do this by 
using space in the New York Her- 
eld. Here is the wording of an ad 
he put out the other day, occupy- 
ing five inches, single column: 

One of the special features of the 


Evening Telegram is its news of the 
stores, 


Every day. 
; And plenty of dry goods advertising, 
00 


The Evening Telegram devotes more 
space to fashion and other items particu- 
larly interesting to women than does 
any other evening newspiper. 

Mr. Gibson is getting more dry 
goods ads for the Evening Tele- 
gram than it ever carried before, 
and I am told the subscriptiom list 
is booming, 

To verify the assertion that a 
great circulation builder is in the 
ads, I wish to call attention to 
the Cleveland Press. When the 
Scripps-McRae people took hold 
of this property it was just an or- 


dinary afternoon sheet, with the 
Cleveland Leader, Plain Dealer 
and IVorld standing head and 
shoulders above it. ‘To-day it has 
95.000 circulation, more than 
double that of the Plain Dealer 
and about four times that of the 
Leader or IVorld. The Press is 
the only paper in Cleveland that 
gets all of the ads of the big stores. 
The women in Cleveland and for 
fifty miles around look for the 
Press every day, because if there 
are any new goods on show in the 
stores, cut prices, etc., the Press 
will contain the news. The result 
is that the Press is proving such 
a puller for local trade that hardly 
a day passes that it does not have 
to refuse advertising. 
iia 
THE LONDON PAPER. 
Advertisements play as great a 
part as news in your London 
newspaper. Nay, they are regard- 
ed as news of vital importance, 
apart from the revenve derived 
from them. The advertiser, in the 
matter of type, must conform to 
the views of the editor. Position 
is something over which he has no 
control. It is the vested right of 
the reader to know where to find 
advertisements of a given class. 
Leading the first column of the 
first page are the “Births, Deaths 
and Marriages.” Then comes the 
world-renowned “agony column,” 
in which many tragedies and com- 
edies are hidden. The advertise- 
ments of steamship and sailing 
vessels follow next, and as they 
conclude the announcements of the 
emigration societies and the offi- 
cial notices of the colonies are to 
be found. Financial advertise- 
ments are next on the list, em- 
bracing reports of various corpo- 
rations and financial institutions 
of Great Britain, followed by those 
which do business abroad. The 
rest of the first page usually is 
filled by the advertisements of the 
theaters and other amusements. 
These positions never vary. The 
same rules govern all the other ad- 
vertising pages. Then there are 
days on which certain classes of 
advertisemen‘s are received. On 
Thursdays are to be found re- 
quests for employment, on Friday 
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positions vacant, on Saturday war is invariable. One paper 
apartments to let. and on Monday makes a claim of circulation. Back 
apartments wanted. So when all comes the rival with a proposition 


these peculiarities are understood 
one can see that advertisements 
are really made to take the place 
of news to the reader, 

The news proper is classified 
with the same precision. All of 
the colonial correspondence is to 
be found leading the third page of 
almost any London daily, the fi- 
nancial announcements and_ the 
quotations of the stock exchanges 
lead the sixth page, and these are 
in juxtaposition to the news of 
shipwrecks, vessels signaled abroad 
and the weather forecasts. 

Every great paper has its direct 
wire to the Houses of Parliament, 
and the proceedings of these au- 
gust and ponderous bodies are re- 
ported verbatim. Most of the big 
London dailies have also their own 
direct wires to Paris, whence 
comes all the continental news, 
the French capital being made a 
sort of clearing house. All this 
is made possible by the reasonable 
rates given to newspapers by the 
government having control of the 
telegraph service. Even ten years 
ago a special wire extending the 
length of the entire kingdom cost 
only $200 a year, the ordinary press 
rates being twenty cents for 100 
words when public wires were 
ea indon, of London, in the 
New York Morning Te ‘legraph. 


THE CIRC ULATION WAR. 


The poor, it is said, are always 
with us. So much may be said, 
also, of the circulation war. But 
it is not merely always with us— 
it is against us, around us, about 
us, and abaft us. 

Lately two Western papers have 
engaged in this tiresome occupa- 
tion. The usual money has been 
posted to go to benefits if forfeit- 
ed. (By the way, hospitals would 
be deluged with gifts if they got 
“one-half the amount put up.) Full 
pages exploit the villainy of the 
opponent—its falsity, its shame. 
The Advisor does not pretend that 
it reads all of this stuff. It would 
get as much—even more—enjoy- 
ment out of a telephone book. 

The usual course of a circulation 


to investigate. After some » hem. 
ming and hawing, the first pro- 
poses a committee to take the > work 
in charge. The other is not satis- 
fied with this committee, but wants 
another. The first by this time 
has got over its investigation fever, 
It sends an ambiguous letter to its 
rival suggesting in vague terms 
that the investigation cannot go 
on because of important reasons, 
Then the esteemed contemporary 
gloats unmercifully in its next is- 
sue. To this comes a response 
throbbing with indignation—deny- 
ing all intentions to quit. 

Up to this time the third page 
has been the receptacle of this mat- 
ter. Now it bobs up on the first 
page—four columns wide. Letter 
after letter is given—and any one 


who can understand the drift of 
them all is a ‘“‘peach.”” What Dan- 
iel Webster used to call ‘crimina- 
tions and recriminations” ensue. 


Then one day the people awake, 
go down to their ae ge ist, and lo! 
no circulation war is visible. It 
is as a thing that has never been. 
Not even a trace of where it was 
exists. In the place where one 
paper used to impose conditions 
which the other declared impos- 
sible and replaced with its own, 


which the former said were as bad, 
appears some news. 

Nobody ever hears of a charit- 
able institution getting any richer. 


No advertiser ever knows any 
more about the circulation of either 
paper. Perhaps inoffensive trade 
magazines receive a deluge of 
“marked copies” and _ circulars— 
the documents of each plainly re- 
futing the other. Then the talk ot 
injunctions, arrests and such like 
die away, and all is peace. | 
Truly, a circulation war 1s 4 
fearful and a wonderful thing 
The Advisor. 





+o 
ADVERTISING is ceasing be a mat 
ter of sentiment; it is business. Mer 
chants have quit advertising tor the 
fun of it, or because fellow who 
solicits it is a good fell and needs 
help. They advertise to get trade, and 


the average merchant has learned long 
ago that an advertisement that does not 
reach the people is simply vanity and 
vexation of the = spirit.—W inchester 
(Ky.) Democrat, 
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AMERICAN NEWSPAPER PUBLISHERS’ ASSOCIATION 


AND 


THE AMERICAN NEWSPAPER DIRECTORY. 








The membership of the American 
Newspaper Publishers’ Associatior 
comprises 164 daily newspapers. Of 
these 89, or 7 more than half, are in the 
habit of furnishing the editor of the 
American Newspaper Directory with 
complete and satisfactory reports 
whereby he is able to correctly state 
the actual editions put forth by them. 
The papers of this class are enumerated 
below and against the name of each is 
set down the last figures representing 
the average output for the period of a 
full year : 








Albany, N. Y..... ) SS ED pr 16,472 
Atlanta, Ga. eee 30,159 
Augusta, Me ..... Kennebec Journal 3,648 
Baltimore, Md..../ American...... . 54,022 
| Cer 31,188 
BOS cncncevvocesos 36,164 
Bangor, Me ..Commercial . 63 
Boston, Mass..... Globe..... 188,831 
ee ...123.812 
Transcript.... 23,975 (OO) 
SS | a ere §1,105 
Burlington, vi Free a ee 4,649 
Canton, O..... 


Chicago, | 











Cincinnati, O st.. + + 0 329,245 
Times-Star...... ...146,525 
Cleveland, O...... Plain Dealer ....... 43,550 
EE 89,392 
Denver, Col..-+++Rocky M’nt’n News 27,043 
Republican......... 26,661 
Des Moines, Ia... bt saubeatinee.e occ 27,448 
Detroit, Mich..... Evening News \ 
4 eee 74,052 
Tribune, j * 7495 
G. Rapids, Mich.. Herald. ............ 12,652 
Great Falls, Mont. Leader. ............ 1,192 
Houston, Tex.... Post....... +e 13,875 
Indianapolis, Ind.. Journal 11,303 (0d) 
ee 8 
Press. 
Jersey City, N J.. Journal : 
Joliet, Il... .... Pc, 6,028 
Kansas City ,Mo.. Journal ... 46,396 
a Sabb ian see areca 3 
Los Angeles, Cal.. Times........ 


Louisville, Ky ...Times.... 
Milwaukee, Wis. 


. Ev. Wisconsin.. 








: een 

Sentinel. - 23,220 

Min’eap’l’s, Minn. Journal . 46,066 
 iacaemiannces 29,623 

. | ae 55,102 

Montgomery, Ala. Advertiser . co See 
Nashville, SOON, DRDROE 0.000 iscccces 15,286 
Newark, N 2 Bets see beanates 41,793 

















ato N, J..+++Sunday Call,....... 
'w B'df? rd, Mass.Standard. , 

New Haven, Conn. Register.,.......... 

New Orleans, La. .States....ccccccccee 

Omaha, Nebr..... iPiessavsccesese 

Oshkosh, Wis Northwestern. . ° 

Ottumwa, Ia...... a 

Philadelphia, Pa.. poe | Bulletin. . .124,855 
Pinte «see 606 169,392 
Record + -190,861 
Telegraph.......... 88,436 

Pittsburg, Pa..... Commercial Gazette. 37,884 
Chronicle-Telegraph 47,410 

Pittsburg, Pa.....Prees......csccccs - $5,272 
, + 53,275 

Portland Me..... Express 8,543 

Richmond, Va....Times.... 23,452 

Rochester, N. Y..Democrat & Chron., 30,364 
Union & Advertiser. 18,864 


Sacramento, Cal.. 





San Francisco, Cal.C . 
Bulletin.......... 44,311 
Examiner .......... 82,291 
Sioux City, Ia. > or 10,144 
Springfield, Mass. Republican ... 15,103 (O@) 
U “Sees 21,909 
Springfield, ¢ . Farm and Fireside. .311,587 


Woman’s Home 





Companion....... 342,915 

St. Joseph, Mo....News..... naineeses 20,072 
St. Louis, Mo.....Globe-Democrat.... 89,690 
Republic.......... 78,927 

St. Paul, Minn....Dispatch ........ 43,383 
Pioneer Press ...... 32,519 

Syracuse, N. Y....Herald. 28,894 
Post-St: andard . 18,843 

Topeka, Kans..... OO ee 12,673 
State Journal. 13,473 

Utica, N. Y. 0» BUBBB soccce. . ccce SEMRS 
Washington, D. C.Star.......... 32,295 (OO) 
Times...... ( FF ) 40,77 

Wichita, ~~" h A 14,024 


Woonsocke t, R. L.Reporter.......ceee 6,612 
Toronto, ¢ oh coud Mail and Empire.... 37,727 
a ee 


3 + 47,120 
Montreal, P. Q....Star.. covcsorces 55,127 
The members of the Association 


from whom the Directory editor does 
not succeed in getting definite and 
complete circulation reports are cata- 
logued below and against each is given 
the Directory estimate of circulation 
as expressed by letters, the meaning 
of which is explained by the KEY here 
exhibited: 
Exceeding seventy-five thousand, - - - A 
Exceeding forty thousand, - =o 
Exceeding twenty thousand, - Cc 
Exceeding seventeen thousand five hundred, dD 
E 


Exceeding twelve thousand five hundred, 
Exceeding seven thousand five hundred, - F 








18 
Exceeding four thousand, - - - G 
Exceeding twenty-two hundred and fifty, -H 


Exceeding one thousand, - - ee 








Not exceeding one thousand, ~-<«-« JRL 
Albany, N. Y...../ ee E 

Press- Knicker- 

bocker and Ex- 
PTESS oe eee G 
Times-Union. yC 
Atlanta, Ga......++Constitution. yD 
Boston, Mass Herald....... yA 
Journal ieee yB 
Brooklyn, N. Y...Citizen.......... y F 
"Eagle. y C\OO) 
Times...... y F 
Buffalo....... Courier........ Cc 
Express. . yE 
, y B 
Chattanooga,Tenn.Times ..... y F 
Chicago, Ill. oJournal......cccee yB 
eae yE 
Times-Herald... yB 
Cincinnati, O.. .Com. Tribune. yE 
Enquirer y COO) 
Volksblatt y H(AA) 


Cleveland,O...... Leader.......++- 
Columbus, O...... 
Dayton, Oeeose 





Detroit, Mich... .. Journal ad aiaacora ay . 
Free Press...... vt 

Duluth, Minn. OS ae F 

Galveston, Tex.... News...... ..0+- 

Gr’d Rapids, Mich. Press enna naen 


-Courant. 
entinel. 
Times-Union ‘and 


Hartford, Conn... 
Indianapolis, In 
Jacksonville, Fla 
























Citizen ..... yH 
Lincoln Neb......Neb. State J’rn nal yH 
"Evening News... yl 
Louisville, Ky....Courier Journal. y EF (@ ©) 
Lynn, Mass.......Item.........- yE 
McKeesport, Pa..News......... yG 
Memphis, Tenn. ..Com’cial Appeal. zC 
Meriden, Conn. 12) Journal saabesess JKL 
Newark, N. J Advertiser. yD 
New Haven, Conn. Journal & Co yH 
New Orleans, La. . Picayune. ....+.. ‘y G(Q®) 
ies: Democrat yG 
New York, N. ¥Y..Commercial Adv. yE 
Evening Post... y C (OO) 
Journal of Com- 
merce and Com- 
mercial Bulletin.. yG 
Mail & Express.. yE 
Press yB 
Staats- ; 
Staats-Zeitung 
Times 
World 
Ws ces: sevens Eve. | y A 
Of] City, Pa..... SS errr yl 
Philadelphia, Pa.. North American. zD 
i, yC 
D 
Pittsburg, Pa..... [ oy 
yC 
yC 
Portland, Me yG 
Portland, Ore.....Oregonian yC 
Providence, R. 1..Telegram........ F 
Reading, Pa...... Eagle .. .. yE 
Richmond, Va ...Dispatch.... y F 
San Antonio, Tex. Express.... ne yG 
Savannah, Ga..... i News yl 
oo oe ee Peper (z-3,4,5)G 
Springfield, Il. ‘te State Journal yl 
st. Joseph, Mo.. Gazette-Herald.. yG 
St. Louis, Mo... -Chronicle zB 
ee . yB 
Westliche Post.. Morn, yH 
Westliche Post..Eve. y H 
St. Paul, Minn....Globe........... ZE 
SON, We T cccsed Observer........ yG 
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Washington, D.C. yD 
Waterbury, Conn.. JKL 
Wilmington, Del zF 
Worcester, Mass.. Sp yG 


It is interesting to caenenel e how even- 
ly papers of the American Newspaper 
Publishers’ Association are divided into 
two classes, the first willing to have ad- 
vertisers know how many copies they 
issue, the second having a pre ference 
for keeping suck information to them- 
selves, 

A few years ago the editor of the 
American Newspaper Directory sought 
a conference with this Association, at 
its annual meeting, for the purpose of 
perfecting a plan of reporting circula- 
tions, The question was warmly dis- 
cussed, and the members were found 
to be so evenly divided that the vote 
for the conference was carried by a bare 
majority,andan hour later was reconsid- 
ered, and decided in the negative, by 
an equally slim majority, the reconsid- 
eration being proposed and carried by 
the persuasive orator of the Asssocia- 
tion, Mr. O'Meara, of the Boston Jour- 
nal, a paper that has not often cared to 
make any definite statement about the 
actual number of its output. Of the 
papers enumerated as furnishing re- 
ports upon which a correct circulation 
might be accorded one, the Washing 
ton, D. C., Zimes, has its Directory 
rating embellished with what are desig 
nated as doubt marks (#), the meaning 
of which is explained as follows: 

# The accuracy of this rating has been ques- 
tioned by one or more persons who claim to 
have facilities for knowing the facts, 

+4 The accuracy Of this rating has been 
questioned by one or more pet 
to have facilities for knowing the fac ts, and itis 
feared that the doubts expressed do rest upona 
substantial foundation. 

+++ The editor of the American Newspaper 
Directory has offered to prove the correctness 
of a circulation statement furnished by this pa- 
per, provided the publisher of the paper would 
agree to place the necessary facilities at his dis- 
posal. It was stipulated that the verification 
should be without cost to the publisher of the 
paper, but to this offer the pul blisher’s response 
was not such as to thoroughly remove theim- 
pression of doubt that had been cast on the ac- 
curacy of the statement furnished. 

Of the papers not having circulation 
ratjngs in plain figures no less than 59 
have the rating letter qualified by the 
auxiliary Jetter Y, which is explained 
by the Directory key as follows: 

AY rating signifies that no recent circulati 
statement has been furnishe d from the fice 
the paper, and a consequent probability that 
the circulation rating me d to it may be 
higher than a new statement would warrant 

Of the papers not having circulation 
ratings in plain figures seven have the 
rating letter qualified by the auxiliary 
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letter Z, which is explained by the 
Directory key as follows: 

AZ rating indicates that a communication 
received, in answer to an application for re- 
vision or correction of the circulation rating 
accorded to the paper, failed to be a satisfac- 
tory circulation report because of some one of 
the following shortcomings: 1. It was not 
signed. 2. It was not dated. 3. It was not 
definite. 4. It was not given with sufficient 
attention to detail. 5. It did not specify the 
time supposed to be covered by the report. 
6. It did not cover a period of sufficient dura- 
tion. 7. It was signed with a hand stamp. 
8. It was signed by some person whose author- 
ity to sign was not explained or known. 9g. It 
was signed by an initial or by initials only. 
10. It was not given in such a way as would 
make it possible to hold any one responsible 
for the information it purported to give, should 
it afterwards be proven untrue. Also the fur- 
ther fact that although the attention of the 
publisher was directed to the insufficiency of 
the report, and full information was furnished 
him just how the fault might be remedied, it 
had not been cured at the time thelast revision 
was completed for the printer. 

It may be observed that one of the 
papers not having a circulation rating 
in plain figures has the auxiliary rating 
letter Z further modified by the nu- 
merals (3, 4, 5), the meaning of which 
is given above in connection with the 
explanation of the meaning conveyed 
by the letter Z when attached to a 
letter rating. They may be here re- 
capitulated : 

No. 3 means that the circulation statement 
sent in was not definit:. 

No. 4 means that the circulation statement 
sent in was not given with sufficient attention 
to detail. k 

No. 5 means that the circulation statement 
sent in did not specify the time supposed to be 
covered by it. 

In future issues of the Directory it is 
the intention that the qualifying letter 
Z, when attached to a circulation rating, 
shall in all cases be differentiated by 
added numerals from one to ten, as ex- 
plained in the paragraph printed above, 
telling the meaning conveyed by the 
letter Z. It will be noted that the Z 
rating is not applied without notice to 
the paper of the insufficiency of the re- 
port which he has sent in. Publishers 
of papers having Z ratings are quite 
likely to say they think the Directory 
a blackmailing enterprise. Not one of 
these actually thinks so. 

Two members of the Association, 
the Waterbury (Conn.) American and 
the Meriden (Conn.) Journad/, are ac- 
corded a J K L circulation rating, i.e., 
less than a thousand copies average out- 
put. It would seem as though the Di- 
rectory might bein error here. 

The case of one other, the Cincin- 
nati Volksblatt, designated by the delta 
marks (AA), is also interesting. 

(AA) No recent copy of this publication has 


been seen at the office ot the Directory, and it 
may have ceased Publication altogether. 

One more instance shall close this 
review of the membership of the A. 
N. P. A. The Dayton (Ohio) Herald 
is referred to having its circulation 
rating letter H modified by the quali- 
fying Z and further modified by the 
double daggers (tt), which are ex- 
plained as follows: 

(tt) This publication is a ‘ kicker ’’—un- 
friendly to the — of the Newspaper 
Directory and gives little information. 

The ©© marks used above are ex- 
plained as follows: 

(OO) Advertisers value this paper more for 
the class and ape of its circulation than for 
the mere number of copies printed. Among the 
old chemists gold was symbolically represented 
by the sign ©.— Wedster’s Dictionary. 








The March issue of the American 
Newspaper Directory for 1go1 is the 
first quarterly issue for the thirty-third 
year of a publication which inaugurat- 
ed, a third of a century ago, the first 
effort that had ever been made, in this 
or any other country, to ascertain and 
state newspaper circulation, somewhat 
in the way that a mercantile agency 
deals with the capital and credit of 
business firms. Money is not the only 
basis of credit in mercantile life, nor 
is the number of copies printed the 
only thing to be considered in fixing 
the advertising value of a newspaper. 
In both cases character is an impor- 
tant factor; just how important and 
how measured depends upon a variety 
of considerations. It is not often in 
the affairs of this world that it is per 
mitted to one man to manage an en- 
terprise for a period so long as a third 
of a century, but in the case of the 
Newspaper Directory the man who 
directed the first volume in 1869, Mr. 
Geo, P. Rowell, is the same who over- 
looks the revision for 1901. The 
method of ascertaining and stating the 
circulation has been a growth, a de- 
velopment. In the beginning there 
was no criterion by which the compiler 
might be guided, and as the informa- 
tion on the subject was for the benefit 
of the advertiser, and as his interest 
was not so much in what the issue of 
the paper may have been as it would 
be in knowing what publicity could be 
given by it to his announcement to 
appear to-morrow, next week, next 
month, or for a year to come; so it 
came about, in the early days, that the 
inquiry came to be practically a ques- 
tion of how many copies the publisher 
expected to issue, and this appealed 
so strongly to the hopeful nature of 
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Newspaper Publishers’ Association as 
catalogued in this article, will note that 
some excellent publications are among 
theclass who will not tell how many cop- 
ies they print, while among those who do 
tell there are few, if any, that are not 
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newspaper men that they were at times 
led into setting down figures that were 
not reached, on account of causes not 
foreseen or measured at their full im- 
portance. As years have passed, the 
conclusion has been arrived at that 
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FOR THIRTY-THREE YEARS PUBLISHER OF THE AMERICAN 


NEWSPAPER DIRECTORY, 


MR. GEORGE P. ROWELL, 


of the highest grade. ‘The tendency 
among advertisers is strong and grow 
ing to keep out of papers that will not 
let their circulation be known, The 
moving cause of this tendency is thein 
fluence exerted by the American News- 
paper Directory and PRINTERS’ INK. 


the safest way of foretelling what will 
be the circulation of a paper for a 
year to come is to be found in a con- 
sideration of what it has actually been 
/ for a year that has passed. 
Those who carefully scan the papers 
in the two divisions of the American 
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At Wreath Well Placed. 








Mr. Ward’s Opinion 


(From Fame for March, rgot.) 





Whether Volney B. Palmer or some one else originated the adver- 
tising agency system is of little importance. A growing need created 
it. One of the earliest and most successful workers, Geo. P. Rowell, is 
still in the field, which proves that the business is not old. 

His frank statement that in the early days he bought space at thirty 
cents per inch and sold it at one dollar, makes the two and one-half per 
cent groundlings of to-day green with envy. But he earned that 233 pe~ 
cent profit because he originated methods. Others followed. 

A first early step in advance was the publication of a list of all the 
papers—Mr. Rowell’s American Newspaper Directory. He has never 
ceased to love it, and labor for it. Soon, out of the gross stupidity of 
imitation, it became a rule that every agency down to those of Oshkosh 
or Oklahoma must issue its own directory. An awful waste, an injuri- 
ous comparison—for not more than one out of ten was worth shelf room 
If the National Association of Advertising Agents could agree long 
enough to buy Mr. R.’s directory, publish it officially and drop all the 
others, it would accomplish something. 


The latest issue of the American Newspaper Directory—first quarter for 1go1, first 
installment of a new century, thirty- third year of its own consecutive publication—is 
now ready for delivery. 

The circulation ratings of all the newspapers and trade publications of the United 
States and Territories and the Dominion of Canada—a grand total of 21,844 publications 
—are totally revised to date. ¢5 carriage paid. Address 


GEO. P. ROWELL @ CO., Publishers, 
10 Spruce Street, New York. 
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OW SHALL A NEWSPAPER 
BE ADVERTISED? 
Richard Wallace. 

The best advertising medium is 
generally conceded to be the news- 
paper. All experienced advertis- 
ers admit this—their liberal pat- 
ronage of newspaper space proves 
it. Now when a newspaper wants 
to advertise itself, which is the 
best way to go about it? Should 
it advertise in other newspapers 
or try entirely different methods? 

A newspaper advertises itself 
for two widely different reasons: 
One with the object of securing 
subscribers, the other with the 
view of securing advertising pat- 
ronage. To attain these two ob- 
jects it is necessary to pursue to- 
tally different methods. The one 
aims at the multitude, the other 
at a comparative few. The gen- 
cral public can be induced to buy 
the paper, but the number of ad- 
vertisers who might be even pos- 
sible patrons is necessarily small. 

But the subscriber necessarily 
precedes the advertiser, and he 
must be pretty numerous before 
the wise advertiser can be induced 
to make a contract for space. So 
the usual way and the right way 
is to first create the circulation, 
and, when it is obtained, go after 
the advertisers. The first move, 
therefore, is to induce the public 
to buy and read the paper. If a 
new publication it is almost im- 
possible, in large communities, to 
bring the venture before the great 
masses of the people without ad- 
vertising in other newspapers. 
Moreover, it is only a narrow 
prejudice that will refuse to so 
advertise, on political or any other 
grounds. In the strictest sense of 
newspaper business there is no 
recognition of a “party” dollar. 
All dollars are equally welcome, 
and to get them we have often to 
spend money where otherwise we 
would not like to. 

Even if the newspaper be an old 
and ‘established one, it is often 
wise to advertise it when some 
new feature or department is in- 
troduced, or some exclusive in- 
formation or matter is to be pub- 
lished on a particular date. The 
barrier of prejudice against ad- 
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vertising in a rival sheet has long 
been broken down in the metropo 
lis, and it is quite a common oc 
currence to see papers of diamet 
rically opposite politics and prin 
ciples advertising in each other's 
columns, 

If realized anywhere in the 
country it surely is in New York 
that to reach the people generally 
you must use the newspapers. 
Most newspaper publishers agree 
in this when they are talking to 
the advertisers, but when they 
have to advertise themselves they 
seem to forget that the argument 
applies in their case also. It is by 
reaching the readers of other pa- 
pers that readers for one’s own 
can be best obtained. 

Posters and circulars are good 
adjuncts to newspaper advertising, 
but poor substitutes for it. And 
when we take into consideration 
the cost of paper and printing, 
posting and mailing, it is a much 
more expensive way of securing 
publicity. You can get the most 
and best advertising through the 
newspapers; you can get more of 
it by using posters on the walls 
and fences; more still by using the 
street car cards; and perhaps all 
of it by also sending out circulars 
by mail. But you would be mak- 
ing a mighty big mistake if you 
omitted the newspaper. 

But whatever methods are tried 
to gain publicity and readers for 
the paper, some kind of induce- 
ment must be offered besides the 
mere announcement of the name 
of the paper and its price. Some 
special features that will suit the 
desired constituency must be got- 
ten up. To make a feature of the 
particular kinds of news. or to do 
something that competitors are 
not doing, is necessary in order to 
get ahead of them in some way. 

Premium-giving is long played 
out; a better plan is to put the 
cost of gifts into the paper itself, 
for it will do more good there, day 
after day and week after week, 
than all the chromos and calendars 
and cheap books that were ever 
distributed gratis. In good serial 
stories—with an instalment each 
day—there is an attraction to the 
lovers of literature, and the occa- 
sional or regular offering of prizes 
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for the winners in competitive 
“brain contests” is frequently a 
good drawing card. 

When advertising to attract ad- 
vertising, however, the whole 
thing is different. Two classes of 
advertisers are wanted—the local 
ones, and what is known as the 
“foreign” advertisers. Some of 
the first can be reached through 
the help of one’s own paper, the 
rest the solicitors can call upon 
personally. An occasional circu- 
lar or booklet might be sent as a 
reminder. 

To reach the foreign advertiser 
the publisher is confronted by 
two alternatives—either to use the 
pages of the best journal devoted 
to advertising, and _ circulating 
among all seekers of publicity, or 
to keep up a system of circulariz- 
ing by mail to a selected list of 
possible patrons. When I say “se- 
lected,” I use it in the Mark Twain 
sense, that is, any advertiser will 
be “select” enough if he is prop- 
erly rated by Den or Bradstreet. 
In either case the cost of advertis- 
ing will seem high (and it will be 
high by the mailed c:rcular meth- 
od), but you must remember that 
you can afford to spend ten or 
twenty times as much in catching 
an advertiser as you can in catch- 
ing a subscriber. The one means 
perhaps a dollar or two, the other 





means—well, all that you can 
work him for. 
Being an advertiser, the man 


selected as a possible customer is 
sure to be interested in advertis- 
ing, and will in most cases be a 
reader of PRINTERS’ INK. If the 
publisher’s advertisement is in 
Printers’ INK, the desired adver- 
tiser is nretty we'l certain to see 
it One thing is certain. He is 
far more interested in this paper, 
as a whole, than he would be in 
any circular proposition. There 
are m'ghty few waste baskets in- 
to which Printers’ JNK goes 
there are mighty few waste bas- 
kets into which the average circu- 
lar does not go. There is abso- 
lutely no comparison at all be- 
tween the two methods of adver- 
tising, yet the least valuable one 
is by far the most costly. 

Should the circular idea be 
adopted, however, either by itself 
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or as an auxiliary to the advertis- 
ing in an advertising journal, it is 
highly essential that the style of 
the circulars be original and strik- 
ing. Even the brightest and clev- 
erest advertisers may be pardoned 
for expecting something extra 
good in the way of advertising 
matter from a journalistic brain. 
Letters and novelties that are 
striking and w'tty in their appro- 
priateness are always good adver- 
tisements and are appreciated by 
no one more than the advertiser 
who is smart himself. Apt and 
edd ideas please him, and a repe- 
tition frequen ly—in a_ different 
form—will probably fnally make 
him interested in the paper and the 
goo’ position. 

Different newspaper publishers 
have different ways of pushing 
their mediums, but the wisest are 
cver striving to get.some new and 
attractive way of not simply reach- 
ing, but catching the reluctant ad- 
vertiser. But these are scattered 
all over the country, and to reach 
them all, or even the bulk of them, 
either of the above methods, or 
both, must be resorted to. 


> 
A TIRELESS ONE, TOO. 


Ralph Waldo—What is a_ hustler, 
papa? 
Busy Father—That ad of mine in 
PRINTERS’ INK, my son. 
-o 








Suort words make the best impres- 
sions. 


See 
WHAT SOME PUBLISHERS AS. 
SERT. 





“GOES INTO THE VERY BEST HOMES,” 
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COUNTRY PUBLISHER AND 
ADVERTISING AGENT. 


ONE A ROGUE THE OTHER AN ASS, 


Extracts from an address de- 
livered at the 36th Annual Session 
of the Illinois Press Association in 
Chicago, January 31, 1901, by Lafe 
Young of Des Moines, Iowa. 
Ordered printed and sent to every 
newspaper in the State of Illinois: 

WHAT THE TRUTH IS. 

Nearly everybody has made 
money out of what is called gen- 
eral ingot ep excepting the 
country pub isher. This is true 
because the country publisher has 
been neglectful of his rights and 
opportunities, he has elected to 
stand alone. Great advertisers 
make their contracts in a lump 
with what is callcd the general 
advertising agencies. Therefore 
these agencies for years have con- 
trolled the situation. They have 
grown to be too strong for tlre 
individual publisher to contend 
against them. They take large 
contracts and. have the entire 
country to cover and if they fail 
to get one country paper they will 
get another by their low offers. 
They in a measure coerce the 
country pulisher by the power 
which is given them by the great 
and systematic general advertiser. 
They do not deal justly with the 
country publisher, certainly not in 
many instances. The form of 
contract arranged by the general 
advertising agencies is gotten up 
to convict and to defeat the ends 
of justice. Such contracts usually 
make such requirements as to 
position, condition, etc., as to 
make their correct fulfillment im- 
possible. It is evident that some 
at least of these complicated re- 
quirements are put in not expect- 
ing that they can be fulfilled but 
expecting them to enable them to 
secure advertising free of charge. 
I have been told that advertise- 
ments that are published in wrong 
positions are usually paid for by 
the advertiser and not paid for by 
the advertising agerev. ths in- 
creasing the profits of the agency 
in addition to the 25 per cent 
which the general agency demands 
from the countrv publisher. Even 
if the advertising azcncy gives 


his client the benefit of the wrong 
position advertising it is an out- 
rage upon the publisher, because 
it often happens that the so-called 
wrong position is as good in 
every way as the position required 
by the contract. The advertising 
agencies often times wear the pub- 
lisher out in prolonged corres- 
pondence in relation to wrong 
position advertisements, keeping 
the correspondence going until the 
editor dies or the paper changes 
hands for some other reason. It 
is probably fair to say that the 
country publisher is beaten out of 
half that he is entitled to from 
the general agencies upon one 
technicality and another. I do 
not know in the commercial world 
anything so full of wrongs as the 
general advertising agency, nor do 
I know of a class of men so un- 
mindful of their own rights and 
their own power in this respect 
as the country publisher. The 
general advertising agencies have 
expert letter writers whose busi- 
ness it seems to be to delay settle- 
ment and put off final payment. 
These. agencies are far removed 
and difficult to deal with. If the 
publisher should sue one of them 
fc: the small amount of any given 
advertisement the general agency 
would win cut because of techni- 
cal viol.tions of intricate provis- 
ions. The general advertising 
agencies know that thev have the 
country publisher at this disadvan- 
tage. They represent the adver- 
tiser and themselves and have no 
ambition except to increase their 
own profits and make the best 
possible showing to their client to 
hold his business. 

Who has made these agencies 
what they are? The country 
publisher. What capital have 
these agencies had usually to start 
with? None whatever except desk 
room and a tynewriter. The pub- 
lishers of the United States send 
all of their napers to them free 
and thus their capital stock is 
made up. If they have one client 
who spends $109,cco p r year in 
reneral advertising thev have suf- 
ficient with which to found a gen- 
eral agencv. They collect their 
bills from hjm every month and 
then ty vigorous correspondence 
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in many instances keep the money 
for years. and maybe forever. I 
am told that one of the large gen- 
eral advertising agencies for many 
years has never owed the country 
publisher less than $500,000 at any 
one time. That amount the gen- 
eral agency considers worth $30,- 
000 or $35,000 per year for use in 
the bank. The country publisher 
as a rule furnishes this money 
on which the general advertising 
agency grows rich. Knowing that 
the general advertising agency 
represents so many publishers the 
agency is able to command all 
kinds of favors from railroads and 
other properties. 

It is an astounding fact that 
there is not an agency in the 
United States representing the 
newspaper. From this except the 
special agencies established by 
the large newspapers. The gen- 
eral agency represents the adver- 
tiser and has every interest in 
beating down the publisher’s prices 
and no interest whatever in help- 
ing the publisher. The abuses 
connected with the present adver- 
tising agency business are almost 
too numerous to mention and the 
country publishers are not the only 
chumps, not the only suckers. Re- 
cently a general advertising agency 
backing a patent medicine has 
asked for a credit of eighteen 
months or more before ore cent 
should be paid. This calls to 
mind the fact that the country 
publisher has been such an easy 
mark for the advertising agency 
that the agency has been jealous of 
the profits of the medicine man, 
and in some instances has taken 
the job of putting the medicine 
on the market itself. Three or 
four of these most widely sold 
proprietary medicines are owned 
and controlled by general adver- 
tising agencies. herefore it can 
be seen that the general agency 
is plucking the country publisher 
two ways, aS a medicine man and 
as an advertising agency. They 
catch the country publisher both 
coming and going. 

MR. YOUNG PROPOSES A REMEDY. 

Country publishers do not suc- 
ceed because they do not work 
hard enough; because they are 
lazy. The nature of their busi- 


ness enables them to put it off un- 
til to-morrow. Publishers fail be- 
cause they do not work. Every 
publisher could double his income 
by doubling his energy. Country 
Printing offices are not swept out 
more than twice a year and the 
machinery is seldom polished, The 
ceilings are never whitewashed 
nor papered. Dust and dirt may 
be seen everywhere. It may be 
too late to exhort the older mem- 
bers to reform and clean out their 
offices, but I want to say to the 
younger ones, the first thing you 
do when you go home after you 
get your naper out, clean out the 
show; scrub it with concentrated 
lye; wash the windows. 


- leila teemadiies 
HERE TO STAY. 

In my opinion the catalogue house 
has come to stay. It is not a new 
thing. It came into prominence thirty 
years ago and has been steadily grow- 
ing more numerous and aggressive. The 
cheapening of postage, of expressage 
and of freight charges has helped this 
trade. The interest in advertisements 
has moved it along, and the growing 
confidence in getting good treatment 
from advertisers has given it a mighty 
push.—Agricultural Advertising. 
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WHAT SOME PUBLISHERS AS. 
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“GIVES QUICK, SURE RETURNS,” 
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A CHINESE NEWSPAPER. 
INTERESTING FACTS ABOUT ONE RE- 
CENTLY STARTED. _ 





Up on the sixth floor of an office 
building at 111 Nassau street three 
men, each of a different nationali- 


_ty, are engaged in a peculiar enter- 


prise. These men, one an English 
born American, one a Japanese 
and the other a Chinaman, pub- 
lish the Chinese Weekly Herald, 
an odd looking newspaper, and the 
only one of its kind in the country 
outside of San Francisco. Chu 
Hing, a Chinaman, is editor. The 
publishing firm consists of Arthur 
S. Taylor, an Englishman, and 
Kengo Moriya, a Japanese. The 
first number of the paper appeared 
on the Chinese New Year’s Day, 
February, 18. 

The boxer uprising, the cam- 
paign of the allied powers, the 
flight of the Empress Dowager, 
the demand for beheadings in 
China, and so forth, awakened in 
the usually stolid Oriental an ap- 
petite for news which had ap- 
parently been dormant. As there 
are no local Chinese papers, and 
as those forwarded from San 
Francisco, and China arrive weeks 
behind the times, the residents of 
Chinatown had to resort to make- 
shifts to keep up with the world. 
Their chief reliance had been on 
“readers,” educated Chinamen 
who each evening would translate 
for their countrymen the Chinese 
news from the late evening papers. 
The services of these select few 
were in great demand, and a 
crowd always gathered when they 
began to read in the shops or 
restaurants. 

As a result of this wider read- 
ing the Chinese became greatly in- 
terested in the affairs of other 
countries. Several unsuccessful 
attempts had been made in the 
past to start local Chinese papers 
but with the changed conditions 
everything argued well for the es- 
tablishment and successful conduct 
of a progressive Chinese news- 
paper. To get some one to under- 
take its publication was a diff- 
cult matter. No one seemed able 
to fill the bill. 

Some years ago the American 
Waltham Watch Company decided 
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to push the sale of their goods in 
Japan and to do so they had their 
advertising matter translated into 
Japanese. Photo-electro plates 
were made from the copies and 
then sent to Japan for the print- 
ing to be done there. These plates 
being made from the written trans- 
lation instead of from type looked 
so peculiar to the Japanese printers 
that they refused to use them. 
Then another scheme was tried. 
The translations were sent to Ja- 
pan, put in type, electrotyped and 
the plates sent to this country for 
printing. But they were so rough, 
and contained so many errors in 
translation and composition that 
they were practically worthless. 

Finally Mr. A. S. Taylor, an 
engraver, was called in and he 
took the translations and made en- 
gravings of each separate char- 
acter and from these the printing 
was done and sent to Japan. This 
scheme while successful required 
so much time and cost so great 
a sum that it was abandoned. Mr. 
Taylor, in the meantime had be- 
come acquainted with the Japan- 
ese language and he sent to 
Japan, bought a font of their type 
and set the ads himself. 

When it is remembered that in 
the Chinese and Japanese language 
there are upwards of 38,000 char- 
acters a fair idea may be formed 
of the difficult task. Of these 38, 
ooo characters, or idiographs as 
they are called, each one repre- 
senting an object or idea, about 
12,000 exist in type. When one of 
the unusual characters is to be 
used it has to be specially engraved 
on a type blank prepared for the 
purpose. One font of type oc- 
cupies three sides of the room 
where these men work. 

About this time Mr. Taylor met 
Mr. Kengo Moriya, an educated 
and clever Japanese, and formed 
the present partnership in which 
they have been successful from the 
start. They do a general trans- 
lating, interpreting, publishing and 
printing business, in both the 
Chinese and Japanese language 
and act as advertising agents for 
China, Japan and the far East. 

It was to this firm that the 
Proposition to start a Chinese 
newspaper was made and _ they 
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agreed to undertake the work. 
The paper was well patronized 
from its first issue and Mr. Taylor 
claims the present circulation to 
be 2,000 copies. There are 18,0co 
or more Chinese in and around 
New York, and by far the greater 
part of these are adult males. It 
is hoped they all will subscribe. 

The Herald is the only Chinese 
paper to be printed on this side of 
the country from movable types, 
the others having been written 
out by hand with a brush and the 
letters then transferred to litho- 
graph stones for printing. The 
paper has four pages, 12x18 inches 
in size, four columns to each page. 
What would be the last page of an 
English paper is the first page of 
this sheet. The reader begins at 
the upper right-hand column and 
reads down and toward the left. 
The latest number of the Herald 
carries twelve advertisements; a 
peculiar feature of them is that the 
name of the article together with 
the name and address of the firm 
appears in English while the rest 
of the ad is in Chinese. The pub- 
lishers say that the Chinese and 
Japanese will read an advertise- 
ment quicker if this is done and 
the illustrations are on English 
lines. The introductions are al- 
ways in English. 

Among the advertisers are the 
Canadian Pacific Railroad, Singer 
Manufacturing Co., Johnston’s 
Digestive Tablets, Waltham 
Watches, Francis M. Leggett & 
Co., American Express Co. and 
others. Wm. Harcourt. 

7oee 
Ss. C. BECKWITH. 

S. C. Beckwith, the founder and man- 
ager of the S. C. Beckwith Special 
Agency, started in the special agency 
business in this city in 1880, and has 
been constantly and continuously peg- 
ging away ever since. It may be said 
to the credit of Mr. Beckwith that he 
has devoted his time, talents and atten- 
tion solely and exclusively to the spe- 
cial agency business, and that he is one 
of the few leading New York specials 
who does not act as a general agent as 
well as a special representative. During 
his twenty years of activity in the spe- 
cial agency field, it is said that Mr. 
Beckwith has piled up a snug little sum 
of nearly two millions of dollars, most 
of which is invested in first class real 
estate and government bonds.—Advisor. 
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“HAS SPLENDID PULLING POWER WITH 
LARGE CLIENTELE.” 
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YELLOW JOURNALS. 





In the March issue of Ainslee’s 
Magazine (New York) appears 
an article on “Yellow Journals,” 
by Allen Sangree, in the series of 
“Great Types of Modern Busi- 
ness.” The paragraphs that fol- 
low are extracts: 

It is interesting to note the cas- 
ual way in which this term, yellow 
journalism now world-wide in use, 
had its origin. Among newspaper 
men I find some controversy on 
the subject, but the concensus of 
opinion is that when Mr. Arthur 
Brisbane, now managing editor of 
the evening Journal, suggested to 
Mr. Outcault, the artist, that he 
introduce in the Sunday World 
one of Phil May’s guttersnipe 
sketches from a London publica- 
tion, he lay the fuse that was soon 
to be touched. Brisbane was then 
on the Sunday World, and that 
paper immediately became popular 
for its comic supplement contain- 
ing Outcault’s “kid pictures.” On 
the Sunday that New York enter- 
tained Li Hung Chang, Mr. Out- 
cault brought out his tough boy, 
who had always worn a sort of 
night gown, in vivid yellow, with 
the words issuing from his mouth: 
“Gee, I got a yellow shirt, too!” 
Thenceforward the comic prodigy 
was kept in that same _ colored 
garb. 

The New York Herald is the 
first example of yellow journalism. 
It has always been Mr. Bennett’s 
policy to secure exclusive news, 
that is, news which shall appear 
only in his paper. To impress the 
public with his enterprise, he put 
headlines in bold type. With the 
construction of a special European 
cable, the establishing of a free 
ice fund for the poor, and other 
institutions, he set the pace in 
competition and inaugurated the 
precedent -whose catchword is, 
“Do things.”” Yet a sharp distinc- 
tion must be drawn between the 
Herald and other yellow journals. 
The Herald is the yellow journal 
of the rich and the well-to-do. 

Every one on a yellow journal, 
from proprietor down to the fif- 
teen-dollar-a-week reporter, is in- 
spired by this zeal to “do things,” 
with the result that ethical con- 
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“It is this tendency to make 
news,” said Mr. Charles R. Mil- 
ler, editor of the New York Tinies, 
to the writer, “that we mostly 
condemn in yellow journals. They 
give undue nrominence to little 
events, and offend by their contin- 
ual loudness. The conservative 
paper is satisfied to print the news 
and nothing else. We do not 
think it the business of a news- 
paper to meddle with tax assess- 
ments or buy stock in ice trusts.” 
The answers given by the yellow 
journals to this is that if they did 
not expose these evils no one else 
would or could, and by so doing 
they work for the public good. 
As for the making and distorting 
of news, it is to be condemned. 

All hands on a yellow journal 
are driven at a desperate pace, and 
little wonder that mistakes are 
made. The marvel is that there 
are not more. I know of one re- 
porter on the evening Journal, 
Mr. George B. Fife, who recently 
worked thirty-nine hours continu- 
ously without sleep. On arriving 
at the office at 4 a. m., he was set 
to rewriting from the morning pa- 
per and taking down stories as 
they came over the telephone. 

At one o'clock he was ordered 
to Philadelphia, where he wrote 
two columns and wired it back for 
the next day’s morning paper and 
at the same time received a mes- 
sage to have two more columns 
ready for the evening paper. The 
latter he wrote in the baggage car 
coming home by the dim light of 
a single lantern and sitting on a 
milk can. An artist with him 
made pictures at the same time. 
The moment he reached his office 
a U. S. man-of-war ran foul in 
the bay, and Mr. Fife. being ex- 
pert in nautical affairs, was 
straightway assigned to cover the 
story in a steam launch, remaining 
out in a driving rain all day, and 
called upon to write up a society 
event on his return. In that time 
he wrote in all 17,000 words. An 
editor on one of the evening yel- 
lows, as another instance, on leav- 
ing for a month’s vacation, was 
asked by the proprietor to write 
enough editorials to last the 
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month. He accordingly dictated 
thirty-five in a single morning. 
‘These papers are constantly call- 
ing on their men for deeds that 
on Park Row are now regarded 
as commonplace, so frequently are 
they accomplished, but to others 
they might seem fanciful and ro- 
mantic. Ike White, the World’s 
star reporter, who rose to fame 
by discovering the identity of Nor- 
cross, the would-be murderer of 
Russell Sage, was, for example, 
summoned from a warm bed one 
wintry night by a telegram that 
bade him report at the office im- 
mediately for a trip to Alaska. 
He obeyed mechanically, and was 
shown a paragraph printed in the 
World some days before. It relat- 
cd to the discovery of a beautiful 
white child by an English corre- 
spondent, while traveling over the 
Canadian Pacific. The story said 
the child was held in bondage by 
a tribe of Indians. The World 
reprinted it from a London paper, 
and when half a dozen persons 
had inquired in letters why the 
World did not rescue the beauti- 
ful girl destined to become the 
slave of a savage chief, Mr. Pulit- 
zer decided to make an attempt. 
White took the midnight train, 
and as the location was vague, 
wandered about for a week or 
more in the snow-covered steppes 
of Canada before he ran down his 
quarry. Greatly to his and the 
paper's disappointment, however, 
he found the child an illegitimate 
half-breed, who the nearest Cath- 
olic priest said had been born in 
the tribe, and who was perfectly 
contented with her lot, refusing 
to be rescued. Thus the enterprise 
that promised such unlimited ad- 
vertisement was a fiasco. 
Returning to the substantial 
ground plan of yellow journalism, 
I find it not to be the destruction 
of trusts, overthrow of Croker, 
disk'ng up of salacious news, set- 
ting up of labor against capital or 
America for Americans, but when 
the parent stalk is stripped of all 
its adjuncts, the big type. the sen- 
sational picture, the sick baby 
fund, the relief expedition and the 
political exposure, there remains 
this spinal marrow—yellow jour- 
nals make people think. In par- 
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ticular, they make the man think 
who never thought or read before. 
They jolt his brain, they plow up 
the fresh soil. The Neapolitan 
emigrant lands at the Battery, in 
twc weeks has started a barber 
shop or bootblacking stand; he 
does not speak a word of English; 
but in a month’s time he is look- 
ing over the yellow daily. The 
Sun or Times does not attract 
him. He might be here fifteen 
years and never look at such a pa- 
per. He must have a jolt, he must 
be hit in the face with a club, and 
the yellow journal, with its gigan- 
tic type and myriad pictures, 
serves that end. 

It has been the aim of the yel- 
low journal proprietor, uncon- 
sciously perhaps, to find the line 
of least intellectual resistance, and 
in the social conditions which now 
prevail, he considers himself suc- 
cessful. It is for this reason that 
loczl news on a yellow paper re- 
ceives sO much prominence as 
against foreign. 

“New York is more interested,” 
said one editor to me, “in the mys- 
tery ot a boay found in a trunk 
than in a revolt in Bulgaria. The 
shop gitl, or clerk, or street car 
conductor doésn’t care a_ snap 
about the oue, but does about the 
cther, particularly if the trunk 
happened to be found in his or her 
neighborhood. The man who can’t 
read will look at the pictures, and 
then at the type, with the result 
that he feels called upon to master 
it, and eventually learns to read. 
That man is being educated by 
yellow journalism. Go to London 
and you will see one person in 
ten reading the daily paper as he 
rides to or from work. Over here 
the percentage is reversed. This 
country, particularly Greater New 
York, contains a vast foreign pop- 
ulation that would never attend 
school or get an education of any 
sort but for the yellow journal. 
It is responsible for the immense 
increase in the sale of books dur- 
ing the last five years.” 

To carry out this object the yel- 
low journals employ a great staff 
of men and women, who design 
puzzles, give advice of all kinds, 
answer queries, suggest competi- 
tions, and, in brief, cudgel their 
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brains to make the public think. 
These various ruses may not ap- 
peal to a very high order of intel- 
ligence, but the thousands of let- 
ters that arrive daily prove that 
thought is being stirred and awak- 
ened in the remotest corners. 
Yellow journalism is successful 
from a financial standpoint. The 
profits for the Herald last year 
amounted to nearly $750,000, or 
about $2,000 per day; Mr. Pulit- 
zer’s net profits for the same time 
were $500,000, his income having 
fallen off since the /Vorld dropped 
from two cents to one. The Jour- 
nal, it is generally understood, 
came out even, although Mr. 
Hearst might have made money 
had he not continued to invest 
more in pushing his circulation. 
This young newspaper magnate 
seems determined to have his pa- 
pers bought in every town in the 
United States, and his ambition 
to that end knows no limit. Thus 
far his results are unprecedented. 
The evening Journal has a circula- 
tion in Boston alone of 30,000. 
Mr. Bennett and Mr, Pulitzer are 
each worth $25,000,000, all of 
which lias been made in the news- 
paper business. The Hearst es- 
tate, on which Mr. Hearst can 
draw indefinitely, it seems, is 
worth more than $30,000,000, and 
$6,000,000, it is estimated, have al- 
ready been invested in the New 
York Journal and Chicago Ameri- 
can, without any profits as yet. 
Mr. Pulitzer is fifty-two years 
old and suffers from impaired eye- 
sight that, at times, amounts to 
blindness. He is in New York 
about half the year, and each 
morning has his secretaries read 
him the entire paper, while he 
makes comments and suggestions 
to a stenographer, that are tele- 
phoned to the office. During the 
day his trusted men visit him and 
receive his ideas and instructions. 
Although a rich man, he has al- 
ways been bitter against capital. 
Mr. Hearst is the youngest of the 
trio, having lived but thirty-five 
years. He has socialistic tenden- 
cies, but has, nevertheless, been 
heard to say that he regarded Mr. 
Rockefeller as one of the best and 
greatest of American citizens. 
This, too, while ever pursuing the 
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Standard Oil Trust. His expla- 
nation is that such enormous 
wealth must be kept in check and 
that the magnates must under- 
stand that the -people know all 
about them. Mr. Hearst is a hard 
worker, and there is scarcely a 
morning at three when he is not 
to be found in the composing 
room. He can do anything on a 
paper from setting type to writing 
editorials. 

With the law in force making it 
a penal offense to lie about circu- 
lation, one can now get the correct 
lists of the various papers. Curi- 
ously enough, this law was brought 
to pass by the World, which the 
Sun had been ridiculing for its 
pretenses in circulation. The 
World had the bill passed for the 
benefit of advertisers who, pre- 
vious to that, had no means of ap- 
Mreciating the circulation of the 
papers they patronized, and were 
constantly being deceived. The 
papers of Greater New York cir- 
culate every morning 1,000,000 
copies, of which the World and 
Journal each supplies 300,000, and 
the Herald 150,000. The com- 
bined circulation of the other pa- 
pers may be computed from that. 
The circulation of the evening pa- 
ners is about the same in toto, but 
fluctuates like a thermometer. A 
famous tragedy or trial will make 
a change of 100,000. The Spanish 
War was the greatest era for the 
evening paper. Just previous toits 
beginning Mr. Hearst secured one 
of Mr. Pulitzer’s best men at a 
salary of $15,000 per year and a 
percentage on the basis of circu- 
lation. His receipts for the first 
month of the war amounted to 
$35,000, so great was the increase 
of circulation. 

Each of these yellow journals 
spends about $1,000,000 a year for 
paper, the quantity consumed being 
31,878 tons. To furnish this a vil- 
lage of 2,000 souls is employed 
year in and year out, and every 
day ten acres of spruce trees are 
swept off to make paper. In the 
World building 1,500 men are em- 
ployed at salaries ranging from $4 
a week to $15,000 a year. In 
twelve months $7,000,000 pass 
through the hands of the cashier. 

It will thus be understood that 
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with the yellow journal’s policy to 
make the common people think, 
and engage a vast circulation to 
the emolument of the proprietor, 
mechanical methods have been de- 
veloped pari passu. As rapidly as 
grows the circulation more rapid- 
ly develops the printing press, and 
the influence of the yellow journal 
will never be limited by mechan- 
ics, at least. Whether, like the 
torpedo, it will continue to inflict 
a succession of shocks until those 
who come in contact with it will 
be stunnd to insensibility and quit 
reading such publications, or 
whether the yellow journal will ad- 
vance in quality as it educates the 
masses, remains to be seen. 


IN NEW YORK. 


The New York dry goods combine, 
including R. H. Macy & Co., the Adams 
Dry Goods Co., H. O’Neill & Co. and 
other big firms in Manhattan and 
Brooklyn boroughs, has ceased to ad 
vertise in the World. The combine has 
two grievances. In the first place, the 
mechanical form of the World is unsat 
isfactory. As there are eight columns 
to the page, a full-page display in the 


Worid costs more than in the other pa 
pers, and the merchants feel that the 
results do not justify the expense. For 
several years the eight-column page was 
a thorn in the side of the combine, and 
the advertisers grumbled repeatedly. 
But they did not feel strong enough 
to take a firm stand. Now the spell is 
broken, and the merchants believe that 
the competition with the World is 
strong enough to warrant them in pull 
ing out of that paper until it yields to 
their demands. So far it has shown 
no sign of yielding. 

A second grievance 
factory statement of 
obtained from the 





is that no satis- 
circulation can be 
World. The daily 
claim is made that the World has the 
“largest net paid circulation of an. 
newspaper printed in the United States.”’ 


No figures are given except those pur 
porting to show the gain in 1900 over 
18y9. The mill wheel is not turned 
with the water that has passed.—Na- 
tionai Advertiser, March 13, 1901. 
WANTS A SURE THING. 
Writing from Cleveland, O., Mr. Geo. 
onn wants to know how much Mr. 


Stanley Day will charge to write an ad- 
vertisement of three or four lines that 
is sure to yield profitable returns at ten 
cents each. We don’t know what Mr. 
Day’s charge might be for such service 
as this, but we think it ought to be 
something like ten thousand dollars. A 
man who guarantees to write an ad that 
will yield profits regularly is either a 
ool or a miracle worker. Uncle Stanley 
Day isn’t a fool, and hence if he goes 
into the miracle business, a fee of the 
size named is quite fair.—Our Silent 
Partner, 
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“READ BY INTELLIGENT PEOPLE.” 
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“GOES TO A THRIFTY CLASS OF PEOPLE,” 
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Well illustrated 


it would interest a greater number of people, bring in more money 
in advertising and subscriptions, and wield a greater influence. 
Crude illustrations are better than none; but if you run life-like, 
true-to-nature, beautiful halftones—which you can do, whether 
you print on an old Washington, a cylinder, or a stereotype per- 
fecting press—you have as good and accurate pictures as any 
magazine in the land can offer, though necessarily not as fine, 
unless you happen to use book paper. We make halftones from 
50 to 120 lines to the inch, for newspaper work. A happy medium 
is 85 lines. Any printer should get results from such plates, 
without additional make-ready. They stereotype nicely. If we 
had a little more space, we could prove by figures that an invest- 
ment in our halftones would pay big dividends. But try one, 
and we will not have to use any further persuasion. 


HERE’S OUR OFFER: 


Send a DOLLAR BILL, stamps or money order, with 
photo, for a deep-etched, well-finished and blocked, 
NEWSPAPER HALFTONE, 3x4 inches. Subject may 
be portrait, building, or anything else you furnish photo 
of, which we return. With rule border around plate, it 
makes proper size for DOUBLE COLUMN. Smaller, if 
you say so, at the same figure; but 3x4, if you please. 


vee UF 
mrs 














Do not imagine that we are Cheap johns, run a “sawmill,” or 
practice on the country printer. We are not ‘‘art-by-the-inch”’ people; 
simply make a specialty of newspaper halftones; have the best operators; 
the plant to turn out work quickly,—in short, the ‘‘know how,’’ hence 
this astonishing price. The secret lies in volume of business. We make 
printing plates by all processes—as fine as are made anywhere. Evolving 
new ideas for printers and publishers right along. We want you on our 
mailing list. 


OTANDARD ‘coneaxy PHILADELPHIA 


7th and Chestnut Sts.  ‘“"*” Long Distance ’Phone 
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ENGLISH AND AMERICAN 
NEWSPAPERS. 
By John S. Grey. 


Though printed in the same lan- 
guage, the general newspapers of 
the United States and those of 
Great Britain are as unlike as they 
can possibly be. In the paper, the 
contents, the arrangement of news 
and advertisements, the methods 
of distribution—in a score of ways 
they are totally different. 

In the first place, the quality of 
the paper is much poorer than 
ours. It is of a dirty gray color 
and so flimsy that, if folded once, 
it breaks along the crease. Those 
that are sent through the mails re- 
semble a ball of rags before they 
reach their destination. The type 
is poor, small and often indistinct. 
But if the type is bad the cuts are 
execrable. They would not be 
used by the meanest newspaper in 
this country—and we have a few 
that are fairly mean. 

The contents of the newspapers 
differ largely from ours, but I am 
bound to say that they comprise 
simply news and advertisements. 
Those with the largest circulations 
use little or no clipped matter, and 
articles of a general nature are not 
to be found in them. Lloyd's 
Weekly Newspaper, published in 
London, claims a circulation of 
over a million and sells for two 
cents. Its columns are only one 
and seven-eighths inch wide and 
there are six columns to a page, 
and twenty-four pages. It is pub- 
lished on Sundays and contains 
the news up to midnight Satur- 
day. There is no question about 
its vast circulation, which is al- 
most 7ll among the working class- 
es. It is liberally patronized by 
advertisers, but the type used is 
very small, sometimes running to 
diamond and pearl in reading no- 
tices. American houses are the 
leading advertisers, many of them 
using two whole columns, as Mun- 
yon, Scott’s Emulsion and Siegel 
Curative Syrup. The rates are 
not given in the paper, but another 
London weekly —the People — 
charges patent medicine advertis- 
ers thirty-six cents a line, and it 
does not state its circulation. 

There is not such a thing as dis- 

>. 
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play in «he ads, as we understand 
display, unless where cuts—or 
“blocks,” as they are called in En- 
gland—are used. No type is set 
in heavier than two-line caps, and 
the appearance of a solid page of 
set ads is depressing. Where the 
“blocks” are used, they look sus- 
piciously as if made in America, 
they are so like our own cuts. It 
needs a person with very good 
eyesight to read the news, to say 
nothing of the advertisements. 
Want ads are very numerous in 
Lloyd's, and fill eighteen columns 
of very small type—seventeen 
inches to the column. There must 
be an immense revenue in this 
feature alone, as the type runs six- 
teen lines to the inch set solid. 
“Looking for a job” must necessi- 
tate the use of a microscope by 
the unemployed. This how- 
ever, the best weekly “want” me- 
dium in England to-day and is so 
recognized by the employers and 
laboring classes. 

English newspapers are almost 
wholly sold by dealers and on rail- 
way hook stands. Not two per 
cent of them go through the mails, 
and the few that do are scarcely 
able to stand the strain. On two 
cent papers the dealer makes half 
a cent, on four-cent papers one 
cent, and so on, but the great bulk 
of the daily and weekly papers 
are two cents a copy. 

Two of the newest metropolitan 
dailies, the Express and the Mail, 
sell for one cent each, and both 
are patterned in style after Ameri- 
can systems. But still they adhere 
to the rule against allowing the 
“appearance of the paper” to be 
spoiled by setting up display type. 
If the display is in the ready made 
“block,” all right, but no type-dis- 
play other than the regular “two- 
line-cap-and-lower-case” will be 
attempted. It would be curious 
to know just where the difference 
comes in and how the blocks do 
not spoil the “appearance of the 
paper,” but the Englishmen know 
their business and the advertiser 


is, 


will get very little satisfaction 
if he makes any protest. 








A GREAT CONVINCER. 


_The price argument is a great con 
vincer.—Columbia (Mo.) Herald. 
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A NEWSPAPER’S ADVER- 
TISEMENTS. 


The Salem (Mass.) Evening 
News has for some time run some 
advertisements to “brace up local 
advertisers.” What is said in the 
ones here reproduced may not be 
the most original matter to the 
readers of the Little Schoolmaster, 
but it certainly is well written and 
convincing: 


The business man who has an occa- 
sional idea that advertising will do him 
good does not win success, for like the 
visits of the milkmen advertising is 
needed every day, rain or shine. 

It is the constant, steady pull that 
wins customers. The store running 
without the aid of advertising is bur- 
dened with a tremendous handicap im- 
possible to overcome. 

The intelligent merchant who pins his 
faith to judicious, liberal and persistent 
advertising has already climbed several 
steps on the way to success, and if all 
the other departments of his business 
are managed in the same way the result 
must be satisfactory. 

As the News has frequently said, it is 
easy enough to pick out dozens of con- 
cerns rolling in “cada from the liberal 
use of newspaper publicity, while those 
remaining at the ead of the line with- 
out advertising are remarkably scarce. 

Il. 


If you are in —or and want more 
trade, ask for it. nd ask in such a de- 
cided manner that. 7 ple will hear you. 

The adver wed columns of daily 
papers have proven to be the best meth- 
od of reaching the ear of the public. 
Hence, if you want to set forth the 
merits of your establishment and the 
goods you have to sell, use newspaper 
space liberally and og 

Keen competition makes business con- 
ditions so difficult to successfully handle 
that not a single element that will aid 
in securing patronage should be neg- 
lected. The experience of years has 
demonstrated that advertising is of 
great benefit to retail establishments, 
and therefore the problem should be 
studied carefully. A monthly expendi- 
ture of from $10 to $200 may seem a 
tremendous amount to devote to news- 
paper publicity, but if the returns from 
increased trade are considered, the sum 
devoted to advertising will not appear 
to be extravagant. 

Advertising is as essential to the suc- 
cess of a store as the Store itself. 

Ill 


Most of the Lusiness men who are, 
contented to sit around in their stores 
and wait until customers come and buy 
goods are not gr owing round shouldered 
carrying cash receipts to the bank. On 
the contrary they are generally wonder- 
ing how they can make $2 pay $5 due 
creditors. Such men might change 
things if they would secure space in the 
daily ‘papers and commence to blow their 
own horns long and loud. That's what 
counts nowadays. 

There is such keen competition in 


business that the biggest advertisers get 
the most business. Those who do not 
advertise at all usually find themselves 
back numbers in short order. 

By keeping up a constant flourish of 
trumpets the attention of the public is 
bound to be attracted, and then follows 
good business. 

IV. 


Use advertising, business will follow. 

A pile driver accomplishes its work 
by constant pounding. That is the wz ay 
successful business men win trade—by 
constant advertising. The pile driver 
cannot sink a long stick with one or two 
blows—there must be steady, persistent 
work. No more can a business man hope 
to win a big business by using one or 
two advertisements. He must keep con 
stantly before the public, day after day, 
month after month and year after year. 
By such means a store becomes an es- 
tablished institution, secure in its i 
tion, if it keeps up-to-date in every- 
thing. The slightest suspension in effort 
will be taken advantage of by s 
competiturs. The worst place to 
exertion to relax is in advertising, 
that sort of thing attracts notice of 
undesirable kind. Yet there are bu 
men who consider it wise to stop a iver 
tising altogether. How can they so view 
the matter when they see fortunes 
gained by advertising in newspapers? 

The cost for newspaper advertising is 
less in Salem than in any other city 
in the United States, when circulation 
is considered. And the papers here 
cover the whole section of Essex County 
tributary to the city, so there is no need 
of using other journals to reach all as 
people. Therefore every business m 
whether doing a one-man or a 100-man 
trade—can afford to advertise. 











One of the things that surprises us 
is to see a business man invest mey 
in circulars, in the hope that they will 
bring a tremendous volume of b 
See what a bother he has. In the first 
place, if the circular is of any size, it 
takes several days to even get the type 
set, and then if as many as 35,000 are 
wanted, there is a further delay of 
three or four days—say a week, for the 
job of printing. Then must come the 
distribution. And that is no joke. Boys 
and men will waste the circulars, and it 
takes time to get them out. Fven 25 
men at the work could not distribute 
them in a day, while it is more than 
likely that three or four men would 
work six or eight days. Therefore, it 
would probably be from ten to four- 
teen days before all the bills were out, 
starting from the time the advertise- 
ment was written. The cost wo ould be 
something appalling, considering what 
would be accomplished, while the bother 





ness, 





and trouble would make hairs drop from 
a bronze dog. 

daily newspaper will in less than 
24 hours get an advertisement before 
everybody who reads advertising, reach 


ing thousands who will not look at, a 
circular. Newspaper advertising is dig: 
nified, up-to-date and brings _ results. 
Circulars are wasted, they litter streets 
and are invariably disappointing 

+o 


Lone words—short returns, 
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WHAT SOME PUBLISHERS ASSERT. 


** J said in my haste all men are liars.” —/’salm cxvi., U1. 


The paragraphs in this department are inserted without any charge or 
payment. A publisher who has a good story is invited to tell it as tersely as 
he can, setting up the most substantial claim he habitually uses to influence 
advertisers. Although a publisher need not necessarily refer to any paper but 
his own, there will be no objections to comparisons. What the publisher 


sends is published as com:ng FROM HI 


M. It is his privilege to praise his own 


paper all he likes, for what is wanted is what can de said in its favor. What 
he does say, however, ought to be true—adsolutely, 


ARKANSAS, 

Little Rock (Ark.) Arkansas Culti- 
vator (1).—A_ wide-awake semi-weekly 
reaching a constituency of its own. Une 
of the best paying mediums in the South- 
west. Rates low. 

COLORADO. 

Denver (Col.) Kocky Mountain Times 
(1).—Has no equal as an advertising 
medium in the Rocky Mountain region. 
The Times prints more “want” and 
other advertisements than all the other 
papers of Colorado combined. 

ILLINOIS, 

Rockford (Ill.) Register-Gazette (1). 

Guaranteed circulation daily in ex- 
cess of 5,000, Semi-weekly in excess of 
7,000. The two largest and strongest 
papers in Illinois. Rockford is the sec- 
ond greatest manufacturing city in the 
United States, and has 150 important 
factories. 

INDIANA, 

Indianapolis (Ind.) American Farmer 
(1).—The American Farmer is without 
question the best advertising proposition 
in the country to-day. It reaches 250,- 
000 prosperous homes, 

Indianapolis (Ind.) News (2).—The 
sworn daily circulation of the Indian 
apolis N *, during January, 1901, was 
51,619 copies, as against 48,624 per day 
for January, 1900. During last month 
the News printed 1,180 columns of paid 
advertising—an average of 43 2-3 col- 
umns each day as against 35 3-4 col- 
umns per day the same month last year. 
Included in this advertising last month 
were 15,981 classified (want ads). The 
four English papers in Indianapolis dur 
ing the same time printed 10,348 clas- 
sified ads—the News publishing 5,633 
more than all the others combined. 

Madison (Ind.) Courier (2).—The 
weekly Courier has been published con 
secutively since 1837. The county is 
reliably Republican, the majority often 
reaching 1,000, and the weekly Courier 
is the only Republican paper in the 
county. Its circulation also extends to 
adjoining counties and to the west and 
across the seas. In short, to thirty-six 
States, one territory, Cuba, Porto Rico, 
the Philippines and other foreign coun 
tries. The daily Courier was estab 
lished in 1849; was a charter member 





EXPLANATION. 

(1) From printed matter emanating from 
the office of the paper and used in connec- 
tion with its correspondence. 

(2) Extract from a letter or postal card. 

(3) Extract from the columns of the paper 
appearing either as advertising or reading 
matter. 

(4) By word of mouth by a representative 
of the paper. 


of the Western Associated Press, is 
now a member of the Associated lress 
and is the only Republican daily in 
Jefferson County; the only Republican 
daily printed in the Ohio Valley be 
tween Cincinnati and Louisville, and is 
admittedly the leading daily newspaper 
between Indianapolis on the north, Lex 
ington, Ky., on the south, Louisv 
the west Cu 








e on 

cinnati on the east 
MASSACHUSETTS. 

joston (Mass.) American Citizen ani 

British Americ Citizen (1).—Have a 











combined circulation of nearly 20,000 
copies each week, among numbers of 
patriotic societies. A large and grow 


ing circulation, and the class of people 
among whom they circulate place these 
papers among the best advertising me 
diums in the country. 


iICHIGAN, 
Kalamazoo (Mich.) Gazette-News (1). 
\ll advertising accepted on distinct 
guarantee that the Gazette-News has a 
larger circulation in Kalamazoo and 


Vicinity than the only other daily paper 

published here, arid stands ready at all 

times to prove this claim. Make Kala 

mazoo contracts conditional on actual 

circulation. We'll stand the test. 
MINNESOTA, 

Minneapolis (Minn.) Journal (2) 
Established 1878; purchased by the 
present management in 1885, circulation 
10,000; circulation at the present time 
about 50,000. This steady growth has 
been due to the fact that Minneapolis 
is the center of an evening paper terri 
tory, made so partly by the fact that 
the people are vitally interested in the 
market reports. The Journal has al- 
ways made it a point to carry the best 
commercial page, and on account of the 
running of the trains has been able to 
reach the people with the day’s market 
quotations from: twelve to twenty-four 
hours in advance of the morning pa-. 
pers. The Journal carried 12,222 col 





umns of advertising in 1900, which is 
10 per cent more than any other Minn 
eapolis paper, daily and Sunday issues 
combined, and more advertising than 
any St. Paul paper carried. Its adver 
tising value is due to the fact that al 
most its entire circulation is the five 
o'clock edition, which is delivered direct 
to the homes, and is not made up of 
morning, noon and afternoon street 
sales and editions. The Journal is $4 
a year, while all other dailies in Minn 
eapolis and St. Paul are $3 a year, so 
that it has a class of patrons which are 
the most desirable to reach. The Jour- 
nal also carries more want advertising 
than any other Minneapolis or St. Paul 
daily. Its celebrated cartoons, special 





’ 
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service from Washington and the North- 
west, together with its exclusive feat- 
ures, make it the popular paper of the 
Northwest section. 

MISSOURI, 

St. Joseph (Mo.) Western Fruit 
Grower (1).—Over 15,000 brainy farm- 
ers reached every month at toc. per 
line, $1.40 inch. 

St. Louis (Mo.) Midland Farmer (1). 

The Midland Farmer is the medium 
which reaches 30,000 farmers in the 
Mississippi Valley and brings them in 
touch with the manufacturer and ad- 
vertiser. 

NEW YORK. 

New York (N. Y.) American Garden- 
ing (1).—<American Gardening reaches 
the foremost gardeners and horticultur- 
ists of the country, people who pay for 
their paper and for other things as well. 

New York (N. Y.) Engineering News 
(2).—This paper is not only the lead 
ing railway publication, but for many 
years it has been the leading engineer 
ing publication—in fact, the only gen 
eral Gnalaaudion publication in America. 
The subscription price is $5, it has m 
free list and is not sent in exchange 
for other papers; yet for thirty weeks 
we have been obliged to print over 9,000 
copies a week and our subscription list 
is still growing. The Engineering News 
now carries over 800 advertisements in 
each issue; one year ago the number 
was about 700, and two years ago less 
than 600. We can find but one other 
publication of any class in the world 
that has so many regular advertisers. 


Ther 


re is practical ly no preferred space 
tor sale in the entire paper. 





All is 
sold on the front cover; 51 out of 52 
inches on the back cover and one mar 
gin; all space facing the first page of 
eading matter, and nearly all facing 
the last page of reading matter. Many 
of our present eee have been 
with us over twenty ye 

New York (N. Y.) Health (1).—The 
Health is the leading magazine in its 
class. Pays the advertiser, because it 
reaches the middle and purchasing class. 
It goes on file in their homes. It is 
very carefully read. It commands the 
respect of its readers. It has the larg- 
est circulation and is the leading jour- 
nal of its class. 

New York (N. Y.) Munsey’'s Maga. 
zine (3).—The circulation of Munscey’'s 
Magazine is just about equal to the com- 
bined circulation of the Century, Har- 
per’s and Scribner's, multiplied by two. 
In other words, add the circulation of 
these three magazines together, and the 
total would be only about half that of 
the circulation of Munsey's Magazine 
alone. 

New York (N. Y.) Practical Teacher 
(1).—The Practical Teacher circulates 
largely among the country teachers who 
respond readily to mail advertising. 
ctual “average circulation in 1899-1900, 
25,150. 

New York (N. Y.) The Parisian Re 
view (1).—Is unique among the maga 
zines for the reason that it occupies a 
field peculiarly its own, that of culling 
for American readers the best features 
of Continental current literature. Each 
issue contains the best articles from the 
leading French reviews and all descrip- 


tive articles of general interest that ay 
pear in the foreign magazines. Thx 
idea of the Parisian Review was new 
and the publication has been a succe 
from the start, many not having acce 
o the Continental publications nor 
knowledge of foreign tongues, hay 
here in a nutshell the best otf the litera 
productions of Europe. Each issue has 
brought a fresh army of udkeeninate u 
now the circulation of the Parisiay 
view equals that of many of the old 
sublications. It is a particularly \ 
able advertising medium, not only 
cause it reaches a good class of peo 
but because, thanks to its high liter 
character, it goes into the home, wl 
the general interest of its contents 
sures it being read by all the members 
f the family. 








OHIO. 

cincinnati (O.) Christian Standard 
(1).—Has never missed an issue, is 
influential, of high character and very 
progressive. Circulation weekly 40,000 
proven. No proof—no p dvertis 
ing rate 30 cents per line; sp 








ace rate less 
than two-fifths of a cent per line per 
thousand circulation, which is lower, 
circulation and character considered, 
than any other similar newspaper. 
ty 

Philadelphia (Pa.) Call (1).—The new 
Philadelphia Call is the best afternoon 
1ewspaper in Philadelphia to-day. Great 
yresses, new features, everything added 
1ecessary to make it the best. 

Philadelphia (Pa.) Shoe and 1 
Facts (1).—Is_ generally acknowledge 
as heing one of the best trade journals 
published in any industry. It is edited 
cepesieiie ior busy members of 1 
rade, and its subscription list i 
ng at a very rapid rate If you adver 
tise in Shoe and Leather Facts you will 
zet substantial results. Be sure to in 
lude it when you make up your adve 
tising list. Advertising experts are at 
your service, tree, to assist and “ux 

Reading (Pa.) Eagle (1) \ver 
sworn circulation ‘for the year of 1900 
15,141 copies per day. For advertising 
in Berks County the Eagle covers the 
field. Our statements of circulation are 
the basis of advertising contracts It 
any other evidence of good faith is de 
sired ask for it. 

TENNESSEE, 

Knoxville (Tenn.) Farm Sentinel (1) 

It leads in home circulation, | 
general circulation (sworn to) of any 
Knoxville paper. 

Memphis (Tenn.) Scimitar (1) s 
the evening paper of Memphis a n 
joys the largest circulation in tl 














at the present time of over 000 
Memphis is a flourishing city in every 
respect. To-day the third city in the 


South in the way of populatic 

Nashville (Tenn.) Tennessee Farmer 
(1).—“Hayseeds,” as some of the “city 
chaps” call them, are tue best buyers in 
Tennessee. There is only one weekly 
“hayseeders” »-ner in Tennessee—that’s 
the Tennessee Farmer. 

WASHINGTON, 

Kent (Wash.) White River Journal 
(1).—The Journal is published at Kent, 
hut circulated all through King County. 
The only advertising medium of its 
kind. 
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THE SIXTH SUGAR BOWL. 
Office of 
“HARDWARE DEALERS’ MAGAZINE.” 
New York, Mar. 18, 1901. 
Editor of PRINTERS’ INK: 

In a recent issue of Printers’ INK 
it is stated that “the Little Schoolmas- 
ter is contemplating the awarding of a 
sixth sugar bowl to the best trade pa- 
per, i. e., the one that, taken all in all, 
best serves its purpose. as a medium for 
communicating with a specified class.’ 

In this connection the following re- 
garding the Hardware Dealers’ Maga- 
sine, of New York, is submitted: 

Class Reached.—Hardware dealers in 
the United States, Canada and import- 
ant points. 

Number Reached.—The circulation of 
the Hardware Dealers’ Magazine during 
the year 1900 averaged per issue 11,036. 
‘The smallest issue during 1900 was 10,- 
ooo, the largest issue during 1900 was 
12,200. The present circulation is aver- 
aging between 11,500 and 12,000. De- 
tailed statements of the circulation are 
published frequently, an 





id in each adver- 
tising contract is a clause guaranteeing 
the circulation to exceed 10,000 every 
issue. The actual circulation has al- 
ways exceeded the guaranteed circula- 
tion. An examination of the printing 
and binding accounts of the Hardware 
Dealers’ Magazine, by request of the 
publisher, was recently made by repre- 
sentatives of Sargent & Co., the Yale 
& Towne Gentaesion Co., Reading 
Hardware Co. and the Peck, Stow & 
Wilcox Co. (who collectively represent, 
perhaps, ten millions of dollars invested 
in the hardware business). The signed 
report made by those representatives 
states: “By request of the publisher, 
the undersigned have made an examina- 
tion of the printing and binding ac- 
counts of the t1ardware Dealers’ Maga- 
cine, of New York City, and find that 
its circulation is, and has been for a 
long period, in excess of ten thousand 
copies each issuc.” 

Mechanical Make up.—-The current 
issue (March) of the Hardware Deal 
ers’ Magazine consists of twelve six 
teen-page forms, one two-page insert and 
cover in two colors, making 198 pages 
in all. The type used in the text pages 
is brevier, mostly solid, two columns to 
page, 2'%-inch columns, with an average 
of one thousand words to a page. The 
rent issue has eighty-eight pages of 
or more than thousand 
words, and one hundred and ten pages 
advertising, including the cover. The 
paper used is super-calendered book pa 
per of a good grade, with coated covers 
printed in two colors. <A four-page in 
dex of advertisements is provided, with 
a novel arrangement by which, in one 
line, is given the advertiser’s name, his 
address, the goods he is advertising in 
the current issue and the page reference. 

The current issue contains more than 
fifty illustrations explaining the text 
matter, most of which are halftones re- 
touched and properly over and under 
laid to produce the best effect. The 
weight of each cony is fourteen ounces 
ibscription Valu The subseription 
price per annum is one dollar domestic, 
and six shillings foreign, The reading 


























contents include original and illustrated 
articles on store management in its vari- 
ous phases; retail advertising; show 
window displays, etc. Reports of the 
various State hardware associations and 
conventions. News regarding important 
changes in prices and the tendency of 
the market. A list of all the new stores 
opened or business changes, each item 
being based on a special torm of corre- 
spondence, by which the exact classes 
of guods sold are ascertained and pub- 
lished. A _ serial directory of all the 
hardware stores in the United States 
taking the States and towns alphabeti- 
ly each issue and correcting the list 
each issue by direct correspondence up 
to date of publication. An _ illustrated 
department covering with detailed sub- 
scriptions each new article placed on 
the market and stating in an unbiased 
manner its advantages from a hardware 
man’s standpoint. Current reference to 
export and import statistics as supplied 
by the government. Descriptions and 
interior illustrations of model hardware 
stores through which the reader derives 
ideas for the improvement of his own 
establishment. Outside of these regular 
features, special articles on timely top- 
ics appear in each issue, the publisher 
being always anxious to buy any mat- 
ter that is of interest to hardwaremen 
to know. Necessarily a considerable 
service is also rendered the subscribers 
in the matter of direct correspondence 
in giving requested information of vari- 
ous kinds. Frequently, a hundred let- 
ters are received in one mail, each of 
which requires intelligent attention. 

The subscription value is further en- 
hanced by the information contained in 
the advertising pages. Manufacturers, 
to the number of more than three hun- 
dred, regularly make their announce 
ments in each issue, and considerable 
attention is given to making their an 
nouncements attractive both in style 
and substance. Nearly all lines of goods 
which may be sold in hardware stores 
are advertised in the Hardware Dealers’ 
Magazine, and thus to the new store it 
is of great value, while the old store 
finds the new inventions and improve 
ments a constant inspiration to modern 
progress. The hardware business is an 
exceedingly progressive branch of com 
merce, since nine-tenths of the inven 
tions in some manner atfect its pros 
perity. More different and complex 
kinds of merchandise are sold over the 
hardware counter than in any other one 
line of trade. It is, furthermore, a bus 
iness requiring years of study and am 
ple capital to successfully promote. 
Since the days of Tubal Cain, the “‘man 
of iron,” it has furnished the -— for 
all the workers of civilization. Take 
the simple item of tacks—there are 
more than one hundred kinds and sizes 
commonly known to the retail hard 
ware trade. From tacks to trip-hammers 
is a long reach, but there are hardware 
dealers who are familiar with both. One 
hardware store has two hundred travel 
ing salesmen, does a business of twenty 
millions a year, and hos buyers in all 
rarts of the world There are in the 
United States about fifteen thousand 
hardware stores 

Advertising Value.—For the manu 
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facturer who desires to talk to the hard- 
ware dealer the ardware Dealers’ 
Magazine is a direct wire. The con- 
nection is so close and the service so 
perfect that few find other means as 
satisfactory. The matter of circulation 


s been previously referred to. The 
exact circulation being known, the cost 
per dealer reached is a mere matter of 
arithmetic. The cost per page per thou- 
sand dealers reached, based on the year- 
ly rate, is $3.15—that is, for $3.15 a 
manufacturer can use a page argument 





with one thousand hardware dealers. 
Whether or not this rate is reasonable 
depends, of course, upon the returns 


from the expenditure. Upon this point 


the Hardware Dealers’ Magazine is par- 
ticularly strong, as it has published re- 
prints of more than one hundred let 
ters received from manufacturers, who 
individually state that the returns from 
their advertising justify continued ex- 
penditure. That they do continue year 
after year with increasing rates and 


larger spaces would appear to imply that 


























their opinion is founded on fact. In 
addition to the space sold advertisers, 
the Hardware Dealers’ Magazine also 
renders its advertising patrons a fur- 
ther service in the display of samples 
and catalogues in its rooms on_ the 
Broadway front of the Postal Tele- 
graph Building. Respectfully yours, 
D. T. MAcert. 
ee 
FROM J. G. COOLEY. 
Norwicu, Conn., Mar. 15, 1901. 
My G Nd Friend, G. P. Rowell 

I am pleased with Printers’ INK this 
week. It is “beautiful exceedingly!” 
very word of it is understood—all the 
technicalities of the printing business. 
I have been connected with the trade 
all my life (until 1880)—have done 
some pretty fair work myself—but noth 
ing have I ever done or scen that pleas 
ed me more than the VPrinters’ INK 
that came this morning. I am trying 
to express the highest praise possible. 
I have already looked it through twice, 
each page definitely, and have nothing 
to except in this n. How twice 
glad I am to be remembered by old 
comrades of life. I am not only alive, 
but am quite comfortable iave been 
“shut in” since 1880, and can never 
expect to get out again, but all is not 
gone. Friends remember me, God Liess 
them—I mean, all that are living. Most 
of them are gone, however. I don’t see 
a single name in the Printers’ INK 
that I recognize, except your own. I 
am in my hty-third year myself, and 
must soon join the caravan, and pass 
on. But I am not only “comfortable,” 

am happy, as you often see a man. 
\ll is well, for the balance of this life, 
and infinitely promising for the life to 
come ay you and I meet “further 
on.”” Most sincerely, J. G. Cooey. 

~-, 
SUPPOSE YOU TRY. 

WestrFietp, N. Y., Mar. 6, 1gor. 
Editor of Printers’ INK: 

Lit Bros. are advertising ‘Ladies’ 
waists reduced.” msg something be 
done to prevent further eduction ? 

Yours very truly, E. WeLcu 
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“AN ADVERTISED ARTICLE.” 

Brooktyn, N. Y., Mar. 14, 1901. 
Editor of Printers’ INK: 

The “‘birth-strangled babe’? of Mac- 
beth’s witch will ‘probably find its an- 
alogue in my proposed contribution to 
your growing list; to wit, “‘propart,” an 
abbreviation of proprietary article. In 


setting forth its eligibility it becomes 
necessary to precisely define “tan adver- 
tised article.” <A green-grocer may ad- 


vertise his possession of cabbages, po 
tatoes and turnips, or a pi his offer 
of rings and necklaces, and altl lough 
certainly things advertised, it probably 
is not intended to bestow the proposed 


special designation upon commodities, 
but to reserve it for proprietary auver 
tised articles. This being the case, is 





d publicity to be effected by 
advertising, by circularizing 
or by a brass band and 
exhorter? Again, if 





the requir 
newspaper 
and postering, 
a leather-lunged 


newspaper advertising is essential, may 
the use of the term sought for be de- 
pendent upon either continuous or in 
termittent advertising? Also, may the 


advertising be suspended for one year, 


for two years or for a longer period, 
and if abandoned altogether in favor of 
some other form of publicity, when does 
the “‘adlet,’”’ “‘adicle, adrem” or “‘ad 
goods”’ cease to be distinctively such? 
ours truly, \ Gouravp. 
oe nel — 
IN BOSTON. 
Boston, Mass., Mar. 11, 1901. 
Editor of Printers’ INK: 
Merchants running department stores 


in small cities and towns will find 
their advantage to subscribe for one or 
two metropolitan dailies, in wl 
published the ads of such big h 
Wanamaker’s, Siegel, Cooper & Co., R 

Macy and others. Not onl 
they improve their own advertisi1 
they will gain some good ide 
matters as_ store arrangement, 
management, window display (f 
scriptions of displays) 





little things. They will ; ge 

track of goods that are new ar 

tined to become popular, through 
advertising, and thus keep in 

of — local trade. But their 

ing man is the one who is g 

ro the most by such an arr 

He will see exemplified in these 5 
the ideas set forth in the pages of 
Printers’ INK, and with the ads and 
the Little Schoolmaster always by him, 
will find his work improved and light 


ened materially. 
F. N. Horiinesw 
- +o 
IN BALTIMORE. 
175 Munror St 
Bartimore, Md., Mar. 15, 1901 
Editor of Printers’ INK: 
Something unusual from the 
March rst : 
e— as 
The widow of the ate | Wm m. i Miller, a8 | 
G street southeast, wishes to inform her late 
hushand's former friends and »atrons that, 
havin™ secured a first-class white barber, 
she wil! endeavor to continue the business. 
. > 
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Yours truly, RALPH JEFEERSON, 
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HIS AMBITION. 
Des Mornes, Ia., Mar. 15, 
Editor of Printers’ INK: 

I am a young man nineteen years of 
age, and think your periodical is just 
the thing I need. Every issue is of 
great practical value to me, as I intena 
to write ads some day myself. 

Yours truly, P. J. Scumirtz. 


+o 
NOTES. 

In the Show Window (Chicago) 
March appears an illustrated article 


1901. 





for 
on 


“Show Windows in the Philippines.” 
Mr. Joun Lee Maurin, of Chicago, 
was recently in San Jose, where he in- 


Californians as to their 


“boom.”” 


structed the 
prospective prune 

AN 
Is put 


interesting piece of advertising 
out by Statler’s Pan-American 
llotel, of Buffalo, N. Y. It provides 
for the present engagement of rooms at 
this hostelry in advance of the opening 


of the exposition. 
Tue Cleveland (O.) World issues a 
bookmark in the two inner pages of 


which Marion Crawford, Hallie Rives, 
Ella Wheeler Wilcox and Charles Fred 
erick Goss express their appreciation of 
the World's book reviews under their 
own photographs. 

Witmer AtkKinson’s Farm Journal 
with an average issue in 1900 of 467, 


525 copies, finds it advisable to be 
rectly rated in the American Newspa 
per Directory, and this circumstance ex- 
cites the wonder of a Maine newspa- 
per published in Waterville that the 
postoffiice department will not allow it 
to get into the Directory at all. 

Advertising Agency, of 
within a short time, 
advertising California 
Cured Fruit Association. 
handle the business 
from a branch effice in San Francisco 
Dailies and weeklies will be used, and 
the advertising extended if results are 
ncouraging.-—Na‘ional Advert 
WeE 
made 
in the 
adopted by 


cor 


Leson 

will, 
$60,000 in 
prunes for the 
rhe agency will 


THE 
St. Louis, 
spend 


tser 
understand that 
an amendment to the Postal Bill 
Senate which was unanimously 
the Senate, that no publi 
cation having second-class privileges 
shall be denied the second-class privi 
lege until first having had a_ public 


Senator Depew 
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hearing. This is a just amendment and 





will doubtless pass.—Boyce’s Hustler. 
Tue permanent cure of constipation 
by mechanical application and without 
the use of drugs is asserted by one Dr. 
M. H. Berry, a masseur, suite 300-302 
Good Building, Des Moines, Ia. Dr. 
Berry publishes a book of instructions 
on the subject, which is sold for $5. 
Hlis advertising matter consists of a 
batch of reproduced autograph letters 


‘of people who have taken the treatment. 


Tue Henry Altemus Company, Phil 
adelphia, Pa., publish, at fifty cents, an 
illustrated book called “Poor Boys’ 
Chances,” by John Habberton, which 
contains a score of sketches of distin- 
guished Americans who were poor and 
unfriended in their boyhood days, but 
who, by perseverance and hard work, 


rose to be leaders in their special class- 
es. This book would probably make a 
good premium for publishers. 


Tue Smith Premier Typewriter Com- 
pany, of Syracuse, N. Y., has issued a 
catalogue for 1901 that is artistically 
arranged throughout. The various mod 
els of the machines made, as well as 
the various parts of a typewriter, are 
illustrated with halftone cuts. The cov 
er of the catalogue is of on able quality 
and adorned with a pleasing fancy of 
a maiden whose figure seems to fit into 
the almost impalpable landscape. 

Tue Beechwood Improvement Com- 
pany, Limited, 400 and 401 Times Build- 
ing, Pittsburg, or Sharon, Pa., issues an 
illustrated folder, the artistic color work 


of which cannot fail 
It illustrates the new 
Sharon Steel Company, and sets forth 
the possibilities and advantages of in- 
vestments in real estate of South Shar- 
on. The publishers assert that the in 
dustries located there are independent 
industries, not a dollar’s worth of their 
stock being controlled by the trusts. 


Tue Manufacturers’ 
New York, at the 
Ludwig Nissen, its president, has ap 
propriated the sum of $2, for an in 
dustrial scholarship, including the 
of tuition for four ye and incidental 
expenses. The purpose of the associa 
tion in providing means for the indus 
trial education of a young man of Great 
er New York is to encourage young 
men to qualify themselves for leader 


to attract attention. 
works of the 


Association of 
suggestion of Mr 


000 
cost 


irs 





W. J. RICHARDS, Publisher. 





YOU DON’T DUPLICATE 


when you advertise 


Indianapolis Press 


It has a circulation among a constituency believing 
in the character of independent journalism conducted 
by its owners for the past thirty years in Indiana. 


CIRCULATION 


n the 


JOHN H. HOLLIDAY, Editor. 
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ship in industrial pursuits by adding to 
the dignity of labor the advantage of 
trained hands directed by developed 
minds. : 

Tue Biliboard (Cincinnati, Ohio) 
will give a prize of $25 to the billpos- 
ter, distributor or advertising agent who 
will submit the best detailed plan for 
checking distribution. ‘his must in- 
clude proper blanks and sufficient infor- 
mation to satisfy: an advertiser that the 
work has been satisfactorily done; also 
a prize of $25 in gold to the billposter 
or advertising agent who will submit 
the best plan of billboard advertising in 
districts outside of the large cities for 
a mail order house. All articles in com- 
petition must reach the Billboard not 
later than April 2, 1901. 


One does not often see good adver- 
tising specimens — by newspa- 
pers in their own behalf. An exception 
to this statement is the pamphlet issued 
by the Times-Democrat, a Democratic 
semi-weekly paper published at Van 
Wert, O. The booklet tells such facts 
as would interest an advertiser. It de- 
scribes the city of Van Wert, the coun- 
ty seat of the county of the same name, 
giving population, valuation and_ prin- 


cipal industries. It also describes the 
facilities of the Times-Democrat Press 
for doing printing. The paper asserts 
a sworn circulation of 2,600, its circu 


lation in the American Newspaper Di- 
rectory being J. K. I 

Tue refusal of newspapers in New 
York and elsewhere to make clear state- 
ments of circulation is defended by the 
plea that a truthful statement would be 
a weapon in the hands of a competitor, 
who would claim a bigger circulation. 
*Besides,”’ it is said, “‘anybody interest- 
ed can find out for himself. Let - m 
circulate among the newsdealers and s 
for himself what papers have the te 
est sales. Again, as long as uieoastlaiane 
pays, what difference does it make 
whether the circulation is large or 
small ? To this the advertiser might 
reply that he should not be put to the 
trouble of procuring independently in 
formation that it is the publisher’s bus 

, 1 








iness to furnish National Advertiser. 

Nortu CAROLINA is 2 State of small 
cities. After a long and honored exist 
ence—being one of the original thir 
teen—the State has not as yet gathered 
21,000 persons under one municipal 
government Though the State has a 


population of 1,617,947 and 347 incor 
porated places, only thirty-five of these 
have a population of more than 2,000. 
Of these twenty-three have less than 
5,000 inhabitants, six more than 5,000, 
but less than 10,000, and six have more 
than 10,000. Wilmington leads with 
20,976. Charlotte comes next, with 
18,091; then follow Asheville, 14,694; 
Raleigh, 13,643: Greensboro, 10.035, 
and Winston, 10,008. Though the State 
has increased in population ates 197 in 
the last ten years, it has been faite 
evenly distributed, and there is no 


strong tendency of the growth of a 
large city New York Herald 

Tue ‘“Pilot’s Own Book” and “The 
Advertising Specialist’”’ are two book 


PRINTERS’ INK. 


lets from the pen of E. St. Elmo Lewis, 
advertising specialist of Philadelphia. 
Soth are clever arguments, well pre 
sented, in favor of Mr. Lewis’ business. 
The first one deals wholly on the im 
portance of the right kind of printing 
from the standpoint of advertising val 
ue. The second one gives a sensible 
argument which establishes the conclu 

sion that the advertising specialist has 
his mission and fills it well. Terms and 
charges for service make the booklet 
definite, too. “A Little Preachment on 
Printing and Bouquets” is a handsome- 
ly arranged booklet, size 5 by 10, issued 
by Samuel Graydon, printer, 12-16 see 
street, New York. Mr. Graydon asser 

that he does commercial and advertising 
printing ‘‘that’s worth while,” an d 
judging from his own booklet he makes 

his assertion thoroughly good. This 
booklet is also written by Mr. Lewis, 
who is associated with Mr. Graydon. 

-- 

SOME LOGICAL CONCLUSIONS 

Bryan’s paper, the Commoner, is now 
launched. The colonel has grasped the 
idea, which is patent to every publisher, 
that any man who aspires to sit astride 
the editorial tripod and succeeds in ac- 
complishing his purpose, soon finds that 
he makes enemies on all sides by sins 
of omission as well as commission. The 
Commoner starts out with an enormous 
circulation which will no doubt greatly 
dwindle as the months roll by. Con 
troversial publications devoted to tl 
discussion of dry and _ uninteresting 
subjects generally amount to very little 
The late Ignatius Donnelly, unquestion 
ably one of the most brilliant literary 
minds of this country, was the editor 
of the Representative, and while it at 
tained quite a large circulation among 
the Populists of the country, it never 
amounted to very much as a business 
enterprise. Tom Watson, of Georgia, 
the vice-presidential nominee of the 
Populist party in 1896, and for several 
terms a very popular member of Con 
gress, and withal a rattling good law 
yer, established the People’s Party Pa 
per, at Atlanta, during the campaign of 
that year, and it started out with an 
enormous circulation, but within twelve 
months the paper was stopped and the 
plant was sold by the sheriff. Bryan 
may be able to run the Commoner with 
out regard to the paper’s bank account 
as a matter of amusement, but enter 
tainme:t may be had more cheaply in 
many other directions.—The Advisor 

ss 
ADVERTISING TRICKS. 

It is said that in Richmond, Vi irginia, 
“Elizabeth and Her German Garden” is 
advertised as “attributed to the Prince 
of Wales.” This is more honest _ 
less ingenious than the trick of a Wa 
ington bookseller during the Mase on 
administration. large placard in his 
window announced “The Anglomani 
acs,” and “Sweet Bells Out of Tune,” 
as “by Mrs. B. Harrison.”” Worthy but 
unliterary people who had never heard 
of Mrs. Burton Harrison rushed in to 
buy what they supposed was the work 
of the lady whom they would doubtless 
have called “Mrs. President Benjamin 
Harrison.”"—Munsey’s Magazine 
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RORDER COMPARTSONS. 
Put a border around it if you want 
but use a border just as you would 


to, 
a frame for a picture—to cut it out of 
surrounding space and make it distinct. 
And remember that most pictures are all 


the better for a mat, and leave a little 
white space between your border and 
your type.—Confectioners’ and Bakers’ 
Gaucette, 


—— = 
Classified Advertisements. 


Advertisements under this head two linesor ore, 
San 25centsaline. Must be 
handed in oue week in advance 


WANTS. 
DS for the DAILY JOURNAL, Asbury Park, 
4 N.J. Cire’n 2,157. Rate 7 cents an inch. 


AGESTS | wanted to sell carbon paper, 40 ) per 
cent com. H. WHITFIELD, Ked Pank, N. J 


CTIVE adv. age onts wanted ~ sag! music 
i journal. Liberal com. sic nk, 


N its own brick building: a pormanent, pro 
gressive enterprise. RECORD, Greenville, Ky 


q ITU ATION as adv. or bus. a. Large evan. 
tance. Experience > EFER ENC ES, ’P.1, 


4 Ni HOLLIDAY PUB. CO., W ashington, N. J., 
wants a bright young man in every town to 
establish an illustrated newspaper. 


yo than 200,000 “copies s of the morning edi 
tion of the World are sold in Greater New 
York every day. 
_ ors removes grease, dirt, etc,. from 
anything; sample 2c. Agents wanted; other 

K. CHEMICAL CO., Box G, Fairland, Ind. 











Beats any two other papers. 





oods. 
er. 


prs ASHERS’ COMMERCIAL UNION ; a credit 
agency covering all advertisers and agents; 

every publisher needsit. Details at Boyce Bldg.. 
hicago, or Temple Court, New York. 


Com’ ETENT and experienced adwriter (mar- 
ried) seeks a permanent position. Any 
place in the U. 8. or the Colonies. Can furnish 
exceptional references. “APT,” Printers’ Ink. 
\ .ANTED—linotype operator qualified to 
keep machine in first-class order. Must be 
sober and thoroughly unde: ADY his work. Give 
referenc es, Address “STEA ’ care of Print- 
ers’ Ink. 


( RDERS for 5 line a.ivertisement: 4 weeks $10 
in 100 Illinois newspapers ; 100,000 circula 
= we . a other Western weekly pape x same 
‘altalogue on application. — CHICAGO 
NEWSPAPER JNION, 10 Spruce St., New York. 


) USINESS m’g’r; never failed; built up non-pay- 

) ing papers; record for “ge tting business 
been exce ptionally successful as adv't’g and 
culation m’g’r, beating all competitors, Now en- 
Wishes change. “M’G’K,” Printers’ Ink. 


FEN ALD’S NEWSPAPER MEN’S EXCHANGE 
(established May, ’98) recommends competent 
editors, reporters and advertising men to pub- 
lishers. No charge to employers; registration 
free; fair commission from successful candidates. 
Tel. 659-2. 15 Cedar St., Springfield, Mass. 


j 7 ANTED—Exclusive bri kerage staple agency 

article for ex‘lusive town and county 
agencies by jobber having financially responsible 
hardware-implement dealer agents in towns of 
territory tributary to St. Louis and Kansas City, 











Missouri, and Omaha, Nebraska. “AGENT,” care 

of Printers’ Ink. 

W ANTED—Bright young man who under- 
stands writing of advertisements and 


who knows something about artistic printing. 
Must have good command of | nglish. Bright 
future for one made of the right stuff. Address, 
stating age, aoe require dand former experi- 
ence, “S. k. oh oe . box 672, New Yor! 
ALMATE oe newsp2per proprietor on man- 

ager, with s-veral years’ American experi- 
ence, wishes to re present in Europe three or four 
good newspapers or trade journals. Advertise- 
ments, subse wake oe and news letter. London 
offices and qualified assistance. Commission and 
nominal expenses. Anadvertising agenc y soffer 

» considered. Address “HUSTLER,” 

ce Box 107, Jersey City, N. J. 
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| DUBLISHE RS & siring adv. rep. are invited to 
write W.H HARGRAVE, Tribune Bidg., 
mS ee AA. £4 Ret. 
V bars’ you to send stamp for sample copy 
ADV., 32 pages, 1 andsome cover, illu:- 
trated, 


Large acquaintance. 


tall right every way.’ — Advance, Avoca, 
“Loaded with valuable aids to editors. ”__W, 
H. boyy Putnam, Conn. “ Increasei business 

."— Advance, Monticello, Ark. “Derive much 


pane and profit from it.”— Advertiser, Lex., 
{i liss. $1 per year; with “Just Ads,” $1.50, Write 
for special offer to pubs. AM. ADV., Delhi, N. Y. 


7 OUNG man wanted possessing artistic abil- 
ity in drawing strong, forceful skerches, 
suitable for newspapers and advertising illustra 
tions. Must have the faculty to grasp given ideas 
—- and be able to produce them with pen 
and in Applic “ants please state aye, education, 
-e if any, and salary wanted. A few re- 












on 2s, possibly from actual life, or oth- 
ers, mu oan a ap plies om Please ad- 
dress “* ADV ERTI RATOR,” care of 


Printers’ Ink, 10 Spruce Bee aoe York. 


I I WANT AN 

EXPERT STENUGRAPHER 
—a man—who has had experience in a newspaper 
«ffice. Want aman who has business sense, sys- 


tem, ‘ace uracy, and if he has done reportorial 
work so much the better. His position here 
would resemble that of a private secretary, and 
there ix plenty of opportunity to show ability 
and grow. 


CHARLES AUSTIN BATES, 
Vanderbilt Building, New York. 


> —— 
CARBON PAPER. 

sat, carbon for printers, blue or black, 

¥ 3 rea. yy ad $10. HOW- 

AR p* w MI FIELD, Red Bank, N. 

sonmnivtertiincaen 


TYF -EWRITER CARBON AND RIBBONS. 


|: pees woven ribb ans, ~~ machine, 50ec. each. 
rbon paper $2.75 100, Samples for 
HOWAR D WHIT Mr LD, Red Bank, N. 
= a ane _ - 
PRINTING ¥ M. {CHINE —SECOND-HAND. 


Cc sINDER P RESSES jot bers, cutters, Wash- 

ington hand presses, ete., thoroughly re- 
built. Write for prices. NEIL CAMPBELL Co., 
23 Beekman St., New York City. 


ot 





p -eE. p. 









one 60...» 
ADVER TISING A GENTS. 
] ON’T advertise for salest smen or Bey p. until 


you get our lists of leading “ want 
pers. Sent free. Hl SGEREOED % DARRELL 
RDN. AGENCY, Washington, D. ¢ 
“++ = 


CORRES PC IN DEN TS. 


C CORRESPONDE -NTS wanted in every county. 
Good bey an | credential card. Send stamped 

envelope. ASSOCIATED TRAIVE AND INDUS 

TRIAL PRESS Washington, D.C. Estab, 1887. 











+o 
LETTER BROKERS. 


I ETTERS, all kinds, received from newspaper 
4 advertising. wanted and to let. What have 
vish to hireof us! THE 
595 Broadway, N. 





you or what kind do you 
MEN OF LETTERS ASS'N, 
_— 
STEREOTYPE OUTFITS. 


( ‘OLD Process Stere otyping Outfits, $14 up. No 

heating of type. Two easy engraving meth- 
ods, with material, $2.50; no etching. roklet, 
samples, for stamp. H. KAHRS, 240 ES 33d St., N.Y: 
+o — 
NEWSPAPER MANAGERS. 


QPF cI Al. offer to advertising m’g’rs daily news 
’ papers. ( ne adv. m’g'r writes: “ Your book 
of We complete shoe ads has gotten our paper a 
$220 09 contract.” Our book will help any ad 
solicitor to secure a contract from some non 
vertising shoe dealer in your town. Book sent, 
pest paid, to any newspaper for $1.00, GEO. R. 
YFERT & CO., 48 south 9th St., Columbus, O. 
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EDITORIAL WRITER. 
‘IMELY editorials, all subjects. Write for 
rater. H. L. GOODWIN, Malden Sta., Boston. 
_— 
PENS. 





L makes of fountain pens repaired. Prompt 
service, reasonable prices, accurate work. 
ns for sale. Agents wanted. PERRY 
ox 64, Milton, Wis. 


A L 
Fountain 
PEN CO., 


a aa 
A ND D STEREOTYPE Ss. 
Ww hen you 


“Old 
No. 


ELEC 'TROTYPES | 

> LECTROTYPE or stereotype cuts. 

4 want good ones, order from Bright's 

Reliable, ” St. Louis Klectrotype Foundry, 
211, North Third St., St. Louis, Mo. 

~~ 

Er NVELOPES. 


( ,OMMERCIAL, legal, coin, drug,catalogue,pho- 

tograph, all ‘kinds, sizes and qualities. Not in 
AMt.RICAN 
, mt. 











Sample: s and prices free. 
LOPE CO. , 44 Wash’n St., Providence 
anal 
ADVERTISING CUTS. 
clothing, furniture and 
ents each. Our catalogue 


newest and best 
ELEC TRUTYPE 


e ne 
ENVEL 






c= for dry goods 
general stores, 15 ce 
contains over a thousand of the 
cuts, Jit s free for the we 
Co., 13 Park Row, N. 
o- 


“SHORTHAND BY MAIL.” 


) EPORTERS —A knowledge of shorthand will 

\ help you earn more salary. I teach it thor- 
oughly by ‘mail in three months, ( ‘omplete course 
$5. Partic ulars for stamp. W. LANGTON, 
1’. O. Box 672, New York 


+e 
PUBLISHERS AND PRINTERS. 

Q He IULD send $1 for Power and Light Econo- 

‘ mist; directory of selected manufacturers of 

every thing | used for power or light; also reading 

of great value hed ay rs and printers. A a 

terly. $l year RAN KNOX, Troy, 








CHA NCE FOI FOR REPORTERS. 


) VERY city officer needs the MUNICIPAL JouR- 

4 NAL AND ENQUIRER, C. M. Palmer, proprie 
tor. You asa newspaper man can make a week's 
salary by bringing it to their attention. Write 
for particulars to the Business Manager Postal 
relegraph Building, New York 


——————————— 
TRADE LISTS. 


»OYD’S CITY DESP ATCH, 
>» and Delivery Agency, 16 Beekman St., New 
Established over half a ce ntury. cial 
lists in any classification of m’f’r's, jobbe rs, retail 
ers, supply houses, reside: ig 5 ssions, individ- 
uals in any part of world yrite for catalogue. 





Addressing, Mailing 








——  +o- 
CLASS PAPERS FOR | SALE. 


( pLD. established New York City class paper, 

doing fair business and paying owner fairly, 

can be made large and profitable property. One 

of the few promising papers that can be handled 

= amall money ($7,000) and easily developed. 

EMERSON P. HARR 1s, 150 Nassau St., New York. 
to —— 


NEWSP. A PER METALS. 


N°? one ever questions the honesty, the purity, 
4 the durability, the ail-round goodne SS « 
Blatchford stere otype, linotype, electrotype and 
monotype metals, Write for booklet, “ Better 
Newspaper Making.” kK. W. BLATC HFORD & 
CO., 54 to 70 N, Clinton St., Chicago. “A tower of 
strength.” 





—_ 
WANT RELIEF FROM MECHANICAL RE- 


SPONSIBILITY. 


N' IT practical in privting. Want associate 
4 partner, able, intelligent, practical ; young 
to middle age, to take ¢ qual interest and ¢ harge 
mechanical de partment. Oldest paper. Does 
largest business. Has best plant. New city, 10,000 


inhabitants, $5,000,000 investments, and growing. 
Paper clear. 
Bessemer, Ala, 


Address BESSEMER WEE KLY, 
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COLLECTIONS. 


| EBTS of any kind in Cook and Du Page Coun 
ties, lll., promptly collected FRANK LEH 
MANN, Justice of the Peace, Oak Park, Ill 
o> 
POSTAL CARDS BOUGHT. 
*NCANCELLED printed or addressed postal 
cards and stamps bought for cash BURK 
MANUFACTURING CO , 614 Park Row Bidg..N.Y 
7o 
PRINTING INKS. 


] ] UBER’S Printing Inks are cheapest because 

they are THE BEST. They have a quality, 
color and tone when a that de ligh's the 
eye and soothes the pocketboo Waste nv time 
with inks of alleged cheapness, ‘but send a trial 
order, no matter how small, to be convinced 
All colors, one ssa | —the best. Address 

J. HUBER, 






275 W: am, +t., New York. 
133 Pearl St.. Boston. 
337 339 Dearborn St., Chicago. 
424 Sansom St., Philadelphia. 


MAIL ORDER, 


AY geet R papers, furnished 
plete, at low prices. TKIBUN 
, Room < Tribune Bidg., Louisv ille, 








rinted com- 
PRINTING 
Ky. 
QTART a mail order branch to your business, 
‘ It matters not whether you be the publisher 
of a newspaper, a shoemaker, druggist, store- 
keeper, or in any other trade, a great opportu- 
nity is now open. send ten ‘cents, stamps, for 
brochure of mail-order money making system 
Your money returned if you don’t get many 


CO 





times the value of a dime. SAWYER PUB. CO. 
525 B, Temple Court, New York City. 
+e) 
ADDRESSING MACHINES. 
sum of 


I yi you ever think of that snug little 
money you have locked up in galleys of 
names, standing in cold type! Stencil your 
names, distribute your type, convert it into cash, 
and buy F. D. Belknap's ‘ew Rotary addressing 
achine. Get our book. F. D. BELKNAP, 20 
Broadway, New York. 


\V ALL ACE’S Addressing Machine. No type 

used, more than 50 per cent saved over 
handwriting. Addresses printed like typewriting 
directly on wrappers, No labels to come off. 
PRINTERS’ INK uses it; so does Cosmopolitan 
Mag., Butte pote k Pub. Co % c. E. Ellis Co., Popular 
Fashions, A. D. Porter 

VAL 


LACE & CO., 10 Memes, New York. 


——+o+—__——_ 
MISCELLANEOUS. 
)HEUMATISM knocked out by Omar Discs. 
_ Certain or money back. #1 by mail. JEN- 
KINS, Washington, New Jersey. 
QTIC KEMFAST ps cheaper than flour paste 


. no cooking, ne sours, dries quic kly. Re- 
ceipt ten cents. “STANDARD, ” Waverly, Va. 


1 000 U. S. Postal Cards $10.25, 
’ rinting. Freight paid on 2,00; free 
sample. FINK & SON, 4th and Chestnut, Phila. 


Qi ARPEN or whet paper cutter knives without 
‘ taking them out of the machine, with Hoern- 
er’s Little Wonder sharpener. Onl ¥ 
by all dealers or by the inventor, J.$ 
Highland, Ill. Circular and testimonials on ap 
plication. 








including 





INSTRUCTION. 
INOTYPE operating and mechanism thor 


4 oughly taught union printers. Write for 
terms. WASHINGTON LINOTYPE SCHOOL, 610 
G St., washington, ». 6, 


HORO GH instruction in all branches of 
advertising writing, designing and man 
agement. 52 weeks, with personal criticism of 
your work. Indorsed by business men. Send 
10 cents fora sample copy of “Lewis-Phila.” E. 


ST. ELMO LEWIS, 518 Walnut &t., Phila. 
\W! CAN q. ACH YOU 
RITING! 
Our gredesies are making money, and with 


no previous experience (outside of our instruc- 
tion). Our mail course is perfect. Send for tree 
facts. PAGE DAVIS CO, (Inc.), Suite 4, 167 Ad- 
ams 8t., Chicago, 

















in 
ar 
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Send 


with 
struc- 


tree 
7 Ad- 
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NEWSPAPER INFORMATION 


Tagen latest newspaper information use the lat 
est edition of the AMERICAN NEWSPAPER Dt- 
RECTORY, Race d March 1, 1901. Price, five 


dollars. t free on receipt of price. Gi.O. P. 
ROWELL se CO. 10 Spruce S8t., New York. 
—_ 








BILLPOSTING AND DISTRIBUTING 


BX UPOSTING, distributing and advertising 

bulletin signs. Contracts made for all the 

conspicuous points of travel in and about Bos- 

-— and New England States JOHN DON- 
ELLY & SONS, 7 agent St., Boston, Mass. 

ee 

COIN CARDS. 

e< 16 Less for more; any Prantlag. 

Ye AE COIN WRAPPER (O., Detroit, Mich. 


A BARGAIN — 95,000 coin cards received by 

trade, on which I’ve already n ade my profit. 

ra rint all or part for cost. Write quick. 
INDLY, Anderson, Ini. 


ial 


ADDRESSES. 


OTE NAMES and ad. in Mass,, 83. RICH- 
200, 000 ARDSON, 144 Hanover St., Boston. 
\ AILING list, in stamp or sticker form. Copied 
4 from original lett: rs of agents and mail- 
order buyers. New and up to date. Address 
BERG, BEAVER & CO., Davenport, lowa. 
“°F 
TYPEWRITERS. 
TS headquarters, 332 Broadway, 
New York, sell ali makes under half price. 

Don’t buy before writing them for unprejudiced 
advice and prices. Exchanges. Immense stock 
for selection shipped for trial. Guaranteed first- 
class. Dealers supplied. 52-page illustrated cat- 
alogue free, 











~ 40> 
PHOTO ENGRAVING. 


6 Ne” STANDARD ENGRAVING Co.,, 61 Ann 
St., New York. 
\ * ORK better than most. Price as low as any. 
You can’t ose = you let us send you sam- 
sles and price. What we want is orders. MAN- 
Hartt AN PHOT( PENGRAY ING CO., 7 New Cham- 
bers St., New York. 


PAPER. 


A=3 kinds ot i paper. all degrees of quality. Ev 

we color and finish. No matter 
what = ae 2 to print, before you select 
the paper write to us and mention what you 
want. Wecan be of creat assistance to you. We 
have everything in the pore r line and the price 
is right. BASSETT & SUTPHIN, 45 Beekman St., 
New York. 





+] 
DAILY PAPE ‘RS FOR SALE 


NDEPENDENT Democratic paper, doing $35,000, 
plant worth $20,000, for $25,000. There are 
others. _ RSON P. HARRIS, 150 Nassau St., 
New Yor 
pevuBL LICAN daily and weekly, old estab- 
n a New — city of 20,00 and 
rich, populous pn oak ‘lant fair, property 
cheap ; $10,000. EMERS( IN’ P. HARRIS, 150 Nas- 
sau St., New York. 





+> 
ILLUSTRATORS AND ILLUSTRATIONS. 


» EST collection of half-tone and line cuts for 
» advertising in the world. Cat. 20c. SPAT 
ULA PUB. CO., Boston. 


YHILADELPHIA slow! Not in designing and 
cut making since THE STANDARD COM- 
PANY (Inc.) started at 7th and Chestnut Sts. 


( )RNAMENTS and initials to give a distinctive 
style to your booklets and printed advertis- 
ing matter. ‘Send for illustrations and prices, 
“Volume A.””. KEYSTONE TYPE FOUNDRY, 734 
Sansom St., Philadelphia, Pa. 


Cr TS on all subjects for sale, half-tones and 

line work, Sometimes we have good arti- 
cles to go with a - ries of 4 to 10 half-tones. 10 
cents an inch. What do you want! L, KAY- 
MOND, 150 Nassau St., New York City, 





MAiLING MACHINES. 
‘ ET the best, the Matchless, of ad A. DICK, 
A 43 Ferguson Ave., Buffalo, N 
?o 
ENGRAVIN« OUTFITS. 
i WESE!L. MANUFACTURING CO., 
. 82 Fulton Street, New York, 
make everything for Ae stereo 


typing and electrotyping. Outfits a specialty 
Cameras, screens and lenses 





~7o 
ADVERTISING NOVELTIES, 
: IN oe uine Confede erate money for only 
3500 Be GHas b banks k, Atianta, Ga. 


Y ICYCLES and tricycle wag’ns. Factory to buy 
2 er. Write ROADSTER SHOPS, Camden, N.J. 


‘HE wae st of all PRINTERS’ INK babies is THE 
AD-WRITER, St. Louis. Ten cents brings 
sample come World’s Fair c ity, 1903. 


|: OR the purpose of ok noah announcemen!s 
of Advertising Noveities likely to benefit 

reader av well as advertiser, 4 ines will be .n- 

serted under this head once for one dollar. 


 HERM )METERS put on cardbcard ortin, with 

ad. Accuracy guaranteed. Best keeping ad 
now on market, Prices very reasonable; write for 
them. M. A. POKTER, 1120 Betz Building, Phila. 
( yu Rk Paperoid Card Cases “ wear like leather.” 


Five hundred, with your ad, $5; one thou 
sand, $9. Less for more. Without ad, for print 














ers and other $7.59 per thousand. samples 
mailed. FINK & SON, ath & Chestnut, Phila. 
Se ne 
PREMIU 





°c your cireulation.. Particulars free. 
SOUTHERN ART ca aiieainls Room 4, Trib- 
une Bidg., Louisville, Ky 


PELIABLE goods are trade builders. Thou 
\ sands of suggestive premiums suitable for 
publishers and others from the foremost manu 
acturing and wholesale dealers in jewelry and 
kindred lines. 760-p. ill’d list price catalogue 
free. S. F. MYERS CO., 48-50-52 Maiden Lane, N.Y 


( UR circulation building plans are used and 

approved by leading dailies, weeklies and 
monthites of the country Business managers 
and circulation managers should write at once 
for details of our latest pian and offer, as we take 
only one daily per city. atalogue and particu- 
lars sent free. THE ny MINION COMPANY 
Dept. D, Chicago. 





NY weekly, desirous of large ly increasing its 
4 cirenlation by running a combination offer 
of its own paper coupled with a superb illus- 
trated woman’s magazine, will be quoted a nom- 
inal figure for subscriptions ana furnished with 
suitable celluty ~ Be ‘3 ¢ffer free «f charge. 
Address E. BAKE assau St,,New York City. 








ins - 
TRADE PAPERS FOR SALE. 
T= is no better publishing property in 
s country than the well managed trade 

paper in a good field. There are quite a number 
of them paying 12 per cent upon valuations of 
$100,000 to $500,000, These properties have mostly 
been built up at very small cost by starting with 
good foundations in good fields. There are still 
a few fields which are not fully covered, but in 
which there are papers which for one reason or 
another have not been deve.oped. 

$10,000 is the price of a weekly trade paper 
published in a distant city, but could be advan- 
tageously owned in New York. Present annual 
profit $6, 5000 

$20,000 is the price of a manufacturing month- 
ly making about $4,000. Shouid make $10,000 to 
$15 »,000 w ith proper manage ment 
000. Manufacturing and mercantile month- 
ly, leader in its line, making $11,500 per year; can 
he built up to be worth £159,000, ’ This is already 
the leading paper inthe field, but can be very 
greatly developed. Terms, mostly cash, 

$250,0, This mechanical weekly is in ‘splendid 
fleld and is making about ten per cent on the 
valuation, but is very conservatively managed 
and should be deubled in value by threefold 
increase in earning nower. This isan exception- 
ally good opportun'ty. 

Various others at from $3,500 up. 

Please give references and write for informa 
Goa, EMERSON P. HARRIS, 150 Nassau St., New 

or’! 
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WEEKLY PAPERS FOR SALE, 


HAVE numerous weekly papers, located in all 

parts of the country, some of which are ex 
ceedingly —- at the price at which they 
can be bought 

One is in a New Jersey suburb, about twenty 
miles from New York City ; has a splendid plant, 
coating about $6,000. Itis paying air profit and 
would pay more :n the hands of a printer. Can 
be bought for $4,000. 

An Independent weekly newspaper, located in 
Central New York, paying a profit of over $3,000, 
can be bought for $6,000, and some job printing 
taken toward the payment. 

A papers of various sizes in all parts of 
the country. Please address, with reterences, 
EMERSON P. HARRIS, 150 Nassau St., New York. 





——__+e 
MAGAZINES FOR SALE. 


Q MALL monthly magazine, 40,000 paid circula- 
& tion and self-sustaining or little more, can - 
bought for $8,000. The right man can make 
good thing out of this in a few months. ME Re 
SON P. HARRIS, 150 Nassau St., New York. 


A N old-established monthly geet in 
special field, stands well, but neglected on 
business side, can be had at low pr Is not 
quite paying, but circulation is gating finely, 
and would show profit if any push were put into 
advertising side; $5,000 to $10,000 
EMERSON P. HARRIS, 150 Nassau St., 

- — - 
BUSINESS OPPORTUNITIES. 
DVERTISING solicitors make money with our 
“specials.” Particulars free. TRIBUNE 
Prat ‘G CO., Bldg., Louis 
ville 


A ERTISE your ~ business by publishing a 
newspaper of your own on an economical 
or full particulars. 
UNION PRINTING CO., 
15 Vandewater St., 








required. 
New York. 








Room 4, Tribune 








plan. Send 
New York. 
I START for Chicz go in three weeks; can pro- 
vide a good position for a young man as as- 
sistant office manager and a young woman as 
stenographer. An investment of $700 by the 
man and $100 by the woman will be necessary. 
Address THOS, W. BAKER, Exeter, Cal. 
FIRST-CLASS weekly newspaper and job 
f office for sale. It is the official organ for 
three flourishing villages and the only paper 
published in the northern part of Clinton Co. 
A fine subscription list and splendid job busi- 
ness. Both can be trebled with a little ene rey. 
Cause of s lling—too much other business. Tes y 
to PHILLIPS & CASEY, Rouses Point, N. 


“HE undersigned has a “established ple 
can newspaper, in its eighth year ; 5 column 
quarto ; located in growing American town, 700 
inhabitants; in richest stock raising, dairy and 
agriontsaral district in Southern Minn. Fine 
ning for young man with small capital. 
Price $1,900 cash. Don’t write unless you mean 
business and have the money. Consider this the 








best newspaper bargain in the State. Must be 
sold by May Ist; hence the sacrifice. Address 
* BARGAIN,” Kasson, Minn. 


Roza A PUBLISHING BUSINESS, 


Success is half won 

When a publisher has bought 

The publication he is fitted for. 
How can he hope to find such 

In this great country 

Without the aid of a specialist ? 
How can he get the right price ! 
It’s my business to Me buyers 
Find the kind of papers they need 
And to find the owner 

Who is most ready to sell. 

I aver that my success 

Is due to pleasing customers. 
This is my fourth year, 

And most every body I have sold for 
And most everybody | have sold to 
Is pleased with my services. 

My brokerage, i by the seller, 
I< uniform on all properties. 

So | am unbiased 

In the study of the needs 

Of each customer. 

To take the subject up, 

Write me fully 

F our tga 8 sand sopounees: 


EMERSON PHL HARRIS, m0 Nassau St., New York. 


PRINTERS’ 


INK. 
GELLING PUBLISHING BUSINESSES. 


It's like this 
‘Yo sell a publication 
To good advantage 
Don’t mean finding a victim 
Who can be worked, 
But finding the right man 

o can make a success 
Of the business, 
A good sale 
is good for seller and buyer. 
It’s not always easy 
‘To find the man 
Who ouzht to have 
A given paper. 
But | have great facilities 
For doing = that thing. 
That’s my business. 
If as vaper really has 
Any business reason for existence, 
And is offered at a fair price, 
I'll undertake to sell it. 
I need to know fully 
What the paper has earned 
And what it has spent, 
What it has done, 
What it aspires to do. 
A paper need not necessarily 
Make money to be of value, 
But it should fill = > need. 
If you would sell ou 
Find out about me —_ to trust me, 
Then write all about it. 
I open my own mail. 
No sale, no charge. 

.EMERSON P. HARRIS, 

150 Nassau St., New York. 
~+<-o—_—__—— 


NE WSPAPER MAN—QUICK. 
Q2 CASH—balance on easy terms 
‘ $5,000 buys the majority interest in a 
great Massachu+etts agg a Lye 14,000 
weekly 2,400 circulation, C. VID, Abington 


Mass., Confidential Broker pe te expert in News 
paper Properties. See large advertisement. 








+ 
PRI NTERS’ MACHINERY. 


WV ANTED- Second-hand bronzin 
take in sheet 20x25. SHEIP & V ANDE 
GRIFT, 814 Lawrence St., Philadelphia. 
YRINTERS’ modern machinery, new and re 
built. Type of the American lype Found 
ers manufacture. Quality, not price. The best 
is none too good for ye. CONNER, “FE NDLER 
& CU., New York City. 
———O 
SUPPLIES. 
GAS GE PINS, 3 for 10c. PRINTERS SUPPLY 
CO., Grand Island, Ne 
ERNEST HAMMOND, 45 E > aay St., Providence, 
e?. Kh. 1, sells type, borders, brass rule, leads, 
reglets, tools, mavhinery, etc. Write for prices. 


mac hine, 











T H Lie ee oats c oe printed with ink manufac ture od 
WILSON PRINTING INK ( 


Lta.., pb hed St, New York. Special prices te 
cash buyers. 
en 
BOOKS. 


YUBLISHERS—Increase your business; 286 
ready-made ads, reproductions of best ads 
published, book form, $1. AM. ADV., Delhi, N. Y. 









I OW to Dress a Shoe Store Window. 228 pages 
and 116 illustrations ; the very be: t book of 

the kind ever published.’ Price 5. BOOT & 

SHOE RECORDER, 11 bs Columbia St., Boston. 


Tells how to 


IGN and Show Card Writing. 
your own cards for posters, window 


make 


displays, price tickets, illustra’ ing ads, aa 
signs and or all other purposes. Price $1. BOUT 
& SHOE KECORDER, {1 A Columbia St., Boston. 


6 i Pa -ublisher’s Daily Business Record’ 
climax of convenience ; systematic, com- 
pact, simple; all in a* shell,’ it being the 
only desk book needed. yecially designe | for 
cou try publishe rs. Kept ‘with the minimum of 
work. Every department on one page for each 
day’s business. Size of page 84x14 inches; 316 
pages, bound in canvas; leather back and cor- 
ners. Regular price $3, carriage prepaid. The 
first 109 orders received, to introduce, will be 
sent prepaid for $2each. Money returned if the 
oy are sold. Positively, no more than 100 will 
supplied at hie pete e. You will have to hurry. 
Laas B, A, SHAVER, Publisher, Kasson, Minn. 






“nu 




















PRINTERS’ INK. 


NEWSPAPER BARGAINS. 


| 3000 CASH buys quite a weekly and job 
8 — in Ohio. 1 seldom have 
such a opportun 

$1,900 buys a py ‘weekly proposition in Ore- 
oo ” or more down 
‘> buys a good proposition in Virginia. l-asy 
ter 

$4. "000 buys a reliable weekly in New York State 
paying $2,000a year. $2,/ 0 cash required. 

Properties in Kastern and Western States, large 
and small, What do you want! 

Those who have reliabl» propertis for sale and 
would-be en rs of same, all connect with 

Cc. F. DAV:D, Abington, Mass., Confidential 
Broker and Expert in Newspaper Prope rties. 

30 years’ experience. 





ain ee 
pages? REPRESENTATIVES. 
W J. HARGRAVE, Tribune Bldg., N. Y. 
. ) ee. to represent one or more pub’ s for 
adv'g. Experienced. Large acquaintance. Kef. 
A COSTE AND MAXWELL, 

4 38 Park Row, New York, telephone 3293 
landt, special representatives tor leading 
newspapers. 











Cort- 
daily 





) OSTON is headquarters for a large amount of 
good advertising. I could handle to advan- 

tage one or two more good papers. Should be 
the best paper in city of publication—not neces- 
sarily the paper of largest circulation—but the 
paper that stands highest in the community. 
Such papers, for instance, as the New Haven Reg- 
ister and Worcester Gazette—papcrs that hold 
the respect and confidence of their readers. If 
your paper is one of that class, and desires ade- 
quate representation in Boston and New England, 
i think I can handle it to your satisfaction. Nef- 
erences, my publishers. JULIUS MATHEWS, 
Special Representative, Tremont Building, Bos- 
ton, Mass. Branch Office, Tribune Building, N. Y. 

~~? — 
FOR SALE, 

* IR SALE -Bronzing mac ee Emerich & Von- 
derlehr, size No, 2, t 15x24. In good 


or 
condition. Cheap. SHEIP & v "ANDEGRIFT. 8i4 
Lawrence St., Philadeiphia, Pa. 


{ H. SMITH, newspaper broker, Earlville, 
4&. 6, has many good offices for sale and 
wants more In writing, if a buyer. state re- 
sources and wants—if a selier give particulars. 


Fors SAL"— 10,000 bona fide agents’ addresses, 

” ladies, 25,000 mail order, 150,000 farm- 
ers and "60,000 school teachers, on gummed stick- 
ers. For noes address SO. NOVELTY HOUSE, 
Bensalem, N. 


508 Uys weekly, independent, ten years 
established, good fsrowing job patron- 
‘To dissolve partnership. Pop. 800. Rich 

community. Address PAULY & 
HOU SEWORTH. Mason, O. 


|: ‘OR SALE—Elee' trotypes of complete pages 

9xl4 inches, 4 columns to a page, brevier; 
short stories, serial stories, household, etc. 2 
pages will be sold to the highest bidde r. What’ll 
you give! “BARGAI .,” care Printers’ Ink. 


RARE BARGAIN-—First-class country news- 
é paper for sale. 12 pages, all home print, in 
live town and county seat. Only paper in the 
count Over 600 circulation. Price $1,000. We 
wish to devote our time to other business. Ad 
dress FALCON, St. George, Utah. 


[VERY issue of PRINTERS’ INK is religiously 
+ read by many newspaper men and printers, 
as well as by advertisers. If you want to buy a 
paper, or to sell a paper, or type or ink, the thin 
to do is toannounce your desire in a classifie 
advertisement in Saureens: Ink. The cost is but 
25 cents a line. As a rule, one insertion will do 
the business. Address PRINTE RS’ INK, 10 Spruce 
St., New York. 








nae. 








+o —__ 
ADVE ERTISING MEDIA 


T= COLPER, Boston. 
in America 


Oldest golf publication 


Te GOLFER, Boston. Oldest golf publication 
in America. 
T= GOLFER, Boston. 


Oldest golf publication 
in America, 


45 
se GOLFER, Boston. Oldest golf publication 
in America. 
Nhe GOLFER, Boston. Oldest golf publication 
in Amcrica, 
I ARDWARE DEALERS’ BAGSEINE, sam- 
ple copy 10 cents, New York City. 
‘O reach mail-order buye Ts at 10c. 
AGsNTS’' GUIDE, Wilmington, Del. 
DVERTISING agents serving their 
F honestly, call up TOILETTES ; estab 
JEWS, Tracy City, Tenn., Democratic weekly, 
4 only paper in Grundy C ‘Co., 800 circulation. 
@ PEC! IAL P ATHFINDER, A Apr. 6, 50,000 prove 
OO 10c. line flat. Address PATHF! NDER, i 


line, use 


clients 
1881 





40) WORDS, 5 times, ! DAILY ENTER- 

P RISE, Brockton, Circulation 6,800. 

psp a list | of = weeklies cov- 

. E. 144 Hanover St., Boston. 

) EACH the best Southern farmers by planting 

\ youradsin FARM AND TRADE, Nashville, 
Tenn. Only 10c. a line. 

"[s HOME, 10,000 monthly, 5 cents an agate 


line, flat rate. Samples free. Tribune Bidg., 
Room 4, Louisville, Ky. 


25 — 





ge R circulation extremely healthy, and your 
ad will pay if —— in SOUTHERN FIELD & 
FIRESIDE, Ashwood, 


NY perscn adve rtising in PRINTERS’ INK to 
the amount of $10 or more is entitled to re- 
ceive the paper for one year 








DVER1ISERS’ GUIDE, New Market, N, J 
2 Cire ulation »,000. cample free Mailed 
comeula lyear,25c. Ad rate, le. line. Close 24th. 


V IAN SUN, one of the leading weeklies of the 
Cherokee Nation. Ads in its columns at 
Wi & CHAPMAN, publish- 





tract a 
ers, Vian, I. 





T= RE are oom. but none so practical and 
helpful as THE AD-WRITER, St. Louis. 
World’x Fair City, 1903. 10 cents brings sample 
copy ; $l a year. 
F you wish to 
country, 
TOR AND 
tablished in 1881. 


hide! ik FIVE words 25c. rod ee gi gl 
did —¥ ae Kxtra words tc. each | 

age. THE SS ENTEKPRISE, THE EAR- 

NEST WORKER, Norwalk, O. 


TT", SUSSEX STANDARD, Waverly, Va. A 

JK L” that pays the general advertiser 
to patronize, because it’s the only special peanut 
paper. Covers the Virginia Peanut Belt. 


*h the bottling trade of this 
> in the AMERICAN CARBONA- 
7 Liberty St., New York. Es 











F you went to reach the people on the Eastern 

Shore of Maryland, a ivertise in the EASTERN 

CHURCHMAN, Salisbury, Md. Brings results. En- 
ters the best homes. Read by the best people. 


2RISTOL (Fla.) FREE PRESS is a country 

) weekly with a circulation of 300 conies every 
week ; publ’shed at Bristol, the county seat of 
Liberty County and in the center of a very fer- 
tile agricultural district. 


( NLY 50c. per line for each insertion in entire 

list of 100 country papers. , located mostly in 
New York, aon Jersey and Pen: sylvania. 

NION PRINTING CO 

15 V. andewate r 8t., N. Y. 


Ts BEE pays adverti 








isers; best local paper in 
Cherokee Nation. C ‘contracts are made sub- 
ject to three months’ trial. Rates on application. 
Subscription price , UE samples free. 





Fairland, Ind. Ter. 


6 Ne COURIER, Clark, So. Dak., is published 

at the county seat of Clark ( ‘ounty (popula 
tion 16,000), one of the best counties in the State, 
which is receiving a large immigration this year. 
Every man in Clark County knows of the Cour- 
IER, and most of them read it and pay for it. No 
other paper in the county is read by so many 
nae »p 





“HE Wrightsville ° TELEGRAPH is the only all- 
home print powspaper published in the 
eastern section of York Co. It covers the mchest 
section of Pennsylvania and goes into the homes 
of well-to-do farmers every week. It carries 
eighteen to twenty columns of advertising. For 
rates address THE TELEGRAPH PUB. CO., 
Wrightsville, Pa, 








40 
7’ YA OSTERNS WECKOBLAD, Worcester, ass. 
Ist class Swedish w’kly cir’lat’g in N.E. States. 
FFIDAVIT—I, P. Boyle, of the 
Houston W 
say that the average number of 
issue printed and circulated since J 
of the paper, has been 1,408. E. 
lisher. bey ribed and swor - to before me, this 
lith day of Janu » 1901, kK. TRACY, Notary 
Public A and for Harris ¢ MTs Tex. 


‘HE DAILY HERALD, 
Ohio, is a_ bright 





publisher 


KLY TIMES, being duly sworn, 
copies 
' 


each 








published at Shelby 
paper. is printec 
in one of the most progressive towns of 
6,000 in the State of Ohio. The weekly REPUB 
LICAN is also published in connection with 
the HERALD, -~ advertisers are given she 
benefit_of one price for both papers 
cress THE Hk RALD PRINTING CO. 

Ohio. 





Shelby, 


T HE best adv’g medium in Dodge County, Minn 
the greatest agricultural and dairy region 
in the State—is the DopGE COUNTY REPUBLICAN. 
Est. 1867. Through no other source can the well 
to-do constituency of this paper be reached so 
economically as through the REPUBLICAN. All 
ome print. The REPUBLICAN carries more ads, 
ata higher rate, than any paper in Dodge tee 
For rates and ‘samples address B. A. SHAVER, 
publisher, Kasson, Minn. 


aod Bitte MER WORKMAN is a Democratic 
kly, circulation 1,160, official organ of 

the our of Besse: me popul ition 8,718, the fifth 
largest city in the Stz ate. A live paper in a live 
community. Publishes all ordinances and reports 
of city administration. Has had a continuous 
and steady growth from its birth, and is still 
growing. Its readers are buyers mple copies 
and advertising rates on application. THE 
WORKMAN PUB. CO. (ine.), Bessemer, Ala. 


*HE COUNTRY POSTMASTER, a monthly mag 
azine advocating postal savings banks and 
rural free delivery, circulates in every *tate in 
the Union and all bri anches of the mail service. 
Excellent advertising medium. Price $1 a year, 
including free copy o ‘our Years In a Country 
Postoffice,” Bs 2p -ractical Points for Postoffice 
Patrons.” Sample - ror for the asking. 

R. F. LAWS P. M., Editor. 
Effingham, Dlinoi 


























8. A. Huffman. Huffman. 


The Standard Engraving Co. 
of New York. 


Wm. 


61 ANN Svt., March 12, 1901. 
Geo. P. Rowell & Co., 10 Spruce 
New Vork Cit 


GENTLEMEN: Inclosed find 
check for our ad in PRINT- 
ERS’ INK for February. You 
will no doubt be pleased to 
learn that we received an 
order for thirty half -tones 
from this small ad recently. 


Yours respectfully, 


THE STANDARD 
ENGRAVING CO. OF NEW YORK. 
Wa. HurrMan. 

PHOTO ENGRAVING. 

7 Bg 3’ ne CO., 61 
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INK. 
ADVERTISEMENT CONSTRUCTORS. 
Ww. WOODHOUSE, JR., Trenton, N. i. writes 
for some of America’s finest firm: 


YETAILERS, add a 
GEO. R. CRAW, 


SOUR original ads $1 t »>new customers, 
with order. B. M. ANGLE, 


frou R original ads for “$2, to new customers. 
“ash with order. F.B. WILSON, Kenton, 0. 


ED SCARBORO, writer of forceful advertis 


mail order de ——— 
Box 502, Cincinnati, 





Cash 
Lincoln, Neb. 





¢? ing. Request estimates, 20 Morton St., Bklyn. 
\ ELVILLE E. TRUX, Hartford, Conn., writer, 
a illustrator, printer. Fine booklets specialty 
"EW ads attract new people. Try mine. M 

4 H. PETERSON, P. O. Box 231, Buffalo, N. Y 
Ly Sena Dropsy advertising is our wo k 
Send aur abel. M. P. GOULD CO., Ben 

nett Bld., N. Y. 

DANIEL—!11 Nassau St., N. Y. Estab 


] ELM—C. 
1894. Illustrations in 
American prices, 


all languages at 


VIVE 6-in, acs or less, any business, for one dol 

lar. Send dollar and = le of business. PRESS 

ADVERTISING BUR , Box 633, Harrisburg, 
Penn. 


[ CAN give you what you want. Commercial 
artist, designer and writer of attractive ad 
verti: ing. G. HINES, 3t Garfield Place, Cin 
cinnati. 
ee a ACK THE JINGLER’S ” best of fads 

Is writing rhyming business ads, 
Of pith and point, for every use. 
His New York address is 10 Spruce 


\I Y services cost $4 a ee one ad a week. 
Copy fi $4; advice any 





bus. subject $15; trial aan 2. My booklet for 
stamp. H. B W iL Bt R, Times, Pittsburg, Pa. 


AUNCHING a new business! Whether it wil 

4 bean o n liner or a catboat may de =pend 

on the advertising. Let us start you right 

SNYDER & JOHNSON, Advertising Writers and 
—- Woman's Te em) le, Chic ago. 





*O strategise your campaign of publicity, to 

grasp your advertising en masre, to elimi 
nate losing methods, to invent new Styles, to 
devise powerful effects, to double your prestige, 
to expand your business, to make you money, 
that is originating. CILIFDEN WILD the Orig- 
inator, Geveral Advertising Counsel, 403 Western 
Bank Note Bidg., Chicago 


\W ANTED—ADVEKLISEMENT WKITERS. 


Hundreds of young men who clerk in progres 
sive stores, and who work on newspapers and in 
job printing offices, are good advertisement 
writers 

Many of them make a little extra money with 
the pen. But not one in a hundred makes one 
tenths as much as he could easily make if he knew 
how to build ap a full fledged advertising 
yusiness and gradually extend it over the whole 
country. 

Asa result of more than ten years’ practical 
experience I have worked out a thoroughly com 
plete and practical plan whereby any brig ht and 
enterprising adwriter cin start a profitable 
business and extend it throughout the country 
without giving up his present position 

had possessed my present knowledge ten 
years ago, when I was on a small salary in « 
small town, I could have developed an income of 
one hundred dollars a week in the course of a 
few months. And the field is much better now 
asso many more merchants re pears iate the ad 
vantages ‘and the necessity of aggressive pub- 
icity. 

ay len can be used by any adwriter in any 
town or city, as i it complete ly overcomes all the 
disadvantages of being in a small place, and it 
avoids the large expense sccount t! at hi as’ gener- 
ally stood in the way of build ng up a large 
business 

The plan will enable one 

mmediately and without 
blindly. 

1 will send the complete plan on receipt of two 
dollirs ($2), and Lam sure it will be the bigest 
two dollars’ worth you ever bought 

In ordering, state your line of work, te] what 
adwriting expe ps nee you have had. 

{OLLIS CORBIN, 
teen ialixt in oars ‘rtising, 
253 B oadw 
New Youk City. 








to launch the business 
doing anything 




















PRINTERS’ INK. 47 


Order 
Printing by Mail 


Printers’ Ink Press wants mail orders 
for the printing of booklets, circulars, 
leaflets and cards from advertisers, who 
appreciate good printing for its special 
advertising value. 

Perfect equipment, mechanical facilities 
«nd experienced help put Printers’ Ink 
Press in the front rank to do good work. 


Printers’ Ink Press attends to the whole 


job—writing, printing, illustrating and elec- 


trotyping—or any desired part of these. 
For $10 we print a plain, eight-page 

booklet, size 34%4x5 inches—a booklet that 

is a little gem in elegance and simplicity. 
Five thousand for $26. 


A sample maiied on request. 


IF INTERESTED CALL ON OR WRITE To 


Printers’ InK Press 


10 SPRUCE ST., NEW YORK. 








CHARLES ARTHUR CARLISLE, rurcHasine AGENT, 


STUDEBAKER VEHICLE WORKS, \..— 
SOUTH BENO,INO. LARGEST IN THE WORLD 
COVERING 95 ACRES. 


ADDRESS ALL C MUNICATIONS TO THE COMPANY. 











ESTABLISHED, (852. 
INCORPORATED, /868 


‘5, 
gus. Bis. 






NEW YORK, CHICAGO, 

SAN FRANCISCO, KANSAS CITY. 

PORTLAND, ORE, SALT LAKE CITY, 
DENVER, COLO. 
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>RINTERS’ INK 
I sRS NK. 
A JOURNAL FOR ADVERTISERS. 

t# Issued every Wednesday. Ten cents a 
copy. Subscription price, five dollars a year, 
in advance, Six dvllars a hundred. No baci 
numbers. 

te Being printed from plates, it is always pos 
sible to issue a new edition of tive hundred cop- 
ies for $30, or a larger number at the same rate. 

tal’ ublishers desiring to subscribe for PRINT- 
ers’ INK for the benefit of advg. patrons may, on 
application, obtain special contidential terms 

tz If any person who has not paid for it is re- 

ceiving PRINTERS’ INK it is bocause some one has 

rubseribed in his name, Every oy ae ris stopped 
at the e xpiration of the time paid 
ADVERTISING RATES. 

Classified advertisements 25 cents a line: s 
words to the line; pearl measure; display 5 
a line; 15 linesto the inch. $100a page. Special 
position twenty-five per cent additional, if grant- 
ed; discount, five per cent for cash with order, 


OFFICES: NO, 10 SPRUCE ST. 
London Agent, F.W. Sears, 50-52 Ludgate Hill, E.C. 








‘NEW YORK, MARCH 27, too. 


Too much picture and too little 
ad is a common mistake. 


“AMONG the patent medicines, 
Lydia Pinkham beats ‘em all, 
said a New York jobber recently. 


THE Lowell (Mass.) Telegram 
makes the following thought-pro- 
ducing query: 

When you take into consideration 
that Lowell and the county have a great 
many daily and weekly papers, while 
the Telegram has this entire field to it- 
self on Sundays, what conclusion must 
you come to? 


THE figures printed below are 
said to represent the number of 
lines of advertising carried by the 


papers named duri ing the year 
1900: 
Chicago Tribune. ...3,448,699 agate lines 


New York Herald. .3,301,427 agate lines 
New York World.. .3,056,607 agate lines 
New York Journal. .2,412,045 agate lines 


Tue Cat Journal, of Palmyra, 
N. Y., is an interesting monthly 
now in its third issue, devoted to 
the personality of the cat. In its 
number of Dec. 26, 1900, the Lit- 
tle Schoolmaster noticed the arri- 
val of the 
Chicago; hence we now have two 
cat periodicals. 


SEVERAL makers of _ porcelain- 
lined bath tubs with open-work 
plumbing are using agricultural 
publications, which, as a_ rule. 
reach a class of people not blessed 
with a running water supply. It 
would be interesting to know if 
advertisements thus placed find 
many customers, 


American Cat News, of 





RESULTs are the best arguments 
for a renewed contract. 


Tuomas A. Curry, who is a re 
porter on the Hartford (Conn.) 
Post, and also writes the -<_e 2 
tisements for H. & D. Daniel, 
Springfield, Mass., clothiers, s as 

I join my testimony to that of the 
throng and say of how much assistanc¢ 

find Printers’ INK and in what high 
regard I hold it as a dispenser of good 
advice and valuable suggestions. 


THe Morning ‘News, of Wil 
mington, Del., advertises the state 
ment that John Wanamaker, the 
merchant prince of Philadelphia, 
Pa., has contracted for a full page, 
every day, for one year, and that 
the News is the only paper outside 
of Philadelphia having the John 
Wanamaker advertisement. 


THE general use of many arti 
cles has been brought about by 
means of advertising—the Bath 
Cabinet, for instance. Ten years 
ago but one firm was advertising 
such goods. To-day eighteen dif 
ferent firms cre advertising Bath 
Cabinets, and several are making 
money fast. The demand was 
created by the use of printers’ ink. 


PrINTERS’ INK has heard it as 
serted that the advertising depart 
ment of nearly every large de 
partment store in the United 
States subscribes for the New 
York Evening World, the Phila 
delphia Record and the Chicago 
News, because these three news 
papers carry the best examples of 
department store advertising in 
the world. 


CONCERNING the circulation of the 
Harper publications during the presi 
dential campaign of 1900 an employee 
of the pressroom says : 

The Weekly put out one hundre 
thousand copies. Forty-five thousand of 
these went to subscribers and of these 
twenty-five thousand were one dollar 
subscribers; that left fifty-five thousand 
for dealers and of these twenty-thou 
sand were returned. The issue of the 
Bazar was about sixty-five thousand 

bout thirty thousand of them were re 
turned. Of the Magazine one hundr red 
and ten thousand copies were issued and 
about thirty-five thousand of them were 
returned. That is about as near as 
can get to it. The News Companies 
have ninety days to return in and on 
every Friday they send back about five 
or six tons, 
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SomE of the highest priced pa- 
pers are really cheap to the adver- 


tiser; and some of the lower pric- 
ed ones are wonderfully dear— 
that is, in money. 


Tue Cortis Manufacturing Co., 
of Meriden, Conn., manufactures 
an article called a “Patent Pencil 
Sharpener Rule,” which combines 
both rule and pencil sharpener. It 
is intended to be used as an adver- 
tising novelty. It is to be intro- 
duced under the auspices of Will- 
iam G. Snow, the advertising man- 
ager of the International Silver 
Co., and for years an enthusiastic 
subscriber to PRINTERS’ INK 





Postum Cereal and Stuart's Di- 
gestive Tablets have both won re- 
markable successes by advertise- 
ments of the same general charac- 
ter—announcements with but a 
single display line, not necessarily 
referring to the advertised article, 
and resembling in other respects 
a six-inch newspaper article. The 
advertisements have not a very at- 
tractive appearance, yet the results 
that have been achieved through 
them are said to have made both 
proprietors exceedingly wealthy 
men. The announcements have al- 
ways made definite statements—a 
qualification that is lacking in a 
large percentage of the advertising 
literature. of the day. 


New York Herald of 
March 17 Edward Everett Cady, 
a New York dentist of 857 Broad- 
way, took up a whole column of 
that newsraper to explain his 
methods and manners of doing 
business. He explained how in 
recent years dentistry had become 
a matter of many specializations, 
how skill in one branch does not 
at present imply or connote skill 
in another, and how, in order to 
put himself in connection with ex- 
isting conditions, he has in his of- 
fice eleven dentists and seven as- 
sistants, none of whom have been 
in college and business less than 
ten years, and all of whom have 
devoted themselves to distinctive 
branches of the art of tooth per- 
fection, alteration or substitution. 
The impression produced was an 
excellent one, 
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Faint advertising heart ne’er 
won fair profits. 

Tue Association of American 


Advertisers, under date of March 
8, I901, reports: The following 
named publications, in answer to a 


letter of the association, dated 
February 2, 1900, gave their con- 
sent to an examination of their 


circulation books and records by a 
representative of this association: 

New York Evening Post. 

New York Trivune. 

Pittsburg Post. 

Review of Reviews, Nev York. 

When our auditor called upon 
them for this purpose, permission 
to make a proper audit was denied. 
Our auditor also recently called at 
the office of the following named 


publications, with a view to ex- 
amining their circulation books 
and records, but the privilege to 
make such examination was de- 
nied: 

Cleveland Leader, 

Cleveland World. 

Hartford Courant. 

Providence Telegram. 

Collier's Weekly, New York. 

ANENT the proposition of the 


Cured Fruit Assoc‘ation to adver- 
tise Southern California prunes in 
the Eastern States, the San Jose 
(Cal.) Alercury has this to say: 
We believe that any 
vertising prunes in the East will be 
largely, if not wholly, wasted unless, 
before the advertising is begun or at 
least concurrently with it, local store- 
keepers shall be stimulated by personal 
appeal to co-operate with the newspapers 


investment in ad- 


to the end that the work of the latter 
may be effective. If for example, the 
advertising agent of the Prune Associa- 
tion is going to make use of the news- 
papers of Aurora, Ill, let him or some- 
body acting with him arrange with the 
storekeepers of that town to display 


prunes in their windows and upon their 
counters in such forms as to stimulate 
the interest which is to be created by 
the newspaper advertising. What good, 
pray, will it be, if a housewife of 
Aurora, Ill, shall be interested by a 
prune announcement in the morning 
paper, if when she goes to the grocery 
store there shall be no prunes, or at 
least no prunes, to buy? This was the 
condition in fifty grocery stores in San 
Jose four weeks ago and it may fairly 
be assumed that it is the condition at 
every town in the East and the Middle 
West where appeal to the consuming 
public is to be made. Advertising, un- 
less it be supported by an intelligent 
and energetic selling polic y, co-operative 
with it at special points, is not likely to 
be much more effective than the firing 
of a gun into the air, 
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In Chicago there exists a firm 
called the Consumers’ Penny 
Pouch Express Co., which has a 
distributing system which is thus 
described: 

The unit of organization is the dis- 
trict, or precinct. kvery one of the 
thirty-five wards of the city of Chicago, 
and every suburban town in Cook Coun- 
iy, as well, is divided into districts of 
a size practical for oversight by one 
man. Distribution in these districts 
(which number 2,100) is in charge of 
district agents. Each of these agents 
canvasses every family in his district, 
and obtains (as, when the merits of our 
system are presented, he can easily do) 
permission to leave one of our mail 
pouches at the home every day, secur- 
ing also valuable data for the use of 
our customers. Being personally known 
to every iamily in his territory, the 
agent is enabled to obtain that specific 
information which makes possible a dis- 
criminating distribution of advertising 
matter—-based on habits, tastes, occu- 
pations, circumstances, nationality, etc. 
Whenever any nationality is colonized 
in a district, as in German, Norwegian, 
Polish, Bohemian, etc., quarters, the 
agent is a man of the prevalent nation- 
ality, who is able to throw valuable light 
on the customs, needs and peculiarities 
of his own people. 

+... B. BrowNe, Ltd., advertising 
agents of London, E. C., publish 
for 1901 their “A B C Press Di- 
rectory.” It is claimed to give a 
complete list of newspapers, mag- 
azines and cther publications in 
the United Kingdom, also in the 
3ritish Colonies and India, and 
fairly full compendium of the pa- 
pers in Europe. The United 
States is entirely ignored, the rea- 
son assigned being that the space 
at disposal does not allow even a 
representative list to be printed. 
The advertisement rates, or “tar- 
iffs,” as they call them in England, 
are published, but circulations are 
entirely omitted except in cases 
where the publisher of the paper 
has supplied them, which makes 
directory making much easier than 
in our own country. Specimens 
of business announcements which 
the agency has designed are given 
at the front of the volume. There 
is an index on the outer leaves, 
the various colors of which facili- 
tate reference to the several sec- 
tions. The book will give an ex- 
cellent impression wherever it 
goes. Even its bulkiness is likely 
to leave the idea that its quota of 
information is large. 


THE most successful advertisers 
refuse to be bound by tradition, 
They are not consistent. They 
will not do a thing to-day because 
they did it yesterday. They are 
continually reaching out after that 
which appears the best. 


THE trade paper has found its 
greatest growth in America, where 
almost each class of business pos- 
sesses one or more literary repre- 
sentatives. To discover which of 
these trade papers best serves its 
purpose of communicating with a 
specified class, PRINTERS’ INK of- 
fers a sterling silver sugar bowl, 
to be awarded to that paper which 
finally shall be decided “fills the 
bill.” Letters on the subject are 
invited. The suggestion was made 
that the sugar bowl should event- 
ually go to the Scientific Ameri- 
can, but the question arises: Is 
the Scientific American a trade 
paper? 


THERE is a good deal to be said 
in defense of the unwillingness of 
druggists to sell a proprietary ar- 
ticle for so small a price as five 
cents, and against this unwilling- 
ness the proprietors of Ripans 
Tabules find it a costly effort to 
contend. The objection is not so 
marked where populations are 
dense, but west of Chicago and 
south of Washington and Louis- 
ville the disinclination of apothe- 
caries to handle the goods is so 
nearly universal that it is not 
found profitable to advertise them 
in those regions. It is maintained 
by many that one dollar is the log- 
ical price at which a patent medi 
cine should be sold; that a buyer, 
if interested, will part with a dol- 
lar about as-readily as with a smal- 
ler sum. Still all may observe, on 
every hand, a modern tendency 
toward lower prices, and it has 
long been noted by druggists that 
when any article is put up in two 
styles the one selling at the lowest 
price eventually crowds the other 
off the shelves. It is this ten- 
dency that explains the fact that 
in most of the centers of popula- 
tion east of St. Louis and north 
of Baltimore Ripans Tabules are 
the best .elling medicine wiich 
the druggist carries in stock, 
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PRINTERS’ INK. 
GUARANTEED CIRCULATION RATINGS. 


From 1888 to 1596, inclusive, a period of nine years, the accuracy 
of circulation ratings in the American Newspaper Directory was 
guaranteed by its publishers and a reward of $100 was paid to 
the first person who proved that a circulation rating, in actual 
figures based upon a statement received from its publisher, was not 
true as given. This system of guarantee was discontinued 
in 1897, after between three and four thousand dollars had 

been paid out in forfeits, be- 


POST; every morning, and WEEKLY, cause nine years of experi- 
Thursduys; democratic; daily eight to ten, ° ° 
| Sunday twenty-four pages 20x26, weekly ten. | Ment had made it plain that 


ages 18x24; subscription—daily $3, Sunday _— i 2 
Ba, weekly 65 cents; established—daily 1842, newspaper publishers were 


weekly 1 Post Printing and Publishing . i 
Company, editors and publishers. Office | Not disposed to countenance 


$4 Fifth avenue. » Di rin its +, 
Clrculation Dasts: setuat average, for the Directory in its efforts and 
1895, . or 1896, - y “7 = » . 
020. ™ Bi, Ws actual aves were positively opposed to 
age for 1898, 3 Jor 1899, mM. Sve > news > 
toy 21.293. ‘iniwe, yC. : them : ven a ae 
A unduy: Actual average for e , se rures 
rete iis, 1,008, od iets. men who . - igures a 
7, ¥. Actual average for 1898, were guaranteed appeared as 
44,118; for 1899,45,294. In 8 Mi PP 
1900, yC. . a general thing to feel as 
Weekly: In 1895, publisher asserts, small ‘ : 
est edition 15,48. ' In 1896. 1). In 1897, ¥. though freed from a night- 
In 1898, yE. In 1899,yF. In 1900,yG. » other te ae 4 
1B Theabsolute correctness ofthe latest are alter the guaranty was 


circulation rating accorded the daily Post withdrawn. On the other 
is guaranteed by the publishers of the 

American Newspaper Directory, who will hand, however, there has 
pay one hundred dollars to the first person since appeared a class of pub- 
lishers (small in number) who 
have expressed a desire for 
the resumption of the guaranty system, and their will- 
ingness to assume a share of the burden it entails. After 
due consideration of the applications of these, the editor of 
the Directory has renewed the guaranty, and attached a dis- 
tinguishing mark and a guaranty clause in the case of every 
circulation rating based upon a satisfactory statement, provided 
the said statement is accompanied by a deposit of one hundred 
dollars in actual cash, to be held indefinitely by the Directory 
publisher—the guaranty to be continued year after year, so long 
as it is desired, or until the correctness of the rating has been 
successfully assailed. The publishers of the American Newspa- 
per Directory have often expressed the opinion that not one 
newspaper man in the United States could be found who would for 
one moment hesitate to kill the American ee ee Directory if 
he had the power and could exercise it inthe dark. The position of 
the Directory publishers on this point has, however, been somewhat 
shaken of late by receiving several responses to the guaranty offer 
made to papers accorded a circulation rating in actual figures in the 
Directory. These responses are equivalent to subscriptions sustain- 
ing the work of the Directory, and indicate a change of attitude on 
the part of some (a very few) of the leading papers of the country. It 
is gratifying to note that, after thirty-three years of effort to aid 
honest newspapers and discourage the circulation liar, the Directory 
publishers are, in the fourth decade of their work, actually receiving 
some substantial encouragement and aid (however small) from men 
who conduct the best class of newspapers and make a practice of 
letting their actual issues be known. Correspondence on this sub- 
ject may be addressed to Gro. P. RowELL & Co., Publishers of the 
American Newspaper Directory, No. 10 Spruce St., New York. 
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THREE important words that 
should be given careful considera- 
tion in every advertising venture 
are: Medium, manner and matter. 


Ir is rumored that the Cured 
Fruit Association of California 
will soon expend $60,000 in adver- 
tising prunes. That delectable but 
hardly yet popular fruit will soon 
come to its heritage. 

Tue Manufacturers’ Outlet 
Company, of Providence, R. I., a 
clothing concern, publishes occa- 
sionally for free distribution what 
is really a newspaper to all appear- 
ances. It contains such depart- 
ments as the Family Physician, 
What Fashionable Women Wear, 
Puzzle for Children, Physical 
Culture, Good Recipes and Fiction. 
Its eight pages are as near an imi- 
tation of a newspaper as could be 
imagined. 


IS IT A LC LOTTERY? 


In the Syracuse Herald of 
March Sth the following announce- 
ment of a lottery appeared : 

To show its patrons it does not care 
so much for the monetary returns from 
its classified advertising department as 
it does for the welfare ot its custom- 
ers, the Herald has decided to give 
away, until further notice, gold coin in 
a unique manner. Two other days of 
each week and on Sunday a two dollar 
and a half gold piece will be cast into 
the side of one of the lines of type 
metal in the classified liner page. All 
one has to do is to guess. 

This is the cut of the way the money 
in the side of the line of type metal 
looks: 




















Be sure to write your address plainly 
so that no error will arise should you 
be the winner. 

Pick out your advertisement, clip it 
from the Herald and send it, marking 
the line you think the money is in. If 
you make the correct guess you will be 
notified that the money is yours. Al 
are eligible to guess. 

It is an interesting question 
whether by publishing this scheme 
the Syracuse Herald does not for- 
feit its right to be carried in the 
United States mails. 


PRINTERS’ INK. 


FOR FOUR CENTS. 

At newspaper conventions coun- 
try publishers are given to depre- 
cating the eforts ot a vertising 
agents and others to induce them 
to insert advertisements at less 
than their schedule rates. It is a 
fact, however, that as a general 
thing it is not easy to find anybody 
who ruts a lower estimate on the 
value of advert sing space in a 
country weekly than the editor 
and owner of the said country 
weekly. In PRINTERS’ INK for 
January 30 there appeared the fol- 
lowing illustration of the truth of 
this statement: 

William F. Dowell, of 70 Fifth 
avenue, New York, has_ instituted a 
business | which, he says, is proving of 
special interest to publishers. This js 
in addition to a regular press-clip ving 
service for authors and publishers. Mr, 
Dowell described his scheme as follows: 

“My plan is to place the advertisement 
of a publication with all the country 
papers of more than_ 1,000 circulation 
which will accept. This advertisement 
is of value to the publisher, because it 
promotes the circulation of his publica- 
tion. It is acceptable to the country 
editor, because it is of a character which 
reflects credit upon his paper. Besides, 
in return for it the editor receives a 
subscription to the publication. That he 
considers such a subscription adequate 
return for his space is evinced by the 
fact that many editors volur ly ac- 
cord many repetitions of the advertise- 
ment. I do not ask more than two or 
three insertions of the ad usually—ac- 
cording to the circulation of the coun- 
try paper-—yct some of them have re- 
peated the advertisement six and seven 
times. The latest ad of this character 
which I have issued is one of Collier's 
Weekly, four and one-half by six inches. 
It has proven successful beyond antici- 
pation. I am now engaged on two oth- 
ers, one for the Home Magazine and 
another for the Empress Magazine.” 
Mr. Dowell secures a certain number 
of cents for each advertisement insert- 
ed. In the beginning this was four 
cents each. 








Tue San Francisco Baw Let- 
ter recently published an interest- 
ing sketch showing how all kinds 
of tradesmen bothered for custom 
a man whose marriage had just 
been announced. 


BRITISH ambition must be devel- 
oping rapidly, for in the Adver- 
tisers’ Review (London, Eng.) 
appears the following want adver- 
tisement: 

Youth, 18, wants position as adver 
tising manager. Leslie Jones, Clifton 
House, New Cross Gate. 
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THOSE NEWS PAP ER MAPS. 

THEY PURPORTED TO SHOW ALL THE PLACES WHERE 

PAPERS ARE PRINTED THAT CIRCULATE AS MUCH 
AS A THOUSAND COPIES. 


CORRESPONDENCE AND COMMENT. 











In PRINTERS’ INK of February 
was printed a series of fifty two maps 
of the States and Territories of the 
Union, with the following explanation : 

A year’s subscription to Printers’ INK 
will be presented FREE to anybody and every- 
body who shows that there is a town or city in 
the United States in which a paper is pub- 
lished, that has an average issue of so much as 
a thousand copies, and is not given a place on 
the appropriate map of the interesting series 
shown on the fifty-two pages that follow this. 
These maps indicate in what portion of each 
State populations are densest. There is where 
advertising will pay best. 

CALIFORNIA, 
San Francisco, Cal., March 5, rgor. 
Printers’ Ink, 70 Spruce St., New Vork 

City, N.Y. 

GENTLEMEN—Copy of Printers’ Ink of 
Feb. 27 was received this morning. We notice 
your interesting maps showing towns contain- 
ing papers having over 1,000 circulation. We 
beg to call your attention to the city of Grass 
Valley, which should have a place on the Cali- 
fornia map about where the letter ‘‘A’’ appears 
in Sierra, near Auburn. In the city of Grass 
Valley is published a paper called Grass Val- 
ley Union, which publishes a daily average of 
1,845 copies. Of course we cannot swear to 
this, but we have had the proprietor’s word 
for it, and have known him for a number of 
years and have always found him truthful. 
His paper is probably the best country daily 
in California. This information we believe 
satitios us to one vear’s subscription to Print- 
Eks’ INK free, as per your statement on page 
57. While writing we will also state that it is 
a safe bet that the towns of Auburn, Wood- 
land, St. Helena, Half Moon Bay and San 
Louis Obispo might be erased from the map 
without doing an injustice to any one, Red- 
ding and Marysville are the two largest towns 
in California north of Sacramento, and neither 
are listed on your map. We know the Search 
Light and Free Press of Redding both issue 
over 1,000 copies of their weekly papers, while 
their dailies a not reach that amount. So far 
as daily papers are concerned your map of Cal- 
ifornia is almost correct, but probably a num- 
ber of papers throughout the State that have 
over 1,000 subscribers to their weekly edition 
are not on your map. Yours truly, 

Per Swasey. BARNHART & SwaAsey. 

The point about Grass Valley is 
well taken. A recent issue of PRINT- 
ERS’ INK contained proof that the 
Union is a paper of great excellence. 
There are indications that the remarks 
about Auburn, Woodland, St. Helena, 
Half Moon Bay and San Louis Obispo 
have about them a basis of probability, 
for recent circulation reports from 


there seem to be of the character usu- 





ally entitling the papers to a Z rating, 
explained elsewhere in this article. 
St. Helena, however, has a 50-cent 
monthly that could hardly live on an 
issue of less than a thousand copies. 
So far as Redding and Marysville are 
concerned there seems to be no satis- 
factory proof that either has a paper 
with so large an average issue as a 
thousand copies. 


COLORADO, 
Joruin, Mo., Feb. 28, 1901. 
Editcr of Printers’ Ink: 

GENTLEMEN—At Pueblo, Col., there is a 
newspaper published by the name of the Pazly 
Chieftain that has more than 1,000 circulation, 
and is not given in your newspaper maps in re- 
cent issue of Printers’ Ink. I will take the 
PRINTERS’ INK one year gratis on you. 

Yours very truly, 
Criype C, BucCKINGHAM., 


Joruiin, Mo., Feb. 28, rgot. 
You have’ missed one of the best towns in 

Colorado. That town is Pueblo, Col., witha 
population of 28,000. It has several papers of 
over 1,000, I will take Printers’ INK one 
year on you, Yours very truly, 

Ciype C, BuckINGHAM, 

Adv. Mgr., News-Heraild. 


46 Anpott Court, Cuicaco, Il. 
It is my impression that there are papers in 
Pueblo, Col., issuing to exceed 1,000 copies 
perissue. Y ours truly, H. A, Bass. 








‘Tue Canon City Recorp.’ 
Guy U. Harpy, “hes seen 
Canon Crry, Col., March 3, 1901. 

GENTLEMEN—I notice the maps in Print- 
ERS’ Ink of Feb. 27 and the offer for correc- 
tions. I can give you mine. 

First.—Canon City, Col., has a paper which 
“has an average issue of so much as 1,000 
copies.”” The Canon City Recerd has not 
printed fewer than 1,000 copies for any issue 
during the past year, and the average has been 
above _—— 

Second.— Pueblo, Col., is a city of 30,000 or 
40,000 people, and has three dailies, each of 
which has more than the 1,000 average circula- 
tion, I think. I know one, the CAse/tain, has 
several thousand. 

Third.—I certainly believe that Salida, Tel- 
luride, Durango, and perhaps Boulder and 
Greely (all Colorado), ought to be on the map. 
However, I cannot give you definite informa- 
tion on the point. 

Fourth, — Albion, Edwards County, III. 

Respectfully, Guy U. Harpy, Proprietor. 


On Mr. Hardy’s unequivocal state 
ment, signed and dated, Canon City 
shall have a place on the map and 
Hardy shall receive the reward. The 
Pueblo, Salida and Boulder papers 
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nearly all have a weakness for circu- 
lation statements with loopholes in 
them. It is a pity they cannot be 
induced to adopt Mr. Hardy’s straight- 
forward way of stating their issues. 
Really, though, a thousand is a good 
many copies. Itis not thought that 
any publication in Telluride, Durango 
or Greely has ever claimed to print as 
many as a thousand copies average 
issue. They are modest and honest. 
DISTRICT OF COLUMBIA. 


PATHFINDER, D.C., March 2, rgor. 
Geo. P. Rowell & Co., 10 Spruc v c0., a. F. 

GenTLemen—Kindly call in all co} ies of 
Printers’ INK of date of Feb 27 and insert 
Pathfinder in your map of the District of 
Columbia, or, in lieu of that, advance our sub- 
scription to the ‘‘ Daddy of Many Babies ’’ one 
year. How’d you make the “ bull,’”’ anyhow? 
Did you dream that the Pathfinder’s circula- 
tion had dwindled from the 2 ),039 that you 
credit us in your September, 1g00 issue of your 
directory, to less than 1,000, We’re not in the 
dwindling business; i. e., our figures show 
average circulation for this year, 34,423. 

Remember Ripans clear the head. 

Very truly, 
Tue PATHFINDER PvustisHtING Co., 
C. H. Seaton, Secretary. 
WATE RFORD, Pa., Feb 
Editor of Printers’ Ink: 

In the District of Columbia, U. S. A., there 
is the postoffice of Pathfinder, at which a 
paper is published having an average circula- 
tion of more than 1,000 each issue. Send my 
copy of Printers’ INK one year to 
D. A. Westcott, Erie Co., Waterford, Pa. 

Pathfinder, D. C., is omitted from your map 

As no map of the District of Colum- 
bia was published, possibly the claim 
for a free subscription to PRINTERS’ 
INK is not in this case made out. 
Pathfinder may be a_ postoffice, but 
it is not a place. It probably exists 
mainly in the imagination of some 
$800-a-year clerk of the Postoffice 
Department. 





, 1901. 


GEORGIA. 
Tue GeorGctA MARBLE FINISHING Works, 
Canton, Ga., March 1, 1got. 
Editor of Printers’ INK: 

GENTLEMEN: In the map of Georgia the 
town ,of Canton was omitted, though it has a 
paper (The Cherokee Advance) which issues 
over 1,600 copies, and is, I understand, rated in 
your Directory. So please enter my name fora 
year’s subscription for your “‘ Little Schoolmas- 
ter’’ and greatly oblige Very truly yours, 

Epwarp J. MaGuire. 
The March issue of the American 
Newspaper Directory accords The 
Cherokee Advance a rating that entitles 
Canton to a place on the map and Mr. 
Maguire to receive the reward offered. 


ILLINOIS, 
233 5TH Ave., Cuicaco, Il. 
Editor of Printers’ INK: 
Replying to p. 57, Printers’ Ink, Feb, 27, 
would give Cairo, Ill. Yours, 
Gro W IRVING. 
It looks a little as though Mr. Irving ' 


does not know Cairo. 
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Cuenoa, Il., March 6, 1got 

The Chenoa Clipfer has a proved circulation 
of 1,100, allowing advertisers coming in on 
press days and count papers. The editor, Mr 
E. S. Pike, whose attention I have drawn to 
this advertisement, claims that he has had sent 
you certified statement which you acknowledged 
as satisfactory and would give him rating of 


over 1,000, If correct please send me Prin1 
ERS’ INK as per your offer. 
Respectfully yours, , 7. R. SCHUIRMANN, 





Cuenoa, Ill., March 7, 1go1. 

I am rated over 1,000 in the March, tgor, 
Directory. Please tell me why I am not on 
the map. Yours truly, 

». S. PIKE, 
Prop’r The Chenoa Ciipper, 
Guaranteed circulation over 1,100. 

Mr. Pike is correct. The March 
Directory gives his paper a circulation 
rating that entitles Chenoa to a place 
on the map. 





Poto, Iil., March 7, 


1g01 
I wish to call your attention to the 7'r/- 
County Press, published at Milledgeville, I)1., 
as having « circulation of over 1,500. Mr. A. 
T. Cowan, the editor, would, no doubt, sub- 
stantiate my claim. RosBertT ALLEN 
It is hardly likely that Editor Cowan 


will attempt so much. 


IN DI ANA. 
Denver, Col., March 5, ror, 
Editor of Printers’ INK: 

According to your offer of one year’s sub- 
scription to PRINTERs’ INK, as given on p. 57, 
of the issue of Feb. 27, I call your attention to 
Anderson, Ind. You may send Printers’ Ink 
to my address as given below. 

Very truly yours, 
Dr. J. F. Bowers, 
Barth Block, Denver, C: 

The March issue of the hannlens 
Newspaper Directory does accord a cir- 
culation exceeding a thousand copies 
to the Anderson Herald, the daily, the 
Sunday and the weekly issues. The 
Bulletin, published there, makes its 
circulation statements with loopholes 
in them and gets its J K L rating em- 
bellished with a Z modification. The 
meaning of the Z rating is explained 
below. It is largely devoted to embel 
lishing the ratings of papers that think 
they have large circulations, but are 
not good at keeping records. 

A Z rating indicates that a communication re- 
ceived, in answer to an application for revision 
or correction of the circulation rating accorded 
tothe paper, failed to bea satisfactory circula- 
tion report because of one or more of the fol- 
lowing shortcomings: 1. Jt was not signed. 2. 
It was not dated. 3. It was not definite. 4. It 
was not given with sufficient attention to detail. 
5. It did not specify the time supposed to be 
covered by the report 6. It did not cover a pe- 
riod of sufficient duration. 7. It was signed 
witha hand stamp. 8. It was signed by some per- 
son whose — to sign was not explained 
or known. . It was signed by an initial or by 
initials only, ro. It was not given in such a 
way as would make it possible to hold any one 

responsible for the information it purported to 
give, should it afterwards be proven untrue. 
Also the further fact that although the attention 
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of the publisher was directed to the insufficiency 
of the report and full information was furnished 
him just how the fault might be remedied, it had 
not been cured at the time the last revision was 
completed for the printer. 
TREASURY Dg&PARTMENT, 
Office of the 
COMMISSIONER OF INTERNAI 
WaAsHINGTON, D. ¢ 

1 think I am entitled to your 
year’s subscription free, as per your 
your issue of Feb, 27, 1901, page 57. 

I fail to see Bloomington, Monroe County, 
Ind., noted on the map of that State in said 
issue of P.inters’ Ink. As for papers in 
that city having an average 
I willname the Daily Telephone, W. 
S. Bradfute, editor; the Courier (daily), 
Cravens Bros., editors ; the Star (weekly), I 
J. Felters, editor. 

If upon investigation you find I am correct 
in stating the above mentioned papers to have 
an issue of more than a thousand copies in one 
or all cases I will be delighted to be favored 
with a year’s free subscription as per your 
offer. Respectfully yours, 

Joun R. Moore 





1gol, 
offer of a 
offer in 








issue of 1,000 


copies, 





Care of Office of Internal Revenue, 
Washington, D. ¢ 
The editor of the Directory has 
never been able to discover that any 


Bloomington paper ever made a claim 


to issuing so many as a thousand 
copies. 
INDIANAP I March 8, 1901. 

I think you will find on gp ee investigation 
that the Republican Weekcy of Columbus, 
Ind., issues 1,000 copies each week, and Col- 
umbus, Ind., does not appear on the map. 
Yours very truly, J. N. Crass. 

Investigation fails to sustain Mr. 


Crabb’s impression. 

GLIDDEN VARNISH Co. 
CLEVELAND, O., March 2, rgor. 
The city of Connersville does not appear on 
your Indiana map, and by referring to Edward 
P. Remington’s Newspaper Directory for 1g00 


THE 





I find that this city has three papers, each of 
h has a circulation of more than 1 
pare as follows: The # raminer, 1,75 
» News, 1,100; the 7¥es, 1,400. 

U nde r existing circumstances I feel that I 





am entit to a year’s mag, pal a Print 
ERS’ INK, "and ask that you kindly advise me at 
address given below whether I am entitled to 
such subscription in your estimation. If I am 
entitled to same, please see that the paper is 
forwarded to address below. Awaiting your 


reply, pectfully, 
M. F. Emricnu, 
211 Cook ave., Lakewood, O 
The editor of the Directory has not 
been able to learn that any Conners 
ville paper even claimed to issue as 
many as a thousand copies regularly. 
If all papers printed as many copies 
as one might be led to believe from 
an examination of the Kemington Di- 
rectory spruce trees would becomé ex 
tinct in a year. 


I am, yours res 


IOWA, 


AtpeN, Iowa, March 2, 1901. 
There is town out here in Towa by the 
name of Iowa Falls, in which there is a paper 
published with a circulation of 1,800. The in- 
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closed clippings explain details, and on your 
inclosed map you will find where Iowa Falls 
belongs. The publisher, Ira D. Nichols, I 
have known for some time and believe his 
statements in regard to the circulation of the 
Citizen to be true. If you want further proof 
write any of the city officials. 

As you state that you will give a year’s sub- 
scription to Printexs’ Ink free, I would like 
to have you send me it for one year from Jan- 
uary, 1g022—making it to January, 1903. 

Very Respectfully, F. B. Woop. 

The Citizen publishes the simple 
line, “Circulation 1,800.” The Amer- 
ican Newspaper Directory marks the 
Citizen (A A), Which means “no recent 
copy seen—paper may be dead.” Per- 
haps the proprietor counts five readers 
for each copy printed, in which case 
his 1,800 circulation is between three 
and four hundred. Mr. Wood will 
hardly get the reward offered without 
furnishing further information. Mr. 
Wood is too optimistic for an adver 
tising manager. He swallows round 
figures too easily. He ought to bea 
Christian Scientist. 

Montour, Iowa, 
Printexs’ Ink, New Vork: 

We notice in last issue of your paper that 
you will give a year’s subscription to Prinr- 
Eks’ INK to any and every person who shows 
that there is a town or city in the United 
States in which a paper is published that has 
an average much as a thousand 
and not given a place upon the series 
of fifty-two maps which you publish in that 


March 2, igor. 


issue of so 


copies, 






issue. We find that the town of Traer is not 
give capen the map, while the circulation of 
the S7 Clipper has not been less than 2,600 
for some time and now claims a circulation of 
3,000. Weare quite confident that this paper 


has a circulation exceeding 1,000 copies, and 





we have reason to believe that the publisher's 
claim of 3 » is nearer the correct figure. You 
may put me down for a year’s subscription, 
and oblige Yours Respectfully, 
Gé&o. F. Rogr, 
Editor and Proprietor Montour Courter. 

P.S As we are already on your list we 

would prefer advertising space 11 classified 


] 


imns in preference to the subscription. If 
you can do this please credit us the amount. 

The Star-Clipper may have the cit 
culation talked of, but the reward is 
only offered for the discovery of a 
paper that does have. Improve your 
information, Mr. Robb, and furnish 
facts and the reward will be forthcom- 
ing if you earn it. 


KANSAS. 


“Weekty X-Rays.” 
ARKANSAS City, Kan., March s, 1901 
Editor of PRintrers’ INK: 
Arkansas City is not noted as one of the cities 


having a paper with over 1,000 circulation. Data 
in your office shows the A-Rays is entitled to 
have Arkansas City on the map. This notice is 
not sent especially to secure the prize offered, 
but to secure proper credit for Arkansas City in 
so valuable a publication as the Little School- 
master. Yours very truly, Henry B. Funk. 
According to the March issue of the 


Directory, Mr. Funk is right. 
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Office of 
Tue Kansas City “Star.” 
The News, of Peabody, Kan., has in excess 
of 1,000 circulation. I am acquainted with 
their subscription solicitor, who has been 
steadily at work in Union County for nearly a 
year, getting new subscribers. I think you can 
get publisher’s affidavit. If I have earned a 
year of the Little Schoolmaster send it to me 
at Room 9g, Navarro Building. Yours, etc., 
J. F. WuHitinc, 
The News is a new paper. It may 
issue a thousand copies, but no proof 
of it is on file at the Directory office. 


“THe CHicaGo Tripune,” 
Business Department. 
Cuicaco, March 9, 1901. 

I beg to call your attention to the omission 
of the following towns in the State of Kansas 
that have papers of more than 1,000 circulation: 

Independence, county seat of Montgomery 
County—the Star and Kansan (W.), 1,300. 
Independence has a populatior of between four 
and five thousand, and is the county seat of 
one of the best counties in Southeastern Kan- 
sas. Coffeyville, also of Montgomery County, 
with a population of bi tween five and six 
thousand, has the Journal (W.), circulation of 
1,400+ 

Arkansas City, witha population of between 

six and omnes thousand, has four papers 
Arkansas Valley Democrat, circulation of 
1,030; Gate Journal (W ), 1,000; the 
Traveler (D.), 1,330, and the 7'vaveler (W.), 
1,600. pF a City is one of the best towns 
in Cowley County, which has a population of 
over 30,000, and is a big stock and grain ship- 
ping point. 

El Dorado, county seat * Butler County 
Tne ce pre Advo z 400; Republican, 
(W.), ; Wa/ni Val cy Times (W.), 1,118 

The bol named townsare all in the south- 
eastern p tion of the State in the great natural 
gas and oil belt, also the we valthi st part of the 
State. The fact that I have visited each of 
these towns and am familiar with the surround- 
ing country caused me to notice the omission 
of these names in your map. 

Complimenting you on being able to supply 
your readers of Printers’ INK with so valu- 
able a collection of maps, and wishing you con- 
tinued success, I beg to remain yours respect- 
fully. Epwin S, Osporn. 

7239 Perry Ave., Chicago, Hl. 

The March issue of the American 
Newspaper Directory credits the Cof 
feyville Journa/ with an average issue 
in 1900 of 1,272 copies in accordance 
with its pubiisher’s claim. In Arkan 
sas City a weekly called V-Aars, sold 
for 50 cents a year, gets credit for an 
average issue of 1,274 copies. 

El Dorado was overlooked by Mr. 
Osborn when he examined the map. 
Two papers there, Advocate and Ae 














publican, get credit for over a thou- 


sand issues, but the Temes does not. 


Fort Scott, San. March 12, 1gor,. 

In looking over the maps published in your 
Feb. 27 number, I was somewhat surprised 
not to see Fort Scott there. I felt sure I had 
heard representatives of both local papers 
peak of their large circulation, so interested 
myself in investigating, especially as you make 
such a liberal and to me important offer for 
any one showing a city that should be on the 
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maps. I am informed by two representatives 
of the Evening 7ribune, one of whom is the 
circulation editor, that the average circulation 
of that paper is something like 1,400 and 1 ,<o0, 
I have endeavored to obtain a written state. 
ment from them but am unable todoso. | am 
myself convinced from observation that it is 
worthy of being included in the 1,000 rank. 
The reason I have’ interested myself is that 
Printers’ Ink is the one paper I take pleas- 
ure in thoroughly reading. The day it arrives 
at the VY. M. C. A isa “red letter’ day. I 
would like a copy each week for myself 
Respectfully, C. Frep BRAENDLIN, 

Mr. Braendlin has more faith than 
facts. Written, signed and dated 
statements from “ circulation editors” 
come pretty hard. 


KENTUCKY, ALABAMA, MISSISSIPPI. 
LovuisviL_g CoLLieGce oF Dentistry 
LovutsviLve, Ky., March 4, 1901. 

Apropos of your offer in the last ue of 
Printers’ INK, offering a year’s subscription 
to any one giving you the name of a paper 
having over a thousand subscribers that was 
not on the map, I beg leave to submit the 
following : 

Mayfield (Ky.) AZirror, semi-weekly ; Shef- 
field (Ala.) Reaper, weekly; Oxferd (Miss ) 
Globe, weekly ; Oxford aes, ) Eagle, weekly 

Yours truly, E. T. McCarrtny, 

If Professor Mc¢ ‘arthy does not 
know more about dentistry than he 
does about circulation, he ought to be 
hazed. So far as has been ascet 
tained, from proof available here or 
conveyed by Prof. McC., none of the 
papers mentioned has ever claimed to 
issue a thousand copies. 





LOUISIANA, 


Sureverort, La., Marc! y 
@ur city can boast of a paper i cir 
tion. Send me Printers’ [Ink one year. | 
will appreciate same, as I am a reader of your 
paper. Yours, A. M. Kavrman, 


Cigars and Stationery, RR. Ticket Broker 

Mr. Kaufman fails to win the priz 
What is asked for is not a city tl 
“can boast of a paper with a thousand 
circulation,” but a city that actually 
does publish such a paper. 





MAINE 





East Sumner, Me., the home of /’rosfer 
with 4.356 circ ulation. Please extend Pro 
pe rity'’s subscription to Prinree INK e 

ar, and more especially print a corrected 


map of Maine in an early issu 
East Sumner, Me., March 14 
According to the March Directory 
East Sumner is entitled to a place on 
the map. 
MASSACHUSETTS 
3rocK Ton, Mass., March 1,1 
DoT read you aright in your issue ‘of "Feb 
27? A year’s free subscription to any on 
shows acity in the United States hav 
paper of 1,000 circulation that is not shown on 
your very instructive maps in that number ; 
If so, kindly send the Little 5 hoolmest 
along. But alas! that poor Taunton shou 
be left off the Massachusetts map. City, 
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with four papers of accredited circulation of 
over 1,000 copies each per day. 
It wil be a warm day for any PRINTERS’ 
Ink man who is found in Taunton for awhile. 
1EMAN ELDREDGE, 
Care Enterprise, Brockton, Mass. 


PHILADELPHIA, Feb. 28, 1go1. 
Editor of Printers’ Ink: 

The map of Massachusetts on p. 27 does not 
show the city of T aunton. lam notat this time 
prepared to ‘‘ prove ’’ that the town possesses a 
paper having a circulation of over 1,00c_ per 
issue, but I feel certain such is the case. There 
are three fairly good papers there—the Gazette, 
credited with about 4,000; Aera/d, about the 
same number, and the 


News, about 2,500. 
seems almost incredible 








that a city having a 
population of 31,036 in 1g00 should not possess a 
paper with a circulation of over 1,000; although 
l understand that Providence and Boston papers 
have a large sale. 

I am already a subscriber to Printers’ INK, 
but for my own information | should like to be 
more fully advised regarding the truth of your 
statement. Yours truly, 


Raymonp & Wuitcoms Co., 
By Chas. S. Knowlton, Agent, 
103 WaRrEN AVE., Boston, March 2, 1901. 

I find that the city of Taunton, Mass., is left 
off the map. In that city is published the 
Herald, with an issue of 5 » copies; also the 
Gazette ’ with an issue of 4,380 copies. These 
figures are taken from Pettingill & Co.’s 1go0o 





Directory. 


Hoping the above answers the require- 
ments and that Tam entitled to a year’s sub- 
scription to Printers’ Ink free, I remain, 
yours respectfully, G. R. Dunnam. 


The impression prevails that Taun- 
ton (Good Lord!) has never amounted 
to much since the herring fishery dried 


up, and that the few people there 
who can read subscribe for Boston 
and Providence weeklies—the Odive 
Branch, True Flag, Gleason's i 
torial and others. Vettingill’s Direc 
tory is known to be notoriously inac- 
curate, but it is hardly possible it 


could have the nerve to accord a 
rating of over a thousand copies to 
any paper printed in Taunton. If 
then Greene’s Nervura must be getting 


in its work. 


so 


Hotyoke, Mass., March 3, 1901. 
I think I am entitled to a year’s subscription 
to your publication, according to the terms 
tated in your article on newspaper maps, as 
you left out in your map of Massachusetts the 
town of Easthampton, whose paper, the East- 
hampton Mews, the manager informs me, has a 
guaranteed, bona fide circulation of more than 
1,200 copies, and has had for some years If I 
am correct, should like to have subscription 
commence at the termination of the present 
subscription of Livermore & Martin. I think 
that the enormous Sunday circulation of some 
papers may be explained by the reason that a 
great amount of them is used in packing furri- 
ture, as a few days ago we took off five pounds 

of Sunday papers used in packing one chair. 

Respectfully, 
H 








S. Martin, 


Livermore & Martin, House Furnishers 
If the Easthampton pape! prints as 
many as he thinks he Direc 


tory editor has never been able to find 


does the 
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it out. If Mr, 

proof he shall rece 
New Yorx, Feb. 

Editor cf Prixvers’ INK : 

The town of North Attleboro is not on the 
map of Massachusetts, p. 77. In North Attle- 
boro is the Evening Chronicle, which has, I 
am very certain, a daily circulation of over 
1,000 a day. Very truly, MERo 


What is wanted is a place that hasa 
paper that prints a thousand copies. 
One that Mr. Mero is “ very certain” 
prints more will not fill the bill. The pro- 
prietor of the Chronicle when he makes 
a circulation statement always appears 
to keepa loophole open. Doubtless his 
method of stating it is more convincing 
to Mr. Mero than it would be to the 
more experienced editor of the News- 
paper Directory. 

MI¢ 


Martin can get the 
eive his reward. 


28, 1901. 





HIGAN. 
Rex R. Case, an advertising man Mr. 
Hearst’s Chicago A merican, thinks tl 


Daily 
at Mar “ 


to secur bor 





Mining Journal, publishd 
Mich., has circulation enough 
Marquette a place on the map. 
Probably the A/ining 
pretty nearly reach the requisit € point 
of excellence and importance, but cit 
culation statements from it are of the 
class Z, modified with double q 


marks (??), explained elsewhere. 


MINNESOTA, 


jOurital Goes 


uestion 





Mace cia, Minn., March 4, 1901 
Beg leave to call attention to your offer on 
pige 57, issue of b. 27, and beg leave t 
s.ate that the Madelia Messenger | id- 
erably over 1,000 subscribers, I think we 
showed this to Geo. P. Rowell & Co. on the 
chart sent to us about New Year time. Yours 
very truly, THe MApetia ME sencer 
hn Bingham, Associ Editor 
In the March Directory Madelia is 
shown to be entitled to a place on the 
map, as claimed in the above letter. 
MISSOURI, 
New Lonponx, Mo.,, I 
Please name the manner of 1 f r 
quire so we can comply with your t New 





London is not down on your may 
Co, Times has averaged more than a thousa 
copies for more than two years 
Mavuatr & 
The way to prove t 
the number of copies printed of 
issue for the last 52 
find the sum total; divide by 52 to 
ascertain the average, Sign and date 
the statement and send If it 
shows an average issue of so much as 
a thousand you get the reward. On 
the preceding page is printed a form of 
circulation statement that is generally 
found satisfactory to every] 


HARRIS 
> down 
ear h 


t is to write 


weeks; add to 


on. 


NEBRASKA 


Lixcotn, Neb., Mar 1gol 
I will name the town of South Omalia, Neb., 
having a paper, Drovers’ Journa/, which has 
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PRINTE 


4 circulation exceeding a thousand. South 
umaha is not on the Nebraska map. 

Kindly extend my subscription for Print- 
ers’ INK for another year. I inclose you 
label herewith. Yours seupecitully 

A. SomMER. 

If there is any such ane published 

the Directory editor never heard of it. 








Lincoin, Neb., March 13, 1901. 

I will name the town of Columbus, Neb., in 
which there is a paper, the Vebraska Biene, 
which regularly prints more than 1 ,ooo papers. 

As Lam a present subscriber of PrinTeRs’ 
Ink, kindly extend my subscription ror another 
year. Yours very truly, C. A. SomMER. 

The - March Directory gives the 
Biene credit for the requisite circula- 
tion, and Mr. Sommer gets the prize. 

NEW JERSEY. 
Rep Bank, N. J., March 2, rgor. 

In last week’s Printers’ INK you failed to 
place Long Branch on the map with towns 
having a paper of over 1,000 circulation. 

Having formerly worked for the Long 
Branch Record, and knowing that it published 
over 244 times that number of copies, I could 
not miss the opportunity of getting a year’s 
subscription of the Printers’ Ink, 

You will find inclosed a letter from the 
Long Branch postmaster which will prove to 
you that the Record sends through that office 
an average of 796 copie S per wee I inclose 
also a newsdealer’s letter which certifies a sale 
of over 300 copies per week. These two will 
prove the Record’s circulation to be over 1,000 
per week. The Record delivers a large part 
of its circulation itself, and that could be easily 
proven as the circulation of 1,0c0, but I have 
no further interest in the matter than getting 
the Printers’ INK, 

I live at Long Branch and am employed by 
the Red Bank Register. Kindly place sub- 
scription to my credit, and I will notify you 
when I want the yearto begin. Yours truly, 

Harry Trvax 








Lonc Brancu, N. J., March 1, 1901. 
This is to certify that I sell over three hun- 
dred (200) copies of the Long Branch Reco d 
every week. Yours, 
I, S. Newman, Newsdealer 





UniTep STATES PosToFFICE, 
Lone Brancn, N. J., March 1, rgor. 
H.W. Truax: 

Dear Sin—The gross number of pounds of 
the Long Branch Record that have passed 
through this office for the three months ending 
Dec. 31, 1900, was 2,587 Ibs, The ggg will 
average 40z. each. A. .W OOLLBY, P. 


Aspury Park, N. J., Feb. 26, 1gor. 
Editor of Printers’ INK: 

The Long Branch Rec ord, published weekly 
in that town by the F. M. Taylor Publishing 
Company, had an average weekly circulation 
during 1gQ00 exceeding two thousand. 1\n 1897, 
when I was employed there in the advertising 
department, the Record’s circulation was never 
lessthan 1,700. In 1898 it went up to over 1,85 
In 1899, when I left them to start a paper r of my 
own, their circulation passed the 2,000 mark, 
and is now well above that amount. 

The Long Branch Record is one of the best 
weekly newspapers published in the United 
States. It is sixteen, six-column pages every 
issue, is set on a linotype and is printed on a Cox 
duplex press. Itis seventeen years old and is 
one of the Big Four of Monmouth County. The 
publishers own their own building, four stories 
of brick and stone, ride in an automobile and 
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own bank stock. It is fair in its advertising 
rates, and treats everybody alike as to price and 
position. I am entirely disinterested in this 
oe but I believe in giving credit where it 
belongs—to Long Branch and the Long Branch 
Record w this case it is certainly due. If further 
proof is necessary you can get it by addressing 
these publishers. My free subscription you 
may address to the public libraz y at Asbury 
Park, N, i ‘ery truly yours, 
H. FE. Denecar, 
Asbury Park Daily Journal. 


Office of 
“Tur Newspaper Worxv.” 
116 Nassau Street. 
New York, March 1, 1901. 

I desire to call your attention to the fact that 
you have omitted the town of Long Branch, 
N. J., in which is published the Long kb ranch 
Record, with a circulation of no less than 2 000 
copies a week. I believe it is more, rather 
than less, but the exact figures will have to be 
obtained from Mr, F. M. Taylor, the publisher. 

Kindly mail Printers’ INK to me at this 
address. I also call your attention to the mis- 
spelling of the word Asbury Park. Also to 
the fact that Redbank is two words [Red 
3ank}. Yours truly, N. W. Penrievp. 

In the March issue of the Directory 
Long Branch is shown to be entitled 
to a place on the map. 

Pautssoko, N. J., Feb. 2, 1g01. 

The town of Paulsboro is omitted from the 
map of New Jersey, and the Press, published 
by E. L. Leonard, has a weekly circulation of 
fifteen hundred (1,500) copies, not counting the 
sample copies sent out from time to time. I 
am foreman of the Press office, and can furnish 
an affidavit to the above if necessary. The 
actual average for the past year has been over 
twelve hundred copies, and since the Press 
enlarged from a four-page folio to an eight- 
page quarto the circulation has increased very 
rapidly and is still going up. A. G. Deans. 


The Directory for March credits 
the Press with a circulation exceeding 
a thousand copies and Mr. Deane is 
entitled to the reward. 


NEW YORK, 

26 Broapway, New York, March 2, 1901 

I notice the only two places you give on 
Staten Island are Port Richmondand Staple- 
ton. Now, there is published at New Brighton 
the Staten /slander, whose average circula- 
tion, Iam given to understand is about 2,300. 

If upon investigation you find this claim is 
correct will you kindly extend my subscription 
for another year? I also call to your attention 
that at West New Brighton there is published 
the Richmond County Advance, whose regu- 
lar average circulation is about 1,500 copies. 
If this is correct I take it for granted that my 
subscription will be extended still another 
year. Yours truly, 1. W. Doremvus. 

These belong in New York City, 
Borough of Richmond. New York 
has a place on the map. The Staten 
Islander has a Z rating, but the 
Advance is not known to even claim 
an issue of a thousand copies. 





MovuntT Kisco, N. Y., March 2, 1901. 

I claim a year’s sut prot on for absence of 
Peekskill on map on page 89, New York State. 
Paper, Highland Democrat, has over 1,000 
circ culation, 

I also claim year’s subscription to PRINTERS’ 
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Ink for absence of Port Chester on same map. 
Paper, Fournal, has over 1 ,ooo. 

"hese two years’ subscriptions to be added 
to my present subscription, which expires May, 
1g02, extending it to 1904. Yours truly, 

FRANK DROMGOOLE, 
Editor and publisher Mt. Kisco Record, Mt. 

Kisco, Westchester Co., N.Y. 

There is reason for believing that 
both the papers mentioned did at one 
time have circulations exceeding a 
thousand copies, but the reward is 
uffered for the discovery of papers 
that do now and have for a year past 
printed that number or more. 


NORTH CAROLINA. 
Sautssury, N.C., March 4, rgor. 

Dear Sir—Referring to your statement in 
issue of 27th ult. in regard to newspaper maps, 
I inclose editorial from recent issue of one of 
our daily papers, showing that its circulation 
exceeds one thousand copies daily, whereas 
Salisbury has no place on your map of North 
Carolina. The weekly edition of the other 
daily paper (7ruth-/ndex) claims a circula- 
tion exceeding 1,000 copies. I also inclose 
copy of a new advertising*paper which circu- 
lates (gratis) 1,000 copies weekly. 

Warren L. Kiutty. 

The inclosed clipping reads: 

The Sun’s circulation is between 1,000 and 
1,100 daily and is increasing at a gratifying 
rate. Itought with its present growth to soon 
reach 1,200 or more. 

The very wording of this indicates 
that the Sw is not entitled to be 
credited with having had an average 
issue exceeding 1,000 for a preceding 
year. The News inclosed is only two 
weeks old and consequently does not 
count. 7ruth-/ndex probably does 
not claim an average issue of over 
1,000 copies. Doubtless, the word 
the publisher uses is not “ exceeding,” 
but “about.” In most newspaper 
offices where they print as many as 200 
copies they usually say they have 
“about ” a thousand circulation: the 
theory being that there are five peo- 
ple in a family, and every copy, there- 
fore, counts five in figuring circulation. 


OHIO, 
SytvaniA, O., March 6, rgor. 
Editor of Printers’ Ink : 
I am an occasional reader of Printers’ INK 
and notice statement in issue of Feb. 27, p. 57. 
The Sylvania Sux, of this place, has a circu- 
lation of over 2,500, 2,200 actually paid sub- 
scriptions, and still growing. So wants to be 
on the map. S. O. Roturuss, 
Cashier Sylvania Savings Bank Co. 
In the Directory for March, 1901, 
Sylvania gets credit for a right toa 
place on the map. 


Warren, Ohio, Feb. 28, 1gor. 

Publishers Printers’ Ink : 

GgNTLEMEN—As per your offer on page 57, 
you will be expected to add one year to my 
time for Printe«s’ Ink, on the following con- 
ditions of your proposition. Canfield, Mahon- 
ing County, Ohio, has a paper that has more 
than one thousand of an average issue each 
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issue. The paper is named the Mahoning 
Dispatch and is published by Fowler & Son, 
Canfield, Ohio. E. H. Kister 
P. S.—Please send me a coupon good for 
Printers’ Ink for one year, and oblige. 


If Mr. Kistler will prove the accu. 
racy of his statement he shall not only 
receive PRINTERS’ INK for a year, but 
he shall also receive a complimentary 
copy of the latest issue of the Ameri- 
can Newspaper Directory, price five 
dollars. 


Fremont PusticaTtion Company, 
Fremont, O., Feb. 28, igor. 
Editor of Printers’ Ink: 

GENTLEMEN—In response to your invitation 
on page 57 of your issue of Feb. 27 we beg to 
suggest the Fremont (O.) Mews as a news- 
paper having more than 1,000 circulation and 
not named in your map. We should say the 
paper had many more than that number. We 
are in nowise connected with above publica- 
tion. Very truly, 

FREMONT PuBLisHiNnG Co. 


The March issue of the Directory 
gives the Mews credit for issuing 
more than a thousand copies, and 
Fremont, therefore, ought to have a 
place on the map. 


PENNSYLVANIA. 
Norristown, Pa., March 7, 1901. 
Editor of PRinTERS’ INK: 

You have omitted to show on your map of 
Pennsylvania, giving all the places having a 
newspaper with a circulation of 1,000 or over, 
the town of Bryn Mawr, Montgomery County, 
in whichthe Bryn Mawr Home News is pub- 
lished. 

You may send that subscription to 

M. H. Ganser, 
209 Stanbridge St. 

Is Mr. Ganser certain that the Home 
News exists? In the March issue of 
the Directory it is marked 44 whichis 
explained to mean 

AA No recent copy of this publication has 
been seen at the office of the Directory, and it 
may have ceased publication altogether. 





PHILapELpHia, Pa., Feb. 28, 1901. 
Editor of Printers’ Ink: 

I beg to submit three places that have papers 
with a circulation of over 1,000, and which are 
not on the map. 

Nazareth, Pa., Northampton Co., the Jem, 
A. O. Sturgis, publisher; 1,700 circulation. 
Lititz, Pa., Lane Co., the Record, 1,400, the 
Express, 1,200. Terre Hill, Pa., Lane Co., 
small paper with a circulation of about goo, I 
think. 

Please enter my name fora year’s subscrip- 
tion to Printers’ Ink. Am now on list, but 
will expire in March. Respectfully, 

W. B. Hornpercer, 
142g East Montgomery ave. 

The reward was offered for the dis- 
covery of a place that REALLY DOES 
issue a paper with a thousand circula- 
tion, and not for the specifying of one 
where there may be a publisher who 
SAYS he has as much as a thousand 
circulation, There is a difference 


AmBLEeR, Pa., March 9, 1901. 
The North Wales Record, published at 
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North Wales, Montgomery County, Pa., has a 
circulation of over 1,000. L. S. Brsson. 


Query: What makes Mr. Besson 
think so? 


TENNESSEE. 
NaAsuVILLE, Tenn., March 14, 1go1. 

I do not find the name of Shelbyviile, Tenn., 
on the map and I notice that the directories 
give them 1,200 or more circulation. If Iam 
correct please send me the Pxinters’ INk, 
commencing with the February 27th issue. i 
would like to get a copy of the February 27th 
issue anyway. Hoping to hear from you at 
once, am, Yours truly, C. W. Pats. 


Mr. Pate has been deceived. 


VERMONT, 
VERGENNES, Vt., March 
Editor of Printers’ Ink : 

The Vergennes Enterprise in all its editions 
—weekly—circulates over 4,000 papers per 
week. The Farm Enterprise—monthly—cir- 
culates 25,000 copies each month. These figures 
will be proved in any way you designate, state- 
ment, territory, postoffice records, affidavit or 
otherwise. But 1 want that subscription. 

Yours truly, . L. Hinpvey. 

Perhaps Vergennes ought to havea 
place on the map. The Vergennes 
Vermonter prints editions for neigh- 
boring towns and is credited with an 
average issue of 2,314 copies for the 
year 1900. The Luxterprise is hardly 
old enough yet to have gained a circu- 
tion rating based on the average out- 
put for a year, and the arm Enter- 
prise is too new a candidate to be con- 
sidered. What does Mr. Hindley mean 
by the phrase “in all its editions ”? 


VIRGINIA. 
74-76 ROANOKE Avr. 
NorFoik, Va, Feb 28, rgor. 

Newport News, Virginia, does not appear 
on the map printed on page 105 in your last 
issue. Newport News has two papers, both of 
which have more than one thousand circula- 
tion. Yours very truly, 

ARTHUR S. WILKINS, 
Scott & Wilkins, wholesale dealers in fine but- 
terand high grade butterine. 

P. S.—My present subscription to Print- 
Ers’ Ink is in the name of Scott & Wilkins, 
and does not expire until about six months 
hence. If agreeable to you please send to my 
address for one year after the expiration of 
Scott & Wilkins’ subscription. 


4, 1901. 





NoRPOLK, Va., March 1, rgor. 
Newport News and Portsmouth, Va., do 
not appear on the map printed on page ros in 
your last issue. Newport News and Ports- 
mouth both have two papers, both of which 
ave more than one thousand circulation. 
Yours very truly, W. Dickson, 
53 Bermuda St, 
The March Directory does accord 
to Newport Newsa right to a place on 
the map. Portsmouth has not yet 
acquired so enviable a distinction. 


WISCONSIN. 
Exizasertn, Ill., March 4, 1901. 
There is one paper that we know of having 
Over 1,000 circulation which is not given-a 
Place on your maps, It is the 7'fmes, of Fen- 
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Look it up and see if we are 
Respectfully, C. A. WALTERs, 
Publisher the Elizabeth News. 

Yes; the issue of the American 
Newspaper Directory for March, 1901, 
gives it credit for an average output 
of 1,464 copies. 


nimore, Wis. 
not correct. 


OsHKOSH, Wis., Feb. 28, 1gor. 

In the State of Wisconsin you have omitted 
from your map a city of quite importance. This 
city is Ashland, in Ashland County, with a 
population of over 13,000 Ashland is one of 
Wisconsin’s foremost cities; situated as it is on 
Chequamegan Bay, an arm of Lake Superior, 
it affords one of the best harbors of the Great 
Lakes. Its shipping trade is immense, and 
according to the U. S. Census, 1890, only two 
other lake ports surpassed it, those being Chi- 
cago and Buffalo. It is also the center of rail- 
roads for Northern Wisconsin, five railroads 
entering it. The press is represented by two 
daily and four weekly papers. Though I do 
not know what circulation the papers have, 
they should, to my estimation, have over 1,000 
circulation. With this information I think you 
will give Ashland its place on the appropriate 
map and also incidentally look the matter up 
and ascertain whether this information is wort 
one year’s subscription to prong TERS’ INK, 

Frank L Situ, 173 N. Park Ave. 

It really does seem that Ashland 
ought to have a paper with as much 
as a thousand circulation, but there is 
often a material d.fference in this world 
between what ought to be and what is. 
Mr. Smith will not get any reward for 
pointing out places that he does not 
know more about than he seems to 
about Ashland. If, however, it can be 
shown that Ashland really does havea 
paper with 1,0co circulation its name 
will go down on the map and so will 
Mr. Smith’s on the PRINTERS’ INK 
mailing list. There is still time. 

Osuxosu, Wis., March 1, 
Editor of Printers’ Ink: 

Desiring to secure a year’s subscription to 
Printrrs’ Inx, I point out, according to your 
invitation on p. 57 of February number, that 
Portage and Ashland, both cities containing pa- 
pers that have 1,000 circulation or more, are not 
on your map of Wisconsin. 

Yours sincerely, W. M. Cast ie. 

There is a paper in Portage that gets 
a J K L rating embellished with the 
two question marks, ??, 

?? This sign is applied in cases where a pub- 
lisher expresses himseli dissatisfied with the 
rating accorded, but unwilling to convey infor- 
mation that will warrant a higher rating. A 
complimentary copy of the American Newspa- 
per Directory will be presented to the first per- 
son who proves that a paper designated by this 
sign is in fact entitled to a higher circulation 
rating than the one accorded. 

In Ashland there are papers that 
get the Z rating, but none that sustains 
a plain claim to issuing as many asa 
thousand copies. 


Office of 
Tue Mitwavuxee “ Dairy News.” 
MitwaukeE, Wis., March 6, 1901. 
Editor of Printrrs’ Ink: 
In your issue of Feb. 27, 1901, 1 notice in the 
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map of Wisconsin that quite a few of the large 
towns in the State are omitted. I inclose you 
list of the towns and cities in the State having 
a population of over 5,000 inhabitants. In- 
deed, it would be strange were there no papers 
or publications with a circulation of 1,000 
copies or over in cities of 12,000 to 15,000 in- 
habitants. 

The following list of dailies are credited 
with having a circulation of 1,000 or over: 

Ashland, News, 1,000; Press, 1,200. Fond 
du Lac, Commonwealth, 2,000; Reporter, 
1,800; Mews, 1,200. Wausau, Record, 1,300. 
Neenah, 7%mes, 1,200. Beloit, News, 1,200; 
Free Press, 1,200, Independent, 1,200. 

In Manitowoc the Weekly Pilot has a large 
circulation. It is all home print and an influ- 
ential paper. Do not know what they claim 
or have, but know it has a large circulation. 

Notice on the map the town of Hamburg. 
That place is eighteen miles from Wausau, the 
nearest railroad station, and has a population 
of about 100, or a few more. Didn’t know 
there was a printing office in that place. 

I cannot vouch personally for the circulations 
of the above-named dailies, but know they are 
good papers in their localities and believe the 
above figures are nearly correct. 

There are a good many weeklies in the State 
that claim more than 1,000 circulation, but they 
are too numerous to mention. Yours truly, 

V Kenrick. 

N. B.—If 1 am entitled to a year’s subscrip- 
tion to Printers’ INK, as per your offer, you 
may send it to this address: 

W. J. Kenrick, 
Station B, Rural Route No. 2, 
Milwaukee, Wis. 

The above letter is interesting. It 
shows the confidence so common with 
men who do nct know. The Direc- 
tory editor reports that the Ashland 
News, Fond du Lac Reporter, Fond du 
Lac Commonwealth, Wausau Record 
and Neenah 7%mes are all in the class 
of papers that furnish circulation 
statements with loopholes in them of 
the sort that entitles them to a Z 
rating, explained elsewhere. The 
Ashland Pyess sends in a report that 
secures for it the double interrogation 
marks, which are also explained else- 
where. 

The Fond du Lac News, Beloit 
News, Beluit Free Press and Mani- 
towoc /%/ot are not believed to make 
any claim to issuing so many asa 
thousand copies. The Beloit /nde- 
pendent is not known to have any 
existence. At Hamburg there is a 
poultry monthly printed in German at 
§0 cents a year. Itissues nearly 4,000 
copies. It will be perceived that Mr. 
Kendrick has NoT earned any reward. 
What he points out is merely what he 
thinks.- What is wanted is FACTs! 


Betort, Wis., March 14, 1901. 

Beloit, Wis., is not on your map. The Daily 
News during the year 1goo printed nearer 1,100 
copies every evening than it did 1,000, and the 
circulation to-day is about the same. Do you 
want an affidavit to support this claim, or 
would you be satisfied with a statement from 
the Western Newspaper Union, Chicago, who 
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furnish us ready-prints. Their books will 
show. Write them. Send the P. I. to me. 
Very truly, D. B. WorRTHINGTON 


According to the March Directory 
Mr. Worthington is right. 


Whoever reads the correspondence 
printed on the nine preceding pages 
will note that in every case where it is 
actually shown that a town exists that 
issues a paper having a thousand cir 
culation, and was not mentioned on 
the map, the editor of the Newspaper 
Directory was already cognizant of the 
fact and had given due credit in his 
March issue. He explains that he 
does not find it possible to keep his 
maps corrected absolutely up to date, 
and as a consequence each series of 
maps is always one issue behind the 
letter press. A new town shown to-day 
to have a paper of the requisite circu- 
lation will exhibit that fact in the June 
edition of the Directory, but will not 
get a place on the map until the Sep- 
tember Directory appears. 


‘o> -— 
A CATALOGUE COMPARISON. 


When you corner a customer and 
start in to give him a_heart-to-heart 
talk you don’t hand him a copy of one 
of the comic weeklies to hold his atten- 
tion while you unburden yourself. Not 
at all. You fix him with your glittering 
eye and hold him spellbound if you 
can. Why, then, shove into your cata- 
logue a lot of pictures foreign to the 
subject in hand? They simply take the 
reader’s attention away from your ar- 
gument.—Agricultural Advertising. 
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The Best Is Always the Cheapest in the End 


The Metropolis 


JACHSONVILLE, FLA. 
is the only Evening paper published in Jackson- 
ville and by far the leading newspaper (either 
Morning or Evening) in the State of Florida. 











THE METROPOLIS CIRCULATION, 
Jacksonville—Subscription ............... 3,159 
Ee 1,061 
Hotels and News-Stands.. 215 4,435 
Carrier circulation Florida towns— 
Leesburg........ 406 Orlendo......... 75 
Lakeland........ 20 St. Augustine..115 
Sanford .......... 90 Lake City...... . 60 
Starke .......0... 50 Carabelle....... 12 
Palatka......... 2 OEE 30 
DeLand.......... 60 Kissimmee...... 40 
Green Cove. .... 48 Jasper......... | 
Fernandina.....185 Live Oak........ 20 
Tallahassee ..... 75 #Madison......... 40 
Ocala . .--. 60 Mayport .. .. 49 
— 1,240 
Mail circulation outside of Jacksonville........ 554 
™ 7 ” 00 eee 218 
6,447 











SWORN CIRCULATION 


0,447 


which is greater by several thousand than any 
other paper published in the State. Advertising 
rates per thousand of circulation the lowest. 


CARTER @ RUSSELL PUBLISHING CO. 


(INCORPORATED) 
W.R. CARTER, Editor. KR, A. RUSSELL, Business Mgr. 
For advertising rates address 


R.A. RUSSELL, Bus, Megr., or E. KATZ, Representative, 


New York OFFICE, CuicaGo OFrrFrice, 
230—234 Temple Court. 317 and 319 U. S. Express Bldg. 
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THE COST OF EACH REPLY. 


A few weeks ago a manufactur- 
er placed a classified ad six con- 
secutive times in a list of Sunday 
papers, using Saturday issues of 
papers having no Sunday issue, 
providing a different key for each 
paper by placing a name in the 
ad and a different initial before 
thi at name. This was | the ad used: 





Salesmen—Liberal contract for 1901 
to sell complete assortment, retailing, 
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guaranteed at least one-third profit or 
money refunded. Long terms of credit. 
Unsalable goods exchanged. Beautiful 
illustrated 700-page catalogue furnis hed 
each customer. Address, sis age and 
previous occupation, —— P. . Box 
799, Chicago, Illinois. 





The cost was about $50 each 
week. During the six weeks it 
ran, once a week, 2,490 applica- 
tions were received. The list be- 
low is so arranged that the replies 
each paper brought and the cost 
of each reply are shown: 
















Picayune 









Constitution ...........Atlanta, Ga. ......... 
imes incase Minneapolis, Minn 
Bieralé ....... Syracuse, 
Record Philadelphia, Pa. 
Globe- Democrat St. Louis, 
Free Press ..... - Detroit, Mich _ 
— seoe . Milwaukee, Wis. .... 
Globe ... "St. Pau 1, Minn. ©... 
Times .. ‘Los Angeles, Cal. an 
American .. Baltimore, pene 
Express .. .Buffalo, N. ‘ 
— .. Columbus, Ohio 
cabanas .Cmaha, Neb. 
Chronicie ‘\San Francisco, Cal 
BIEL  ncesevseveesee Nashville, Tenn. 


Commercial Appeal...Memphis, Tenn. .. 
EN teaheteebaeode ..St. Joseph, Mo. 

a iaaeieetl Rochester, N. Y. . 
San Antonio, Tex. . 
Seattle, Wash. ...... 
cnr ewdaen re . Washington, D. C. 
Eethmersiaic Genette .Cincinnati, Ohio 


mes 
World-Herald ........ ¥¢ 
Btate Journal .........Lincoln, Neb. 
Denver, Colo. 
..Portland, Ore. 
‘Galveston, Tex. . 








Name. , 

Republic ..... cococcet. Louis, Mo. ......... 

a ; vsoreseeee Pittsburg, Pa CRGER 
rald .... sooeeeNew Yor i jf 

SE. dnsncessseveuul Cincinnati, Ohio ..... 

eats St. Louls, Mo. ....... 












New: 

E ..San Francisco, Cai. 

Ti Chattanooga, Tenn 

£ .Anaconda, Mont. .. 
” Jacksonville, Fla. . 
Ne «ee Wheeling, W. Va. .. 
OO eee "Leavenworth, Kan. 


Cost. Replies. Cost a Reply. 
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2.83 18 . = 

4.2 25 ° 2 
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2.82 16 = 
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2.82 15 - 2 = 
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2.83 4 * 2 > 

2.82 pty . 

2.83 13 - ao 

2.10 10 2 “ 

cevceccece 2.94 “4 * 2 


—The Mail Order Journal. 





INTEGRITY IN BUSINESS. 

Between two rival firms there was 
keen and vigorous, but honorable, com 
petition. The inside facts of each busi 
ness would have been of great money 
value to the other. The vital statistics 
of one business were offered to a mem- 
ber of the rival firm by a friend who 
supposed the act would be considered 
a rare favor, and the figures would be 
gladly accepted. The merchant to whom 
the offer was made replied promptly 
that the facts could only be had by the 
disloyalty of some employee, and de- 
manded full information as to how they 


were obtained. THis suspicions were con- 
firmed. The offer was emphatically re- 
jected. Not one figure would be re 
ceived, and the friend was directed to 
advise the disloyal clerk to be true to his 
trust, under the fear of ony sure by his 
employer’s rival.—Sunday School Times, 


> 
WHAT DEPRESSED HIM. 

“You look sad,” said the editor's 
wife, as her husband came in. 

‘Yes,” was his reply. “Not a soli- 
tary man came in to-day to tell me how 
to run the paper. I can’t stand neg: 
lect.”"—New York Harlem Life. 
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FROM HAND STAMP TO 
NEWSPAPER PRESS. 


The origin of the art of printing 
is shrouded in mystery. It is im- 
possible to say when or by whom 
it was first used, even in its crud- 
cst form. Marco Polo found the 
art being practiced in the far East, 
and it is on record that in the re- 
motest antiquity the Orientals 
used stamps, with colored inks, 
on their documents of various 
kinds. A_similar sort of print:ng 
Captain Cook found common in 
the Sandwich Islands, and he 
brought home with him from one 
of the Leeward Islands a stamp 
w th which the natives printed de- 
signs on the borders of their 
clothes. We have records that 
similar work was done in Sara- 
cenic Sicily intheeleventhcentury, 
on coverlets and vestments, in 
several colors. It is claimed that 
the reason why the ancients did 
not fashion some _ mechanical 
means of preserving their poems, 
scientific memoranda and ecsclesi- 
astical works was that the manu- 
script scribes were slaves, and that 
their maintenance was only a mat- 
ter of about five cents per day, so 
the inventive minds of the age 
saw no possible profit in any at- 
tempt to multiply the few books, 
or scrolls, called for, and as these 
manuscript scrolls of papyrus or 
parchment were only sought for 
by the wealthy, the demand was 
easily supplied by the artisans of 
the pen and brush. But as 
civilization began to advance and 
a thirst for knowledge became 
more general, the distribution of 
the thoughts of the brightest 
minds demanded some _ ready 
means of spreading broadcast the 
teachings of the masters. It was 
no longer possible, as in the days 
of the Greeks, to satisfy the long- 
ings of the people by hear:ng read 
in the Athenian theater the poems 
of Aeschylus, Sophocles and Euri- 
pides. The thousands in Europe 
beyond the reach of the theater 
were seeking for that culture: and 
an understanding of the great 
forces of nature which could only 
come to them through the re- 
searches of the great minds of 
the age. 
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In 1426 Laurens Koster, of 
Haarlem, conceived the idea of 
cutting with a knife alphabets of 
separate movable type, which, 
when set in rows, formed words 
and sentences, and when bound 
together and placed on the bed of 
the rude presses of the period 
could be inked and impressions 
pulled from them much in the 
same manner as is now done on 
the ordinary Hoe hand press. 

Another method practiced, as is 
shown inan illustration in Papil- 
lon’s History, was productive of 
much better results. It was not 
unlike the present way of taking 
proofs of galleys of type with a 
roller. 

By this method, after the form 
was inked, an ordinary wooden 
cylinder, possibly covered with 
some soft cloth, was passed over 
the type or wood blocks, and a 
printed sheet was the result. 

From 1426 to 1900 is a long 
jump, but skilled labor and busy 
brains have made great strides as 
the years rolled by. It was not 
until 1810 that a machine printing 
press was constructed by Frederick 
Konig, of England, who had a 
patent issued to him in that year. 
It is easily within the memory of 
living persons when all books were 
printed on the hand press. 

Let us assume a work illustrat- 
ed with wood engravings. Then a 
form of say eight pages of an 8vo 
could be printed on the hand press. 

From this, the quality being 
first class, the day’s work would 
result in the neighborhood of 
about four hundred impressions, 
and this would require a careful 
pressman and helper. 

To-day, of the same work, it is 
possible to impose a_ thirty-two 
page form on a modern stop-cylin- 
der press, and after being made 
ready we can safely count upon 3% 
least five thousand impressions in 
a working day, this being five 
times the number of pages possi- 
ble on the hand press and twelve 


_and one-half times the amount of 


product, and this result can be ob- 
tained day after day until the plates 
are worn out, and the last sheet 
should be substantially as good as 
the first, inasmuch as when the 
form is made ready, the impres- 
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sion carefully adjusted and the 
flow of ink properly gauged the 
only call upon human agency is to 
see that the sheets are regularly 
fed, the form kept clean and the 
ink fountain filled, and the press 
reels off the sheets to the end of 
the edition. 

With the daily press the output 
is a marvel. 

There are presses in this city 
that can turn off thirty to forty 
thousand impressions per hour. 
This makes it possible to keep 
certain pages open until the last 
moment for the latest news, and 
we have then the complete records 
of the world’s happenings at our 
breakfast table. 

How Koster and Gutenberg 
would open their eyes if they could 
drop in upon us in this nineteenth 
century of our Lord! Among 
other things that would set them 
a-wondering is the printing of both 
sides of the sheet, and its delivery 
on the table, a finished production, 
folded and ready for the market! 
And no less a marvel is the press 
that will print six colors before 
the sheet leaves the machine, with 
the color values all preserved and 
the register perfect! 

It is said that the pen is mighti- 
er than the sword. 

If we couple the pen with the 
sword, the statement is incontro- 
vert ble, inasmuch as the records 
of the sword would rest on very 
meager traditions if they were not 
imperishably preserved by “‘the art 
preservative of all arts,” to be 
handed down to all time. 

The printing press is the most 
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potent factor of modern c viliza- 
tion, and with one daily journal 
in its best estate with conscien- 
tious gathering of the news and 
clean presentation of the world’s 
progress, it stands as the mighty 
recorder that marks our advance 
from the dark ages—J. Henry 
Harper, in N. Y. Sunday Journal, 





SOME PERSONAL EXPERIENCE. 

Pointed remarks were addressed to 
the members of the Upper Des Moines 
Editorial Association, at their meeting 
February 15, by Editor Will M. Maupin, 
of the Omaha World-Herald: 

It is a part of my professional duties 
to go through something like six hun- 
dred Iowa, Nebraska, South Dakota and 
Missouri weekly papers every’ week. 
While doing this I am often amused by 
running across an item like this: 

‘The Bugle has often refused to ac- 
cept advertising from Omaha depart- 
ment stores. We do this in justice to 
our local merchants. The Bugle is pub- 
lished in the interests of Squilville, and 
will not assist in building up the mer- 
chants of other cities at the expense of 
the business men of our own city. But 
our local merchants are not patronizing 
the Bugle as they should.” 

And so forth and so on. Now, that's 
all tommyrot. Several years ago I was 
publishing a weekly newspaper in a 
town of about one thousand people, not 
more than a million miles from Omaha. 
Among other advertisers I had one 


whose monthly bill averaged $1. I took 
a quarter-page ad for an Omaha de- 
partment store—and I pause to remark 
that I received full rates for it, too 


and the only kicks I had were from this 
dollar‘a-month advertiser and a_ mer- 
chant who did not advertise at all, be- 
cause he knew that advertising did not 
pay. The dollar-a-month man_ threat- 
ened to withdraw his patronage if I 
did not discontinue the Omaha ad, and 
I cordially invited him to go to the little 
box where we throw broken type. That 
same man would have been tickled to 
death to get a customer away from an 


other merchant in a neighboring town 











A CORRESPONDENT OF PRINTERS’ INK SUGGESTS THE SKETCH PRINTED ABOVE AS AN AD 
VERTISING POSSIBILITY. THE BROOKLYN BRIDGE HAS GREAT HOLDING CAPACITY, BUT 
WOULDN’T THIS BE THE PROVERBIAL LAST STRAW? 




















VERMONT BANK ADS. 
By Joseph Auld. 

The advertising of a bank is so 
different from the ordinary mer- 
cantile advertising that it should 
be conducted in a different way. 
The usual method is a standing 
card. I want to tell your readers 
of a better method. 

I find that more and more do 
banks realize the fact that it pays 
them to advertise. And it is not 
only the new ones and those that 
might be supposed to be in press- 
ing need of business, but the older 
and more successful and conserva- 
tive ones. In the city of Burling- 
ton, Vt., for example, every bank 
advertises in the local papers, in- 
cluding the oldest in the city and 
the largest and most conservative 
in the State—the Merchants. 

It is of the advertising of this 
bank that I wish to speak, because 
it is, I believe, unique in bank ad- 
vertising. The plan was originat- 
ed by the cashier, Mr. L. E. Wood- 
house. He uses neither a standing 
card nor a daily exchange of copy 
as in a store advertisement. His 
plan comes between the two, with 
some characteristics of bcth. Mr. 
Woodhouse adopts the scheme of 
a daily change of copy to rotate 
weekly. He designs a_ heading 
which remains permanent—a sort 
of trade-mark for the bank. The 
heading includes a statement of as- 
sets which also stands, but the 
copy under it, which presents to 
the reader each branch of the 
bank’s business, is changed daily 
and each ad reappears on the same 
day of the following week. 

The ads are printed as follows: 
MERCHANTS NATIONAL BANK 
OF BURLINGTON, VT. 
Incorporated 1849. 


DE ny coca ea eee enw s ve $500,000 
eee $250,000 
United States Depositary. 
SAVINGS DEPARTMENT. 

This bank has established a Savings 
Department in which special books for 
savings wiil be issued, upon which in- 
terest, at such rates as may be fixed by 
the Board of Directors, will be credited 
on the first day of January and July, 
and this interest, if not withdrawn, will 

compound. 

Deposits may be made by mail or ex- 
press and a bank hook will be promptly 
returned. L. E. Woopuouse, Cashier. 


The Anthed of copy are as 
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shown herewith. These five com- 
plete the weekly changes, being 
substituted day by day for the 
similar section in the above com- 
plete advertisement, which is for 
Monday: 
Tuesday. 
SAFE DEPOSIT VAULTS. 

No expense or care has been spared 
to make the vaults of this bank abso- 
lutely Senenmnalie against fire, burglars 
or mob violence. 

Safes of all sizes for rent, at $5 per 
annum and upwards, the renter alone 
holding the key or combination. 

Coupon rooms are provided where pa- 
pers and securities may be examined at 
leisure and in perfect seclusion. 

Vaults open daily from 9 o’clock a. 
m. to 3 o’clock p. m., except on Sun- 
days and legal holidays, 

.. E. Woopnovse, Cashier. 
We dnesday. 
SECURITY DEPARTMENT. 

This bank will receive deposits of 
money for investment in such securities 
as may be desired or when so instrgict- 
ed, it will invest such funds in its best 
care and discretion. 

It will also assume the care of prop- 
erty and collect the income thereof for 
women, trustees and those who are un- 
able or disinclined to manage their fi- 
nancial affairs. 

Correspondence or an interview is re- 
quested — any one interested. 


E. Woopnouse, Cashier. 

Thursday. 

STORAGE VAULTS. 

We beg to call the attention of the 
public to our unsurpassed facilities for 
the storage of packages containing jew- 
elry, silverware, papers and other val- 
uables of bulk where the utmost security 
against fire is essential. 

Persons leaving their homes for the 
summer or at other times will find our 
vaults a secure and convenient place 
to keep such articles at a very small 
charge, and in addition save the ex- 
pense of their_ insurance. 

.. E. Woopnovuse, Cashier. 
Friday. 

This bank invites the inspection of the 
public to its complete equipment for the 
rapid and inexpensive transaction of all 
branches of banking. 

Ladies’ and family accounts are es- 
pecially invited. Special teller’s win- 
dow, deposit desk :nd parlor for ladies. 

With its large capital, ample resources 
and unsurpassed facilities, it solicits the 
accounts of firms, corporations and in- 
dividuals and offers them the most lib- 
eral terms that their responsibility and 
balances warrant. 

L. E. Woopnovuse, Cashier. 
Saturday. 
FOREIGN EXCHANGE. 

This bank is prepared to buy and 
sell drafts on and the money of all for- 
eign countries. 

English gold and bank notes always 
on hand for the convenience of trav- 
elers. Letters of credit issued, avail- 
able in all parts of the world. Pass- 
ports obtained and information gladly 
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furnished to all persons contemplating | EDITOR’S 


foreign travel, with whom correspond- } 
ence or an interview is respectfully re- | 
quested. L. E. Woopnouse, Cashier. 

It will be noticed that ieeae six 
rotating advertisements tell brief- 
ly, comprehensively and admirably 
the story of the business of the! 
bank—the commodities and _ ser- 
vices it has for sale. 

crappie cetiziaictt 
BAILEY’S POSTERS. 

At one time James A. Bailey was 
Barnum’s most formidable rival in_the 
circus business, says the New York 
Mail and Express. <A short time before 
opening hostilities began between them, 
one of Mr. Bailey’s large female ele- 
phants gave birth to a baby. This was 
the rst baby elephant ever born in cap- 
tivity. It proved an immense card for | 
Railey. The birth of the animal was 
chronicled far and wide. Mr. Barnum, 
quick to see the advantage of having so | 
important an attraction as a live Ameri- 
can baby elephant, telegraphed to Mr. 
Bailey as follows: “Will _ give for your 
baby elephant $100,000. Mr. Bailey 
wired in answer: “Will not sell at any 


seemed a daring thing to do, 
for $100,000 was an enormous sum to 
offer for a tiny little beast. But refuse 
he did, and hustled with his show to 
meet the great Phineas T. Barnum on 
his own ground, meanwhile pondering 
in his fertile brain a coup, which was 
to land Barnum a captive on his back. 
By the time Mr. Bailey reached the 
region where the Barnum show was ex- 
hibiting, the whole country was billed 
with huge posters, on which was most 
conspicuously printed in flaming type, 
“What Barnum Thinks of the Baby 
Elephant,” and underneath the heading 
was printed Barnum’s telegram to Mr. 
Bailey, offering the big sum. This pos- 
ter greeted Mr. Barnum wherever he 
went and worried him. He was not 
used to being beaten However, the 
fact was before him; he was a defeated 
showman. The world knew it. It was 
now a matter of history. He was far 
too sagacious not to desire to make of 
such a redoubtable foe and rival as Mr. 
Bailey an ally, and accordingly, at the 
end of that year, negotiations were en- 
tered into, which resulted in the com- 
bination of the two great exhibitions 
into what, in literal truth, became the 
greatest show on earth. 





i — 
HOW BUTCHERS DID IT. 
More than half a century ago a group 
of merchants, while lunching in a little 
old-fashioned barroom at the corner of 
Market and Monroe streets, left their 
tables to view a parade of prize live 
stock which was passing by the tavern. 
In those days the leading butchers of 
the city used to advertise their beef 
during the holiday seasons by marching 
their selected cattle, just before slaugh- 
ter, through the city’s principal streets. 
‘lhe butcher’s advertisement announced 
that the decorated animals would be 
carved up into juicy steaks on the fol- 
lowing day.—New York Telegraph. 
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TELEPHONE SYSTI 

Omar D. Gray, of the Sturgeon ( Mo.) 
Leader, is something of a genius. With 
in the past year, with small capital and 
no previous personal experience, he has 
had erected, equipped and connected 
with his printing office in Sturgeon not 
less than 150 miles of telephone lines, 
radiating not only to several of the oth 
er Boone County towns, but to hun 





dreds of farm homes. He started the 
enterprise solely with the expectation 
that it would aid him in gathering the 
county news for his paper. has 
grown and developed with 1 unex 





pected rapidity that Mr. ¢ 


present partner, ex-Postmaste Mo 
who looks after the practical details ot 
the work, find themselves owners of a 
valuable and extensive rural telephone 
| system. In a recent interview Mr. 


Gray tells interestingly of the 
of the $12-a-year hello machines: 
“The telephone and newspaper busi- 
ness work nicely together. Both are 
fascinating. Every printer in my office 
is taught how to manipulate t 
board, and the telephone operators know 
how to set type; so that in case an oper- 
ator gets sick, one of the print« 


into tle telephone office, and thus the 





e made 





rs moves 





thing goes on. Same way abo the 
paper. If we get rushed in the back of- 
fice, we just transfer one of the tele 
phone girls to the case. Every tele 


phone subscriber is a reader of my pa- 
per, and I think before 
all of my readers living tril y to the 
telephone lines will be st i 
the telephone. Then give to 
free rural delivery, and they w 
most prosperous, best posted 
envied people in Missouri.” 


perdom. 










ECONOMY IN EXPENDITURE. 

I am an advocate of good sized space 
in advertising simply because it is econ- 
omy for the advertise t inch ad 
is worth three times as much to the ad 
vertiser as a one-inch.—Newark (N. J.) 
Sunday Call. 








— 

A MODERN ANACHRONISM. 
The reverence for display is a relic 
of the times when the advertisement 
with the biggest type in it looked 
upon as the best ad.—( toners’ 


and Bakers’ Gazette 
—_ en 
Every good advertisement is a per- 
sonal message to each reader. 





ARRANGED BY STATES. 


Advertisements under this head cents a line 
each time. By the year $26 a line display 
other than 2-line initial lettcr. Mus be handed 
in one week i: in advance. 


KENTUCKY. 


PRE CHRONICLE, Princeton, Ky 





MpueE CHRONICLE, Princeton, Ky., is rated 1,80 
weekly inf lain ficures 
"IVE Princeton (Ky ) CHRONICLE circulates 1,800 
copies weekly in the tobacco belt. 
‘Te RECORD, Greenville, Ky. Only all home 
print paper in county, Fine medium 
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ALABAMA. 


MISSISSIPPI. 





pom EAGLE, semi-monub:y, 4 pages. send tor 
a tes. A. R. DAVISON, pub Kempsville, Ala‘ 


SRACTICAL WEATHER. blished once a 
] month, Publishes Dunne’s nous Forecasts 
of the Weather, the most accurate and reliable 
long range forecasts ever appearing in print, 
based on terrestrial meteorological data, and on 
as sound scientific principles as tnose of our 
National Weather Bureau's. [t also publishes 
interesting articles on the philosophy of the 
weather. ° B 

PRACTICAL WEATHER circulates in every State, 
also Canada and Mexico and our new possessions. 
it also goes to India, Australia,and nearly all the 
countries in Europe. It has some of the best in- 
telligence of the world among its subscribers, | 
representing almost every profession, trade and 
calling. It is truly cosmopolitan and an Al 
advertising medium for this and foreign coun- 
tries. Rates for advertising furnished on appli 
cation. Address PRACTICAL WEATHER VP’UB- 
LISHING CO., Montgomery, Ala. 


















GEORGIA. | 


ww OUTHERN FAKMER, Athens, Ga. Leading 
Southern agricuitural publication. Thrifty 

people read it; 22,000 monthly. Covers South 

and Southwest. Advertising rates very low. 


ILLINOIS. 


T\HE JOURNAL OF THE SCIENCE OF OSTEO- 
PATHY. DR. J. M. LITTLEJOHN, President 
Am. College of Osteopathic Medicine and Sur- | 
gery, editor. 1 Warren Ave., Chicago, Ill. - 
TEAKLY one million Italians reside in the 
4 United States. ‘Ihe best way to get their 
trade is by advertising in L’ITAL14.the old and re- 











ian household in the United States Address 
Main Office, 101 E. Harrison St., Chicago, I 


\ ARVELOUS— The substantial growth. of East 
St. Louis, Ill, is a marvel. Vith no 
Boom ” it has increased one hundred ee. cent in 
a decade. Manufacturing interests have found 
in her contiguous coal fields and numerous rail 
road lines, the desired requisites for an ideal lo- 
cation. Her municipal institutions have kept 
pace with her commercial progre Her 
churches, schools and publie buildings evince 
the spirit of material progress, while her excel- 
lent library, containing many thousand vol- | 
umes, attests the ethical progress she has made. 
Advertisers cannot afford to ignore this growin 
metropolis, and can find no better medium to ~ 4 
dress the best citizens of East St. Louis than the 
JUVENILE MONTHLY. It reaches the progres- 
sive and intelligent Annes ns. It isthe women’s 
favorite. It is progr . For rates address, 
ADOLPH B. sur <8, East St. Louis, Iinois. 


| 
liable Italian newspaper which enters every Ital- | ( 























INDIANA. 


hee FREEMAN is read by over 80,000 negroes 

ach wee’ tsc ulation is national and 
is an excellent mai! order me dium. It is supreme 
in this field. GEO. L. KNOX, Pub., Indianapolis. 


MICHIGAN. 


i‘ ki ne ) REIS, covers Northeastern 
Michigan 














| 
MAINE. 


For Rockland, Me., the DAILY STAR. Only daily 
= Knox County. Lowest rates, quickest re- 








= you want to reach Lastern Maine } your ad 
4 must be in the Rockland CouRIER-GAZETTE. 
See our New York agent, S. S. VREELAND, 150 
Nassau St., who will tell you our story honestly 
and | make e you lowest rates, 


MASSACHUSETTS. 
\ ORE home advertising is carried in the 
4 SUNDAY TELEGRAM than can be found in | 








any two other Lowell papers combined. This | 
ote that it is the best adve fg 1.0 oe | 
Rates low. (irenlation exceeding 1 § 8. | 
VREEL AND, 150 Nassau St., New York ; AN 

ACKERS, 12’ Globe Building, Boston, - Firect: | 
Semple copy for the asking. | 


Pe HE South is booming as never before in its 
history. Why not ride in on the crest of 
the waves! You can’t enter Mississippi terri- 
tory successfully (the most prosperous section) 
without an ad in THE HERALD, Water Valley, 
Miss. All home print, largest circulation and 
stands first in the confidence of the people. 


NEW YORK. 


bag GAEL—the leading American-Irish maga 
ne—a handsomely illustrated monthly 
magazine devoted tothe Literatu” anguage, 
Music, Art, Industries, Antiquities, etc., of Lreland. 
It is the only distinctively Irish’ literary maga- 
zine catering to the millions of refined and cul- 
tured Irish and Irish-Americans in the United 
States and Canada. Being the only non-secta 
rian and non. political Irish magazine published 
in this country, it is taken and read by mem- 















| bers of all parties and of all denominations. 


Published monthly at 10 Nassau St., New York. 
Subscription price $1.00 per year. Advertising 
rates on application. 


OHIO. 


T°: reac h mail order buye rs, try PENNY MONTH 
; 10c, a line; cire’n ¢ 25,000 ; Youngstown, ©, 








WISCONSIN. 
| ] )ODGE COUNTY FARMER, Beaver Dam, Wis. 
le Stock raising and farming. Cire’n 1900, 1 7416. 











CANADA. 


ee ee ADV ERTISING is best done by THE 
E. sSARATS ADVERTISING AGEN( 





pF, 


CLASS PAPERS. 


ADVERTISING. 


eee INK 





a magazine devoted to ‘the 
eneral subject of advertising. Its standing 
and influence is recognized throughout the en- 
tire country. Its unsolicited judgment upon ad 
vertising matters is of value to intelligent adver- 
tisers as t rey? that of a recognized authority. 
Chicago (1il.) News, 

PRINTERS’ INK is devoted exclusive ly to adver- 
tising—and aims to teach good advertising 
methods—how to pre-are good copy and the 
value of different mediums, by conducting wide 
open discussions on any topic interesting to ad 
vertisers. Every subject is treated from the ad 
vertiser’s standpoint. Subscription price #5 a 
year. Advertising rates, cla fled 25 cents 
each —_ — ay 50 cents a line. '4-page 
age whole page $100 each time. A 

*RIN Eke INK, 10 Spr uce St., New York. 



















Displayed Advertisements. 


50 cents a line; $100 a page; 25 per cent 
extra for specified position—if granted. 


| Must be handed in one week in advance. 





REACH PROSPEROUS SOUTHERN PEOPLE 
By placing your ad in Tue ILLUsTRATED Youtn 
Nashville, Tenn. Circulation 25,000; 
rate 15 cents per line. 


LEARN PROOFREADING. t¢ you pos. 


sess a fair education, why not utilize it at a 
genteel and uncrowded profession paying $15 to 
$35 weekly! Situations always obtainable. We 
are the original instructors by mail. 


HOME CORRESPONDENCE SCHCOL, Phila. 
AUTHORS Manuscripts suitable for issu 


ing in volume form required 
SEEKING AY established house. Liberal 
terms. Prompt, straightfor 


PUBL! SHER. ward treatment. Address 


BOOKS, 141 Herald 22d £t. 
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INCREASE your Cir. on gummed paper, perforated and 
Li Six-Hok Po gr la oF AGENTS oe ready for immediat 
ners, “Hole Coil vege owes 
100 postpaid 75¢ ; 1,000, any . Postage slamp size, ty) 
printing, $4; One-Hole, 33 NAMES »— Our 1901 list of act 
Less for more. Coin Wrapper agents (male and female) now 
Co., Detroit, Mich. ready. Fifteen thousand up-to-date age: 
that want your proposition. 2.00 per 


GORDON & GOTCH Any quantity. Address, AGENTS WORL LD 
Vhiladelphia, Pa 

Advertising Agents, LONDON, Eng., a. — 

are thoroughly equipped for organizing and car- 


rying through a vigorous GREAT BRITAIN 


advertising | c am prin in 


The Frost (Minn.) Record {Ranch and Range 


“THE LEONARD” 
PAT. NO 281.892 
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Send roc. for sample copy of 


yvevere 


isa country weekly that nhs Id in highe steem by a profusely illustrated monthly 
its readers, who are a thrifty and prosperous agazine | on : 
class of people. It is a good advertising medium mag AZINE, desc riptiv e of the 
to reach the country poputation who are settled scenes, wonderful resources 


States noted for its ¢ op 
pawl a 4 oe nited States noted for 18 4 and opportunities of the great 


West. Better send $1 for a 


OD THE year’s subscription and receive 
AND ITY. the premium of a beautiful 


embossed booklet of Rocky 


 AAAAAAALAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL AAAAL 


By The Rt. Rev. HENRY C. POTTER, MOUNTAIN WILD FLOWERS, 
Bishop of New York. Cloth, 25 cents. sent prepaid. 

May be ordered through any bookseller or will 

be sent postpaid for the price by the Abbey 2 -CO¢ . > . 
Press, Publishers, of 114 Fifth Avenue. New York, 3 618-620 ¢ harles Block, 
London, Montreal and elsewhere, who always | q Denver, Col. 





issue interesting wérks, 


TO REACH THE FARMERS — 


of Jackson County, Minnesota, 
you should advertise in 


THE LAKEFIELD STANDARD 


Largest Paper. Largest Circulation. 
Best Results. Lowest Rates. 


ADDRESS 
CRAWFORD & CRAWFORD, Proprietors, 
LAKEFIELD, MINNESOTA. 
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: No paper published in 
: Troy has a stronger in- 
: dividual following than 
; 
; 
° 
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The Sunday News 











pain migeaeagaaa This can be best demon- } 
: Imposing Stones strated by a trial trip. ; 
; Georgia Marble, 2 inches thick lhe only paper = I “i - 
srong, Gpeiee well se t, having a flat rate, 
ecia rice,50c.S oo D4 
cash with order: 50c. Per Inch, i 
THE GEORGIA MARBLE . enw , wewe ! 
; FINISHING WORKS, THE SUNDAY NEWS, ; 
, CANTON, GEORGIA. TROY, N. Y. } 
RAAAAAAAAAAAAAAAASAAADAAB ASA‘ oreee eoeeee 





93 CHOICE 
«SAMPLE COPY’’-2#2£. 
Pe EE, Scteeaesrer Si wiltivas af letters Ginesiialt ty 


during 1899-1901. State class and quantity desired by freight or express and we will submit 


copies of ads, dates, and quote very low rental for your own choice of letters. “Sample Copy- 
ing”’ of choice letters will boom your subscriptions and hold your advertisers, 


MEN OF LETTERS (Lum Smith) 595 Bway, N. Y. City. 











“THE EDMORE JOURNAL,” 
“A LIVE PAPER ron LIVE PeopLe. 


Located in center of Western Michigan's Great Fruit Belt and 
Potato-Raising Country. 








J. R. WARREN, JR. EDMORE, MICH. 
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on adv. mail order, $10. Trials ads, | 
| any line, $1. G. M. WATHAN, R 80, | 
quam Drownell, Lincoln, Nebraska. | 








FORTUNES FOR PEOPLE. 


If you wish to start in business, trade cer pro 
ession along the lines of the Great Northern Ry., 
which runs through the States of Minnesota, Mon- | 
tana, Washington and British Columbia, or along 
the line of the Union Pacific, running through the | 
States of Kansas, Colorado, Nebraska, Utah, or 
along the line of the Chicago & Northwestern, 
running through the States of Illinois, Wiscon 
sin, Minnesota, Iowa, Michigan, Nebraska, Kan 
sas and Wyoming, address for fuli particulars 
res’ ting the opening and population to LOUIS | 
HALLI, editor “American Adviser,” 87 Washing- | 
ton St., Chicago, I[1l.. who will furnish you all 
information free of charge. 




















d blished for Thir li Y hi 
DIRTY PRINTERS cf different denominations i Philadel 
, New ‘k, Boston, ete. 
TOWELS or APRONS § ft  eXcn MAGAZINE 
is personally edited by the Pastor of its 


can be quickly washed clean in a own church and read with a peculiar per- 


“ “. . sonal interest by his own people. The 
bucket or basin of Hot or Cold finest families in the United States. We 
water and w ithout boiling with print a different magazine each day of the 





month—the thirty in thirty days—and use 

the same set of advertisements for all. 

FRANK SIDDALLS SOAP This economy in printing and business 
management makes them . 


AN EXCELLENT ADVERTISING MEDIUM 
Ask for New Style Twin- for the genera! advertiser, as proved by 


P the fact that they carry such ads as: 
Bar, usually retailed for 5 cents. Pears’ Soap, lvory Soap, Baker's Cocoa, 
Frank Siddalls Soap Co., pa Py ae Van Houten’s Cocoa, 

Philauelphia, Pa, And many otherson annual contracts. 

* : They pay other advertisers and will pay 
Will remove Printers Ink from Y Gees aaa 


you. Send for specimen copies and rates. 


THE CHURCH PRESS ASSOCIATION, 
200 So, 10th St., Philadelphia. 


the hands or clothes quicker than 
any other soap on the market. 























SAY! 
MR. NEWSPAPER MAN, 


Is there room in your paper for some more 
advertising ? 

If so, I’ll tell you how to get it, and the telling won’t cost youacent. Tell you, 
too, how | increased the advertising in my monthly journal from three pages per month 
to thirty. 

Want to Know about it? 


Then address 


Emerson De Puy, Pub., 510 Manhattan Bld., Des Moines, Ia. 








CIRCULATION WANTED BY 
EVERY LIVE PUBLISHER 


How can he get it? By giving with his paper something 
that the readers of no other paper can get, 

If you are the publisher who wants more circulation you are interested in the 
question and its answer. We can furnish you with supplements at a price low 
enough so you can afford to give them away and attractive enough to make every 
newspaper reader in your section buy your paper to get them. Some of them are 
good enough to induce people who never read a daily to buy yours. Some of this 
class will remain with you permanently, All of the other class should, if your paper 
is better than your neighbors. We can get them for you if you can hold them. 

We have pictures, music, fashions, cook books, children’s books and supple- 
ments containing all these circulation bringing features. Prices to suit you whether 
you can afford to spend much or little. ‘Tell us your wants and ask for samples. 


Publication Department, AMERICAN LITHOGRAPHIC CO., New York. 
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DO ..-YOU ... DO 


STEREOTYPING 
ellaites 


Stereotyping 
Process @ 


PRINTER 





RS’ INK. 








In your spare moments 


DO YOU 
WANT 


Che Empress 
Magazine 


FREE ? 


The contents embrace articles on the most 
interesting news of the month, Fashions, 
Needlecraft, the Tome, the Cuisine, Child- 
ren’s page, China and Water Color Paint- 
ing, the Mother, the Care of the Baby, the 
Housewife, the Stage, Food Products, short 
and serial stories of absorbing interest by 


Y OU Without any cost attached 
Without a plant 
CAN 


And release your type in 

standing ads, job work, etc, 
IT } And save the money ex- superb style 
pended for new type. 








The Perfection Stereotype Co. 





For the ment. sucb as generally retails for 25 cents 
50. ..,Process... 


ADDRESS 











ment for two months. 


P.O. Box 152. 150 Nassau Street, New York. 





the best authors, all profusely illustrated in 
; besides all these there are 
two unique features —a song (words and 
music) and a stylish dress pattern supp!e- 


with each number. We will send it for one 
year to any weekly that will run our 3% 
inch double column cellutype advertise- 





THE EMPRESS MAGAZINE 





INDIANAPOLIS, IND. | 





To General Advertisers. 


In making up your advertising list for the season’s 
business, you are earnestly requested to inquire of the local 
merchants, and learn the true worth of the Columbus, Ohio, 
DAILY CITIZEN. 

We believe you will find the same second to none as an 
advertising medium in Central Ohio. 

The CiTIZEN is liberally patronized by all the large ad- 
vertisers in the city of Columbus—is published daily, except 
Sunday, and has a guaranteed circulation of over 20,060 
copies daily. 

It will be to your interest to investigate the standing of 


The Columbus Citizen 


before deciding on the paper you will use in that city. 


E. T. PERRY, 


MANAGER EASTERN OFFICE, 103 TRIBUNE BUILDING, 


NEW YORK. 
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The Northwest Is A Great Country. Phi | | i ps & Co 
°9 


The Northwest 1133 Broadway, New York. 


MAGAZINE COVERS II. ADVERTISERS ALL OVER 
Here is our territory: THE WORLD. 


Iowa, Wisconsin, Minnesota, the Among others we represent: 


Dakotas, Montana, Idaho, Washington, Mariani & Co., Vin Mariani; J. N. Jaros 
& Co., Russian Teas; Prince Brancac- 
cio, Royal Table Oil; Lengert Wagon 


~w 
wn 





Oregon, Wyoming, British Columbia, 


Manitoba, Ontario and Oklahoma Co., Bloomer Safety Three Wheeler ; 
Curo Chemical Co., Kuro Remedies ; 
In this territory The Northwest Medicura Soap Co., Medicura Soap; 
: , : Frank Teller & Co., Royal Blue Cigars 

Magazine has 31,000 paid sub- 
scribers. We also have other large accounts 
under way. We are prepared to handle 
Communicate with any reliable agency more. It is to your interest to have our 
for rates, or write service, if you are a beginner or old-timer. 


We charge a fair compensation and do 
good, effective work. 


THE ADVISOR, 


WiuUS TRATED MONTHLY blished t is tt ae ‘i - 
SAZINE published by us, is the leading advertis- 
MAGAE y) ing trade magazine in the world. Sub- 
scription price $1 per annum, and choice 
of valuable premiums. Send for sainple 
ST. PAUL, MINN. copy—mailed free upon request. 


The ADVISOR is an example of our work. 


THe WORTH West 





CANADIAN GENERAL OFFICES, 


McIntire Block, Win.ipeg, Manitoba, PHILLIPS & Co., 





























CHICAGO, 638 Fine Arts Building. 1133 Broadway, New York, 
EOE ee oe ee 


Last fall the Providence Telegram got some advertisers to investigate its circu. 
lation in the Telegram’s OWN way, and the advertisers subscribed their names to a 
statement that the Telezram hada circulation of 26,000 daily. 

The TIMES claims the Telegram has not over one-third of a paid circulation of 
25,000 daily. 

Now if the Telegram will allow four advertisers and one newspaper man from 
each paper to investigate in their OWN way, and without further notice, the TIMES 
will give $1,000 for every i,000 of paid circulation this committee can find from 8,000 to 
26,000 daily 

The money is now in the Union Trust Company, Providence, which has been 
authorized to turn it over to this new committee before it begins the investigation. 

If the above conditions can be brought about, and if it is proved that the TIMES 
is not absolutely correct in regard to the assertion that the Telegram has not one-third 
the paid circulation it claims, the money can be divided, one-half to the Telegram and 
the other halt to the committee for its trouble—a free gift of $18,000. 

The TIMES claims a circulation of over 15,000 daily, which the same com 
mittee can investigate in their OWN way, and verify. 


This offer is open to any advertiser or advertising agency that backs up the 
Telegram in its circulation claims. The reason for the publication of this challenge 
18 on account of the misrepresentations that have been made by the Telegram in regard 
to the TIMES. 


THE TIMES PUBLISHING CO., 


PAWTUCKET, R. I. 
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The 2 2 
Evening 


Jersey City, N. J. 


O€n€> C2 Or CHO CO 


WEEKLY 
NEWSPAPERS 
CAN 
INCREASE 
CIRCULATION 
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There is no paper in New Jersey with a more 
respectable or better satisfied clientele of 
advertisers than the LEveninG JoukNAL. 
The best houses in New York, Newark and 
all the establishments in Jersey City con- 
tinually use its pages, because they find that 
advertising in the JouRNAL pays 


Average Daily Circulation In 


Journal od 
14,4806 


~2353~<3543=-3 tihatensitnasiaiainaat SEOLD SOND LOLI LOND ABND<BO 


15,106 


By running a combination offer 


of its own paper coupled with 
a superb illustrated woman's 
magazine, equal in all respects 
to The Ladies’ Home Journal 
This is your chance. The 
something for nothing idea 
takes. Will quote a nominal 
figure for subscriptions and 
furnish suitable cellutype of 
the offer free of charge. Ad- 
dress E. BAKER, 150 Nassau 
St., New York City. 
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$100 in Gold 
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will be paid by us to the first 
advertiser who proves that the 
paid circulation of 7he Press- 
Republic is not larger than the 
combined paid circulation of all 
other Springfield, Ohio, dailies. 


The Springfield Publishing Co. 
SPRINGFIELD, OHIO. 
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Sworn Average Circulation for Feb., 1901. 


St. Paul Daily Globe 


——- 18,014 


Tue GLOBE invites any one and every one interested to, at any 
time, make a full scrutiny of its circulation lists and records and 
to visit its press and mailing ra phe to check and keep tab 
on the number of papers printed and disposition made of same. 
WILLIAMS & LAWRENCE, 87 Washington Street, Chicago, Western Representatives. 
CHARLES H. EDDY, 10 Spruce Street, New York, Eastern Representative. 

















Read and Lived By. 


This is pre-eminently true of GARDEN AND FARM, 
Chicago. Its hold on its readers is unusually 
strong. This is attested daily by innumerable 
letters from subscribers. Home life, rural affairs : 
and specialized lines of agriculture are guided monthly 
in 60,000 of the best country and village homes in 
America to-day by GARDEN AND FARM. They are worth cultivating. 
You can’t doit except through GARDEN AND FARM. 





Ask agencies about this paper. 


She AMERICAN FARMER CO., Chicago, I1l. 











CIRCULATION NATIONAL 
GUARANTEED 


NATIONAL WATCHMAN 


PUBLISHED WEEKLY BY 
THE DEMOCRATIC NATIONAL PUBLISHING 


1229 Pennsylvania Ave., Washington, D. C. 


The Substantial Character of Subscribers generally Makes 
this Journal an exceptionally Good Advertising Medium. 


The NATIONAL WATCHMAN reaches the intelligent, reading and thinking people 
in all sections. It is elevatedin tone. No questionable advertising accepted. 

Its subscribers patronize advertisers in its columns because they have implicit 
faith in the management of the paper, and co not expect to be deceived. 

t has Home and Agricultural Departments in addition to the general and 
political character of the paper. 

The following General and Mail-Order Advertisers have Renewed Contracts for 1901: 

Dr. Kilmer & Co., German Kali Works, Peruna Drug Mfg. Co., Dr. Hathaway, Dr, 
Miles Medical Co., Dr. Horne Electric Belt Co., Sears, Roebuck & Co., Natural Body 
Brace Co., Cheney Medicine Co., Stuart Dyspepsia Tablets and many others. 

IT PAYS THEM AND WILL PAY YOU! 


RATES REASONABLE. SEND FOR SAMPLE COPY. 
Address ADVERTISING MANAGER, 
NATIONAL WATCHMAN, Washington, D. C. 
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Mr. Publisher: 


If you want to increase your local advertising patronage, 
secure a line of suitable cuts and offer the use of them free 
to your local merchants as an inducement for them to in- 
crease their advertising in your publication. A great many 
papers are doing this and report that this plan has nearly 
doubled their local advertising. Our proof-sheets contain 
hundreds of cuts made especially for general merchandise, 
dry goods and department stores. Prices range from 
16 to 20 cts. 

Special—On orders of fifty or more we will accept one 
half of the amount in space in your publication. 


Send 3—2ct. stamps for proof sheets and quote us your net cash rate 
for advertising space. 


STANDARD ELECTROTYPE Cd., 


Wilmington, Delaware. 


Send for estimate on your next job of electrotyping, engraving or etching. Re- 
productions from newspaper clippings a specialty. Send clipping and get our price for 
making cut from same. 


: Af 
TABLE _/, /i 
LINENY, 
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Any Old Price. 


If you are easy, you pay eight cents. 
If you are a friend, you pay six cents. 
If you are a close buyer, you pay four cents. 


News ink is like a drug on the market. It is sold for 
any and all prices, according to the size of the order, or 
the humor in which you find the salesman. 

One fellow comes along and asks eight cents a pound 
in barrels, but if he sees a contract in sight, he will shave 
the price somewhat. Another knight of the road learns 
you are paying seven cents and he immediately offers his 
ink for six cents. Still another will sell you for five cents, 
simply to have you as a customer. No two newspapers in 
the one town ever pay the same, unless they are friendly 
and tell each other. This is not so when you buy from me. 
I made my prices in 1894, and have never changed them. 
They are as follows: 


500 LB. BARRELS, $20.00 
250 ‘* KEGS 11.25 
100 ‘ si 5.00 
so “ 2.75 
Ss + 1.50 


I was considered an insane freak when I first quoted 
these figures, although raw materials were one-third lower 
than they are at present. My terms are cash in advance 
(no exceptions) and when my goods are not found as 
represented, I cheerfully refund the money. 

When ordering, kindly state the style and speed of your 
press and the temperature of your pressroom. These are 
goods from being returned, as you know an ink for use on 
a country Campbell will not work satisfactory on a Hoe 
Web Press. Send for my price list of job inks. Address 


PRINTERS INK JONSON, 
13 Spruce Street, New York. 

















PRINTERS’ INK. 


COST OF ADVERTISING IN THE 
AMERICAN NEWSPAPER DIRECTORY. 


The American Newspaper Directory is published quarterly and appears in March 
June, September and December. The price of the book is $5 for each quarterly issue or 
$20 a year. The books are delivered carriage paid to any point in North America, 


Publishers’ Announcements. 


A publisher’s announcement may havea place in the Directory in the column 
with and directly following the catalogue description of the paper, being set 
in type uniform with the letterpress, but preceded by the words, Pudlisher’s 
Announcement. The charge for such an announcement is 50 cents a line for 
each issue or $2 alinefor a year. Noannouncement accepted for less than $1. 
An order amounting to $10 or more in any one issue of the Directory entitles 
the advertiser to a free copy of the Directory (price $5), delivered carriag« 
paid. A free copy of one issue of the Directory will be sent in consideration 
of a yearly advertisement amounting to $10 or more for the year, provided the 
advertisement is paid for in advance—not otherwise, 


Pictures of Buildings and Portraits. 


Small pictures of newspaper buildings, or portraits of publishers, not ex- 
ceeding an inch in length or breadth, may appear with the catalogue descrip- 
tion of a paper if desired. The charge for the insertion of these pictures is 
$10 a year and such an order carries with it a right to one free copy of the 
Directory (price $5), carriage paid, if the amount of the order is paid in 
advance—not otherwise. 


Displayed Advertisements. 


A quarter-page display advertisement may have a place in letterpress por- 
tion of the Directory in a position on the same page with or opposite the de 
scription of the paper. The price for this space and position is $25 for each 
issue or $100 for the four issues appearing in a year: and the yearly adver- 
tiser is entitled to a free copy of each of the four issues of the Directory ( price 
$5 each), to be delivered to him carriage paid. Half pages and full pages are 
charged at the same rate, Mlalf pages $50, full pages $100, for each issue. 


Discounts for Cash. 


Five per cent may be deducted from prices named if copy of advertise- 
ment and check in full settlement accompany the order. Ten per cent may be 
deducted if payment in advance is sent for an entire year. 

Orders amounting to less than $10 can not be accepted unless paid for in 
advance, because the trouble, delay, expense of bookkeeping, making drafts, 
conducting correspondence, etc., are so frequently greater than the small 
amount of the charge warrants or compensates, 
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Toe Homer MAGAZINE © stands 
Jor “The Home” im the broadest 


sense of the word; the home of 


the old as well as the young 
the home of the father, hus- 
band and brother, as well as 
the home of the mother, wife 
and sister. The New York 


HOME MAGAZINE 


goes to 


75,000 


home - makers every month, of 
whom 45,000 are paid subscn- 
bers. It ts more cagerly looked 
Jor and cherished than any 
other fen-cent magazine. 
/t offers a nich freld for ad- 
veruisers. Rates may be had 
on application at any of the 
leading advertising agencies or 


of 





CHAS. D. DICKENSHEETS, 


ADVERTISING MANAGER, 
116 Nassau Street, 
New York. 
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“The Road to Riches,” 
“Through Printers Ink.” 


You have got to introduce yourself and cultivate the acquaintance- 
ship by degrees, before you are going to be accused of being the 
only philanthropist in the ink business. 1 am prompted to mention 
printing inks aiter having read the advertisement of Printers Ink 
Jonson in the December 26th issue of PRinTERS’ INK. He speaks of 
having used a quarter-page for three successive weeks without 
getting a single order, and then trying two full pages the fourth week, 

Most beginners would give up alter failing to get a dollar back 
asa result ot spending twenty-five dollars a week for three weeks. 
And yet they would not expect to entice Mr. Smith toa very large 
game on the strength of a casual introduction and a couple of casual 
bows. was talking with a very prosperous New York printer the 
other day. He was puzzled to know why he did not get good returns 
from a single lot of circulars he had sent out the week before. I 

Yes,” he said, “I read 
“* Yes, I was paying him, at 


mentioned the Jonson advertisement, 
that.’’ ‘‘ And you use Jonson’s inks? ”’ 
one time, sixty to eighty dollars a month. His inks are all right, too. 
Vell, how long did he have to advertise them before he sold any to 
you?”’ Lasked. **Well, quite a long time.’’ was the thoughtful answer. 
Cumulative value is not a myth.—//odlis Corbin, in the Advisor. 


It always dawned on me that a mail-order business could be 
established in the ink line if properly advertised, so I struck my 
initial blow in 1894. I made my prices strictly net and demanded 
cash in advance from rich and poor. My progress was slow at 
first, as publishers and printers were accustomed to paying their 
ink bills once or twice a year. | was in the battle to win, and 
every week had a new story to tell of the fallacy of paying 
eight to ten cents a pound for ink on credit, which I would be 
glad to sell forfour cents, cash with the order. 

I flooded the country with twenty-five thousand handsome 
price lists, and completely revolutionized the ink trade. My 
business grew and grew, and I received testimonials by the 
score, until now I feel very much disappointed when I do not 
run over one thousand orders in a month. 

On May tst I will occupy the five-story building at No. 17 
Spruce street, and shall be glad to have my customers call on 
me when in our city. Seventy thousand orders from seven 
thousand different concerns located in all parts of the world are 
the fruits of the quarter page ad I started in this paper seven 
years ago, Send for my price list. Address 


PRINTERS INK JONSON, 
New York. 


13 Spruce Street, 
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READY-MADE 
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Easter time seems to be grow 
ing in importance as a time for 
gift-giving and the donning of 
new and more or gorgeous 
raiment; and no business that ca- 
ters in any way to a real or fanc- 
ied Easter need should miss the 
opportunity for profitable adver- 
tising. Easter finds people just in 
the buying mood, just ready to 
change the old for the new, and 
not too particular about the price 
if the article wanted is satisfactory. 
look through your stock and see 
if there isn’t something in it that 
is particularly appropriate to Eas 
ter, then print the points in your 
paper. Perhaps you'll pick up 
ome profits where you least ex- 
pected to. Here are a number of 
ads that should be helpfully sug- 
gestive, and many lines of busi 
ness not here represented will find 
profit in special Easter advertising 


less 


I-aster Flowers 


} By placing your orders for 


towers at once you will be 
sure of having the choicest 
blooms for next Sunday. We 
have our own greenhouses 


and can supply everything in 
the way of cut flowers, plants 
ind floral decorations of all 
kinds. 


l‘or the Easter 
Dress Parade 


An instructive showing of 
ulies’ tailor-made suits is 


here. 


If you haven't seen it, you 
can have but a faint concep- 
tion of the strides which 
have been made in ready-to 
vear garments. 

Very handsome tailor-made 
suits, of blue, black and 
brown venetian cloth—a _ fab- 
that we recommend high 
ly splendidly finished and 
kuaranteed to fit perfectly, 
t $12 each. ‘ 
Other suits at $ 

$15, $17, $1 


5, $8, $r1o, 
8 and $20 






ADVERTISEMENTS. 


Readers of PRINTERS’ INK are invited to send model advertisements, ideas for 
cards or circulars,and any other suggestions for bettering this department. 


Many Little 
Things 


For Easter—we say little 
because custom dictates a 
simple and inexpensive re- 
membrance. To be lasting a 
token of gold or silver seems 
most appropriate—-practically 
imperishable. Once obtained, 
always cherished. 


Many larger things if 
wanted. Among them are 
individual communion _ ser 
vice—new in Albany. It cov 
ers 


all objections 





n't wait until Saturday 
your Easter outfit. i he 
of everything is choic 
est, just as the first rays of 
dawn which touch the top 
most things of the earth are 


hevond comparison in beauty 








tyles we lead th 

the pace. Call 

early in the week and make 
ns and = have 

ready for Sunday. 

until Saturday 

buy in a hurry 

overcoats and suits 

us in abundance, 


*» guarantee satisfaction 
wrapped up in every bundle 


lrozen l‘ancies 
for Easter 
A new Easter 
It has been 
Eastertide to 
trons a new 


dessert. 
our custom at 
offer our pa 
frozen dainty. 
This year the choice is one 
that in color is most appro 
priate, and in flavor most de- 
licious. Neapolitan ice is 
composed of a blending of 
lemon, strawberry, pineapple 
and maraschino ices. t is 
served the same as 
tan cream. The cost is 50c 
per quart or $1.75 per gallon. 
Easter flowers in cream. 
What can be more appro 
priate and pretty in effect 
than fancy ice cream in the 
form of Easter lilies? $2. 
per dozen. 
Rabbits 


+ 





the 


wirdow 


Pewee berrrrro retools Se eee ee eed 
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| ISaster Needs 

There is a popular old say 
ing that good luck will abide 
with you” throughout the 
year if you wear something 
fresh and new on caster 
morn. This, of course, is 
mere superstition; but there 
is no superstition about the 
good fortune you will have if 
vou buy your Easter needs 
here, for you will be getting 
the latest fashions and novel 
ties, and here you may al 
ways rely on the honesty of 
the goods you buy. 











[easter Millinery 

The display in our milli- 
nery show room is now at the 
height of its perfection, and 
comprises assortments that 
would do credit to larger 
places than Hamilton. Side 
by side with a select lot of 
dainty imported hats and 
bonnets there’s an array of 
the handiwo: of our own 
expert trimmers that has 
been pronounced to be 
creditable. A goodly assort 
ment of fashionable shapes 
in untrimmed millinery and 
on immense selection of the 
newest things in flowers, fol- 
iage and fashionable trim 
mings of all kinds awaits 
your choosing, and our ex- 
perienced milliners are pre 
pared to have your order ex 
ecuted in a way that’s sure 
to please. 














Things in 


. ‘ 

the Candy Stcre 
ster is coming to b« 
and more generally ob 
served. It is a second Christ 
mas, and the giving of gifts 
little folks is more and 
more thought of each year. 

e have quite the best se 
lection of Easter eggs and 
toys ever shown in Colum 
bus. Eggs in china, paper, 
ilk and satin, at prices from 
*anorama eggs 


easter 





5 to 50¢c. § 

rom 5c to $2:50. Cream and 
chocolate eggs, rabbits and 
Easter fancies of various 

kinds 

| Then there is our splendid 

4 assortment of imported fancy 

| 

| 

| 

| 


ae 


baskets. Their artistic merit 
is high. They show French 
touch in design and French 
taste in color. Dainty little 
ones cost 5 and 10c; beauties 





at and 50c. 
A strong feature of all our 
Easter goods is the low 


prices. 





1 a es 


The Easter 
Perfume 


and other toilet acces 
sories that so accentuate the 
completeness of your toilet, 
and that add a measure to 
your pleasure of the day, we 
have ready for your choos 
ing. The most vecent and 
fashionable odors, with a sur 
prising littleness of price, 
that you will find particular 
ly gratifying. 


rhe present promise is f 
a bright Easter. 

And this means’ mar 
needed things for everybody 
that marks the glad time by 
some special attention t 
dress. New gloves must b 
thought of, new neckwear 
new shoes, a new suit per 
haps, a silk waist, something 
in ribbons, something in jew 
elry. 

Come to the store. Ever 
thing is here we think ought 
to be here and at prices tl 
are in your favor. 





Ready for Ea ter 
Your Easter wants of « 
ery kind can be filled hx 
promptly and _= satisfactoril 
The largest and most bea 
tiful collection of millin 
we have ever present 
awaits you. In _ spring 
tumes, tailor-made and 
ers, in shoes, in neckwear 
gloves, in Faster cards, b 
lets and souvenirs, and in 
the other pretty and u 
things which this season 
gests, we are amply pre 








Clothes for 
I.aster 





If you desire a new suit 
or pair of trousers n 
your order, ready for Easter, 
we shall have to take 
measure without furt! 
lay, and thereby save 
pointment. 

We claim a certain distinct 
uperiority of style and fin 














ish, which only tl g 
| ments themselves can demon- 
| | strate. 
} Business suits t le 
$15 to $25. 
| Semi-dress suits to order 
| $16.50 to $30. 
| | Fit and satisfaction guar 


anteed. 
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Easter Gifts 


Sterling siiver Nethersole 
bracelets, special price, $1. 
Sterling silver Easter spoons, 
25¢. 
Sterling 


silver top cream 
jars, 25¢. : 
Prayer book marks, sterling 


silver pendants, 25 and 35¢c. 
Many other novelties in 
sterling silver and gold at 
all prices. 


Men's Easter Millinery. 


Hat Buyers Are 
Coming Our Way 

Not because we ourselves 
are better than the other fel 
lows—but because our hats 
are better styles, and more 
of them. Easter prices--no 
bottom to them hardly. Think 
of a guarantee hat-——-modeled 
after all the noted ones for 
$2! It’s the “Phenix’’—our 
own contribution. 

Wouldn't it be well to get 
in ahead of the Easter rush? 


Bicycle Repairing. 


Hunt Your 
Wheel Up 

It undoubtedly needs a 
thorough cleaning and _ per- 
ps some repairing betore 
uu can ride it. If so, we 
yuld like to give you an es 
timate on what it will cost. 
You'll find us 


very reason 
ble in our charges. With 
our very complete repair 


» and expert workmen we 
rn out only first class work, 
th a guaranty back of it. 
May we call for your mount? 
\ postal or phone call (155 
) will bring us. 
All Right. 


Sounds 


Boys’ Easter 
Clothing 


Our recently enlarged 
clothing department is an in 
teresting place for peopk 


" have clothing to 
pay for. 
right, new stocks of cor 
ly tailored clothing shown 
ly under broad sky 
where shortcomings 
ibric and finish would be 
ht out in strong relief 
here were any. 
ces that are not match 
ouality for quality, out 
f this store. Here are 


boys’ 





some sample samples: 


cent less than others. 





ister 











The finest display of - 
ter footwear ever shown in 
Pittsburg is now on sale at 
this store—everything new 
in shoes here for man, wom- 
an or child. 

My prices average 20 per 





Good Idea. 





Lent is Over! 

What will you have for 
your Sunday dinner? We 
will have the largest stock 
of home dressed poultry on 
sale in the city. All our 
meats for Saturday’s trade 
will be selected, and of extra 
fine quality. Watch our win 
dows for prices. Remember 
we do not handle any cooked 
meats in cans, but plenty of 
our cooking on hand fresh 
and of fine quality. 


icral Introduction for an Easter Sa 


Ideal Easter 
Stocks 


Nothing missing, nothing 
to excuse. Whatever the 
season calls for or any 


healthy taste demands, it is 
here, ready. In all this 
western land, so far as we 
know, there’s nothing to 


compare in variety and com 


pleteness with the great 
gathering of these spring 
lines of merchandise. The 


busy hum of the 
aster is a 
Bright 
appear here. Our 
is to-morrow, 
Saturc 


coming 
through the 
things now 
aster sale 
Friday and 


store. 








Last Call for Easter Raiment. 


’ 34 
Men's and Young 
a ° oe 
Men’sSpring Suits 
One more day and Easter 
vill be here. We are ready 
for you, and our prices en 
able every man to have a 
new suit for Sunday. iso 
fancy prices here, and above 
ll, no faney manufacturer's 
Just the plain Na 
manufacture 
made up-to 


name. 
tional’s own 

Our clothing is 
date and manufactured un 
der the supervision of th 
most skillful workmen in the 
country. We can sell you a 
good suit for $4.50 that no 
one can duplicate for less 
than $8.00; and if you care 
to go a little higher, we can 
make your dollar go farther 
than anv clothier in Albany. 

Suits $4 to $22 








en 
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House of Success. 








Mr. H. U1. Vreeland, President of the Metropolitan Sireet Railway 


Company, in giving advice to an audience of young men, remarked as follows 


“There are no elevators in ihe house of success. Man can be 
too confiding in others, but never in himself. If you believe you have 
talent, you have it. Devote your whole time to the job, let other 
things go. Don’t contound notoriety with success. What is the use 
of being a hero to the world at large, if every time you look in the 
glass, you see a no account? ” 


This ounce of good common sense talk is more logical than a ton of 
oratory delivered by the most eloquent speaker that ever grace| a platform. 
When [ started in 1894, I was an unknown quantity. I believed I 
had talent for the ink business, and devoted my whole time to it, Were it 
not for the confidence I had in myself, I would have given up in despair, 
as my first six months were a terror, I was a target for the abuse of my 
competitors and no accusation was too vile to throw at me. There were no 
elevators in my house of success, as it was slow, hard climbing, step by step. 

My first venture was in a room twenty feet square, up four flights of 
stairs, with no elevator in the building. It really was pitiable at times to 
see some of my customers after climbing up to see me, and they often joked 
with me that I ought to move on the roof. I outgrew these quarters and 
considered myself quite swell when i hired a loft 25x 100 feet, up two 
flights of stairs. I felt I needed a store floor, but w. uld not risk same until 
I could afford it. In May, 1899, | saw my way clear, and moved into the 
store and basement at Lucky 13 Spruce street, where I am now located. My 
city trade immediately increased nearly fifty per cent, owing to being on the 
ground floor. 

This property, with adjacent buildings, has been purchased by the New 
York 7ress, who intend to crect a home for themselves, and consequently I 
must move once more. I have leased the five-story building at No. 17 Spruce 
street (two doors away) and will occupy same within a month. If I werea 
no account I could not carry my trade an‘ have a list of seven thousand 
customers located in all parts of the world, Send for a copy of my price 
list. Don’t forget to send the money when ordering, otherwise I won't 


ship the goods. 





ADDRESS 


Printers InK Jonson 
13 Spruce St., New York. 
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PRINTED ON THE FARM 


THE AGRICULTURAL EPITOMIST 


Has always civen its readers experience at Grst hand. To carry out this plan 
still more extensively, plain, complete and detailed statements of practical 
experiments made on this 


650-ACRE EXPERIMENT FARM 


are being recorded from month to month in the 


AGRICULTURAL EPITOMIST 


“THE ONLY AGRICULTURAL PAPER 
EDITED AND PRINTED ON THE FARM." 


The EPITOMIST not only gives the results of experiments made under 
natural conditions of cultivation and fertilization, but it also tells how work 
is conducted for actual profit in the various departments of its 650-acre farm 
known as the 


Experiments at this Station are now and will continue to be made under 
the directions of experts, constituting an able corps of practical and scientific 
farmers of unquestionable reputation, whose efforts in the past have resulted in 


BETTER FARMING, BREEDING AND FEEDING. 


: Advertisers wishing to reach the prosperous, progressive, up-to-date 
and buying class of farmers, can do so through the columns 


of the AGRICULTURAL EPITOMIST. A contract will be accepted for the term 
of one year at our present rate of $1.00 per agate line per insertion, with the 
privilege of discontinuing at any time without extra charge, Circulation 
guaranteed to exceed 200,000 copies each issue. 


E. CHUBB FULLER, 


President and General Manager 


EPITOMIST PUBLISHING COMPANY, 
Epitomist: Experiment Station, SPENCER, IND. 


PRINTED ON THE FARM 
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CANADA 


Is the best customer 


United States possesses and 


‘Ta Presse”’ 


Is the greatest advertising medium 


of this most fertile territory 


Sworn Daily Circulation: 


68,841. 


Which is 12,018 more than the Mont- 
real “‘Star.”’ Also 13,000 more than 
the combined circulation of the eight 
other French dailies published’ in 
Canada. 





Books open for inspection. 
Write for rates. 


‘“LA PRESSE,’’ 
Montreal. 














MILLIONS TO BE EXPENDED. 


The St. Louis Chronicle compiles a 
List of the Expenditures for 
The World’s Fair. 


A representative of the St. Louis Chronicle recently called on a number 


of members of the World’s Fair Committee for an estimate of the amount 


of money expected to be exchanged during the World’s Fair to be held in 
St. Louis in 1903. 
No one placed the figure below $5 


50,C 00,000, and even those suggesting the 


latter amount admitted it was a very conservative estimate. 


As nearly as could be figured along the most conservative lines, the 


amounts are as follows: 


Government appropriation .............+ (or enenneeaws ..++5 5,000,000 
OE, Ce SD os kcr a npelnkc diccakeecedsessscedncec seeeeeee 5,000,000 
Popular subscription.... 5,000,000 
State appropriation ..... siaienn a 99ibe ate ieeneediires Senbekedes _— - 1,000,000 
Fourteen Louisiana Purchase States, at $250,000 each janes 3,500,000 
New York appropriation ............ bicereieees 700 ,000 
Illinois appropriation Swwice eens 350,000 
Street grades, culverts, Sowers, CtC.  .......ccccccccceees ),OCO ,000 





Property owners, for streets 
Federal building 





Foreign Government exhibits 
Expanded by visitors 


lhe consensus of opinion places the total figures much _ higher 
than the above, but they will serve to give some idea of the amount of 
money that will change hands during the World’s Fair. Extension of street 
railw facilities, railroad and steamship expenditures, the vast sums in 
cluded in real estate and realty improvements have not been included. 
Advertisers planning to reach the wage earners and the buying classes 
in whose hands most of this vast sum will eventually go, should place their 
announcements in the St. Louis Chronicle. It will sell more goods at less 
cost than any other publication in St. Louis. 

The Chronicle is one of the Scripps - McRae League of Newspapers, and 
receives the special wire service of the Scripps-McRae Press Association. 
It is a bright, newsy, independent eight page afternoon newspaper. 

For rates, etc., kindly address F. J. Carlisle, 53 Tribune Bldg., New 
York, and 116 Hartford Bldg., Chicago. 
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The daily average sworn-to circulation for the year 1900 of 


THE CINCINNATI POST 


was 


129,768 


The net daily average sworn-to circulation for the year 


1900 of 


THE CLEVELAND PRESS 


was 


93,949 


The daily average sworn-to circulation for 1900 of 


THE ST. LOUIS CHRONICLE 


52,285 


The daily average sworn-to circulation for 1900 of 


THE COVINGTON KY. POST 


12.828 


These four papers comprise the Scripps-McRae League, and 
no newspaper in Cincinnati, Cleveland, St. Louis or Covington 
will give the advertiser real, actually paid circulation at as 
reasonable rates as offered by these papers. 

For rates and further information write F. J. 
Manager Foreign Advertising, 53 Tribune Building, New York, 
or 116 Hartford Building, Chicago. 


Carlisle, 
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Street Car Advertising. 




















These are busy days at the Pan-American Exposition. As 
the date for the opening approaches there seems to be very 
wide public interest in the great enterprise. It has grown 
beyond all expectations, and a magnificent spectacle will be 
presented to the thousands of visitors who will come to Buffalo 
this year. Nearly all of the principal buildings are completed, 
and the finishing touches are being applied throughout the 
grounds, Exhibits are coming in almost every hour. Numerous 
carloads have arrived within the past few days for the various 
buildings and departments. With the opening less than two 
months away, one is now able to form a fairly accurate judg- 
ment of what the great “ Rainbow City” will look like when it 
is thrown open to the public cn May first. 

It is admitted that in many respects, particularly the 
electrical and mechanical, the showing made at Buffalo when 
the gates swing open in May will set the whole world agog 
with amazement. Visitors to the city are already admitted to 
the exposition grounds, each and every one of whom is delighted 
with what he has seen. Everything promises an excellent 
exhibition, with attractions of a lighter nature to please the 
millions who are expected to attend this great show. 

Some of the States will spend more money for exhibits at 
the Pan-American Exposition than they spent at the Chicago 
World’s Fair. People are beginning to realize that the Buffalo 
enterprise will have more than mere local importance, and that 
in some respects it will be the best exposition ever given in this 
country or in the world. There are those who even go so far 


as to say that it will surpass the World’s Fair in beauty. 
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It is enough for the present purpose to say that the 
exposition will surpass the expectations which might naturally 
have been formed of it by many people throughout the country, 
It will reach to international proportions and will satisfy the 
highest artistic ideals. ‘The site is a beautiful one, in an excep 
tionally beautiful city. ‘The grounds are considered the most 
accessible of any site that could have been selected. The 
electric street railway connections are such that all lines will be 


able to send their cars from the most remote points in the city 








THE PLAZA—PAN-AMERICAN EXPOSITION, 


direct to the exposition, affording easy transit to and from the 
grounds. All cars will receive and discharge passengers at a 
large station, erected especially for the purpose, directly north 
of the plaza and very convenient to the numerous exhibition 
buildings. 

This exposition at Buffalo, in the near vicinity of which is 
the great Niagara cataract, and within a day’s journey of which 
reside forty millions of our people, will be a common meeting 
place for men and women from all Pan-American countries—a 
congress of nations with the best interests of all under consid- 
eration. 

The high-class novelties of the exposition will afford end- 
less amusement to visitors and will be a source of education as 
well, just as seeing foreign lands and their peoples is educating 
to the traveler. Here will be seen the cream of the attractions 
which have been at former expositions, together with the best 
of the new things brought out since for the entertainment of 


the public. It is the culmination of a colossal enterprise. 


This exposition is going to be a good thing in more than 


one way. Already it has had consequences not 


foreseen. 





| 
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Ample provisions have been made to accommodate an immense 
number of visitors. 

Special weeks are being arranged for the entertainment of 

various organizations dur- 

ing the progress of the ex- 





position. Among others 
talked about are the Chris- 
= tian Endeavor, the Nation- 
Lys ! HY # al Educational Association, 
— the Knight Templars and 
ELECTRICITY—PAN-AMERICAN EXPOSITION, the G. A. R. All these so- 
cieties hold conventions in 
cities outside of Buffalo, but special railroad rates will be made to 
take them from the places of meeting to the “ Rainbow City.” 

Thousands of excursions are being formed in all parts of 
the country to take sightseers to the coming show. ‘There is 
scarcely a large city in the country that has not arranged for at 
least one excursion, and from the far West comes the news that 
many clubs have been fo-med throughout California for the 
purpose. Jn the eastern section almost every large factory has 
perfected ai organization of its own to take the members to 
Buffalo, and the result will be an unprecedented influx of visitors 
to the fair. All the star bicycle riders are to appear at the 
exposition. Both the L. A. W. and the N. C. A. will hold their 
annual meets at Buffalo, as well as their conventions, and the 
results will be some of the best bicycle racing ever seen. 

It is impossible to estimate the immense number of people 
that will be in Buffalo during this great show, but many thou- 
sands of visitors will be attracted there, and street car adver- 
tisers will find this a pecul- 
iarly profitable field. Under 
the circumstances, the adver- 
tiser who fails to take ad- 





vantage of this great oppor- 
tunity will be very short 
sighted. 

The masses who will at- 
tend this great exposition 





will have money to spend ; 
7 ‘ Ris : 0AM SS PE ee ese 

they will ride in the street NIAGARA AND THE EXPOSITION. 

cars; they will read the 

cards. Whenever a good article strikes their attention through 

this advertising they will be quick to try it. If the goods 





— ee epee 
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are reliable and of genuine worth, this patronage can be 
retained. All these visitors will be possible purchasers, and 
consequently there will be more openings for the local and 
general advertiser than ever before. Now is the time to make 
a bid for this trade. The advertiser who believes in himself 
and his product will strike now. Don’t procrastinate. Grasp 
the opportunity at once. Place your advertisement in the 
Buffalo cars. This will be 
effective advertising. 

It is evident to any one 
who knows the universal 





weakness of the race, the 
inordinate desire to know 
all about an advertised ar- 
ticle, that goods advertised 
in the street cars are quick- 
ly popularized and sold. 


MINLS BUILD N.—PAN-AMERICAN EXPOSITION. 


The circulation of the 
street car card is unlimited and reaches every class of people. 
It meets you and greets you at every turn of the eyes, pro- 
claiming the merits of the article advertised, and, in short, im- 
pressive sentences, tells you the story complete in such a 
manner as not to be easily forgotten. It is possible to make 
every street car advertisement so conspicuous that it will be 
scen, so readable that it will be read, and so convincing that it 
will sell goods. 

Many advertisers claim street car advertising does not pay, 
and yet they have nevcr 
tried it. How they can 
tell is not known; but 
street car advertising does 
pay when conducted by a 
reliable firm and one whose 
experience has taught them 
how to make it pay. 

All the lines of street 
cars in Buffalo, Niagara Sek ATERION TENPLELOF USC ¥— 
Falls, Lockport and Tona-  L&e" 2°" 4 ea eee 


wanda either run direct or **™Ft® or music 








INTEPIOR—PAN-AMERICAN 
EXPOSITION. 


transfer to the exposition 
grounds. Geerge Kissam & Company, 253 Broadway, New 
York City, controi the advertising privileges for all these cars 


and will give any desired information. 














= 


PRINTERS’ INK. 














The soldier on 
the field of battle 
the minister in the 
pulpit—the bank- 
er in the counting 
room—the travel- 
er on the road 











the workman 
amidst the whirl and noise of the 
factory—the farmer who tills the 
soil—the wives and mothers. of 
humble and well-to-do homes—the 
whole great army representing the 
labor, intellect and expansion of this 
great country—all are united in the 
praise of Ripans Tabules asa remedy 
a benefactor and a star of hope to 
them all. Intelligent, positive state- 
ments of intelligent American people. 
What does it mean? It means first 
what is claimed and contirmed of 
Ripans Tabules. That they either 
cure, or prevent, or greatly relieve 
sufferers from stomach _ troubles, 
indigestion, dyspepsia, constipation, 
sick-headachesand nervous disorders 
and that they do it quicker and at a 
less expense than any other remedy 
in the world. Ripans Tabules are 
for men, women and children—a safe, 
sure and trustworthy tonic—a house- 
hold standard medicine par excel- 
lence. One gives relief. 


There is scarcely any condition of ill-hea!th that is not benefited by the occasion 
iluseof ati PPA NS fabule, and the price, ten for five cents, does not bar them 
from any home or justify any one in enduring ills that are easily eured. A family 
bottle contaming 15! tt mles is sold for6é0 cents. For children the cholocate coate: 
sort, 72 for 2 ceits, are recommended Fos sale by drugyists 
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Pennsylvania’s Greatest Newspaper 
is the 


Philadelphia / nh qd ul [ Tr e _ 











Its Circulation both daily and 


Sunday, is larger 
by many thousands than that of any other news- 
paper in Philadelphia. Careful investigation 
of the sales of newsdealers and carriers in Phila- 
delphia 2nd all points outside the city demon- 
strate this fact. That is why Tue Inquirer 
prints more ‘‘display” ads than any other 
Philadelphia newspaper, and more want ads 
than all the other Philadelphia papers combined. 


Average Circulation Copies 
During 1900, + = = + Daily 
Copies Sunday, 
Average Circulation 
b ] During 1900. 


Advertisements in THE INQUIRER 
Always Bring Positive Results. 





The Philadelphia Inquirer, 1109 Market St., 
} Philadelphia, Pa. 
Forcign Advertising Department, 
Cc. J. BILLSON, Manager. 


NEW YORK OFFICE, CHICAGO OFFICE, 
86-87-88 Tribune Bldg. 307-308 Stock Exchange Bldg. 


























